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Newspapers  still 
in  prime  ad 
position 

Newsprint  strike 
wanes  as 
prices  increase 

Executives 
urged  to  change 
news  techniques 


On  a  busy  day,  thousands  of  stories 
arrive  at  The  Globe.  They  come 
from  our  own  reporters,  writers 
and  correspondents.  They  come 
from  foreign  and  domestic  news 
services  and  from  syndicated 
columnists. 

Unfortunately,  every  story  can’t 
be  printed.  And  hard  choices  have 
to  be  made.  Peter  Stilla,  Roy 
Prophet,  Bill  Meek  and  Patti  Doten 
are  four  of  the  editors  who  have  to 
make  these  choices.  They’re  part  of 
a  team  of  forty-eight  people  who 
form  the  Morning  and  Evening 
“Copy  Desk.  ’’ 

It’s  their  job  to  evaluate  news 
stories  for  newsworthiness  and  in¬ 
terest  and  to  update  everything  as 
it’s  chosen.  It’s  their  job  to  decide 
whether  a  late  breaking  stor>'  is  im¬ 
portant  enough  to  warrant  resetting 
the  front  page  even  if  the  paper  has 
gone  to  press. 

Obviously,  they  have  an  immense 
responsibility.  One  that  requires  an 
uncanny  feel  for  news,  people  and 
issues.  But  when  this  responsibility 
is  handled  well,  as  it  is  at  TTie  Globe, 
the  results  are  seen  in  ever\’  issue 
that  goes  to  press. 


Have  you  seen  The  Globe  today? 


It’s  a  Whole  New  Ball  Game  in  Seattle 


(and  we’re  on  first) 


This  spring  the  West  s  first  domed, 
indoor  sports  facility  opens  in  Seattle 
And  King  County  Stadium,  the  Kmgdome, 
IS  going  to  put  Washington  s  only  morning 
newspaper  right  in  the  ball  park  with 
Pacific  Northwest  sports  enthusiasts. 

Just  as  it  s  a  sure  thing  that  big 
things  are  happening  in  sports  in  Seattle, 


it  s  a  shoo-in  that  the  fans  are  going  to 
be  solidly  In  our  corner  when  the  majors 
come  to  town. 

And  they  II  be  in  yours,  too,  by 
making  sure  that  you  include  The  Post- 
Intelligencer  on  your  next  ad  schedule 
for  Seattle 

The  Seattle  Post-Inteiligencer 

first  m  Seattle  and  Western  Washington 


Represented  Nationally  by  Hearst  Advertising  Service 


I 
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With  the  attached  THREE-WAY  CARD  we  believe  that  we  have  made  publication  ordering 
much  easier.  Simply  check  off  the  services  of  your  choice  and  return  the  card  today:  Mail 
remittance  with  order  or,  if  you  prefer,  we  will  send  our  invoice  later. 

Use  This  handy  card  to  order  all  3  of  these 
EDITOR  &  PUBLISHER  PUBLICATIONS . 

Editor  &  Publisher  published  weekly 

The  weekly  news  magazine  of  the  newspaper  community— editorial,  advertising,  production,  etc. 

E&P  Market  Guide  published  November  1975 

Exclusive  data  and  statistics,  individual  market  surveys  of  all  daily  newspaper  markets. 


Tear  Here 


wear  IBOOK  published  April  1976 
Directory  of  U.S.  and  foreign  newspaper,  personnel,  related  data.  560  pages. 


''V:  ise  sehd  me: 

•  EDITOR  &  PUBLISHER,  weekly  news  magazine  of  the  newspaper  community 

□  one  year,  $1 5.00  wo  ye.irs,  $27.00  □  three  years,  $36.00 

•  *E&P  YEAR  BOOK  —  Encyclopedia  of  the  Newspaper  Industry 

1976  edition,  $25.00  per  copy.  □  Bulk  orders  (5  or  more)  $22.00  ea . 

No.  of  Copies 

•  *E&P  MARKET  GUIDE —Exclusive  Data  on  Newspaper  Markets 

□  1976  edition,  $25.00  per  copy.  □  Bulk  orders  (5  or  more)  $22.00  ea . 

No.  Of  Copies 


Company . Position. 


Address 


HOME  ADDRESS 

BILL  MY  COMPANY 


. Zip . 

OFFICE  ADDRESS 

PAYMENT  ENCLOSED 


/ 


‘Payment  .vith  order  saves  mailing  charge 
“U.S.  and  Canada  Only.  Ail  other  countries  S35.00  a  year. 


Order  these  3  Editor  &  Publisher  publications  today. 


EDITOR  &  PUBLISHER 
Current  news  of  the  newspaper 
industry,  informative  features 
on  newsF>apier  publishing  and 
advertising;  complete  coverage 
of  editorial,  advertising,  and 
business  defsartments  .  .  .  plus 
news  of  syndicates,  equipment, 
related  fields  $15.00  per  year. 
^52  issues) 


1976  MARKET  GUIDE 

Exclusive  data  on  daily  news¬ 
paper  markets;  1976  estimates 
of  population,  retail  sales,  and 
income;  extensive  detailed  indi¬ 
vidual  market  surveys  for  over 
1,500  U.S.  and  Canadian  daily 
newspap>er  markets.  Data  on 
retailing  and  other  factors.  $25. 
per  copy.  (500  pages) 


1976  E&P  YEAR  BOOK 

Approx.  560  pages-d i  rectory  of 
all  U.S.  and  Canadian  dailies 
with  names  of  executives  and 
editors;  circulation,  ad  rates, 
etc.  Lists  of  U.S.  and  Canadian 
weeklies,  foreign  newspapers, 
syndicates,  news  services,  ad¬ 
vertising  agencies,  and  repre¬ 
sentatives.  $25.  per  copy. 


MAIL  THt  OKDIK  CARDS  BtLOW—NO  POSTAGl  NICISSARY  IN  U.S. 


RRST  CLASS 
Permit  No.  172 
New  York,  N.  Y. 

BUSINESS  REPLY  MAIL 

I  No  Pottage  Stamp  Necttary  If  Mailed  In  the  Unlled  Statet 

mZZ 

Postage  will  be  paid  by 


Editor  &  Publisher 
850  Third  Avenue 
New  York,  N.Y.  10022 


The  first  free  press  was  printed  in  1690. 

It  lasted  one  dw. 


It  all  started  in  this  country  when  Benjamin 
Harris  printed  a  small  paper  in  Boston. 

He  called  it  Puhlick  Occurrences  Both 
Forreign  and  Domestick. 

You  see,  Harris  thought  collecting  the 
news,  printing  it  carefully  and  responsibly 
and  selling  it  to  the  community  could  be  a 
respectable  business.  One  that  both  he  and 
the  people  in  hiscommunity  could  profit  from. 

But  he  ran  into  trouble  on  his  first  issue. 
Not  for  printing  libels,  but  for  printing 
the  truth.  Because  printing  anything  without 
the  authority  and  approval  of  the  Crown 
was  forbidden. 

His  paper  was  immediately  suppressed 


and  the  remaining  copies  destroyed. 

But  the  idea  of  a  free  press  didn’t  die. 
Time  after  time  new  newspapers  were  born. 
And  snuffed  out.  Until  a  Revolution, 
a  Constitution  and  finally  a  Bill  of  Rights 
would  make  freedom  of  the  press,  and  the  right 
to  know,  a  legal  business  in  this  land. 

The  33  newspapers  that  make  up 
Knight-Ridder  are  dedicated  to  the  business 
of  a  free  press. 

We  are  dedicated  to  using  this  freedom 
responsibly,  and  defending  it  when  necessary. 

We  believe  that  each  one  of  our 
newspapers  should  be  free  to  serve  the  needs 
of  its  community  in  its  own  way.  All  working 


to  promote  and  preserve  the  highest  editorial 
and  reportorial  standards. 

Most  people  have  forgotten  Benjamin 
Harris.  But  they  should  never  forget  what 
he  tried  to  do.  We  haven’t. 

Philadelphia  Inquirer  •  Philadelphia  Daily  News  • 

Delroil  Free  Press  •  Miami  Herald  •  Sl.  Paul  Dispatch  • 

St.  Paul  Pioneer  Press  •  Orarlotte  Observer  • 

Charlotte  News  •  San  Jose  Mercury  •  San  Jose  News  • 

Wichita  Eagle  •  Wichita  Beaarn  •  Akron  Beacon  Journal  • 

Long  Beach  Press-Telegram  •  Long  Beach  Independent  • 
Lexington  Herald  •  Lexington  Leader  • 

Gary  Post-Tribune  •  Duluth  News-Tribune  • 

Duluth  Herald  •  Macon  Telegraph  •  Macon  News  • 

Columbus  Enquirer  •  Columbus  Ledger  •  Pasadena  Star-News  • 
Tallahassee  Democrat  •  Grand  Forks  Herald  • 

Journal  of  Commerce  and  Commercial  •  Bradenton  Herald  • 
Boulder  Daily  Camera  •  Aberdeen  American  News  • 

Boca  Raton  News  •  Niles  Daily  Star 


Knight-Ridder  Newsp^rs 


Times  reviewers 
help  make 
beautiful 
A  music. 


V£*  W 


Music  lovers  follow  the  beats  of  different 
drummers.  At  The  St.  Petersburg  Times, 
music  reviewers  know  the  score,  whether 
it's  rock  or  symphony  on  the  program. 

Mary  Nic  Shenk  has  won  readers'  respect 
with  hard-hitting  commentary  on  classical 
music  performances.  Younger  readers  tune 
in  to  Bob  Ross'  opinions  on  rock,  country 
and  folk  entertainers. 

Neither  critic  is  easy  to  impress.  They 
demand  that  professionals  earn  their  pay 
when  they  play  on  Florida's  Suncoast. 
They're  expert  at  cutting  through  promoters' 
ballyhoo,  educating  concert  patrons  on  what 
to  expect  from  a  performance  and  reviewing 
the  triumphs  and  shortcomings  when  the 
music  fades  away. 

Suncoasters  have  learned  to  rely  on 
Mary  Nic  Shenk  and  Bob  Ross  to  help  them 
squeeze  more  pleasure  from  their  enter¬ 
tainment  dollar.  That's  one  of  the  important 
ways  Times  critics  serve  our  readers. 
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1-4 — SNPA  Foundation  Workshop,  Selecting  Newspaper  Employees, 
Holiday  Inn,  Dallas,  Tex. 

1-6 — American  Press  Institute  Management  of  the  Weekly  Newspaper 
Seminar,  Reston,  Va. 

1- 7 — Suburban  Newspapers  of  America,  Xanadu  Princess,  Freeport, 

Grand  Bahama 

2- 5 — Washington  Journalism  Center  Conference,  Nuclear  Energy;  Prom¬ 

ises  and  Problems,  Washington,  D.C. 

5-7 — Alabama  Press  Association,  Sheraton  Inn,  Mobile,  Ala. 

7- 8 — Southern  Classified  Advertising  Managers  Telephone  Sales  School, 

Parliament  House,  Birmingham.  Ala. 

8- 11 — Southern  Classified  Advertising  Managers,  Parliament  House,  Bir¬ 

mingham,  Ala. 

8-20 — American  Press  Institute  Women's  Page  Editors  Seminar,  Reston, 
Va. 

10-13 — Newspaper  Advertising  Cooperative  Network  Seminar,  Marriott 
Inn,  New  Orleans,  La. 

12- 14 — South  Carolina  Press  Association.  Wade  Hampton  Hotel,  Colum¬ 

bia,  S.C. 

13- 15 — Utah  Press  Association,  Hilton  Hotel,  Salt  Lake  City,  Utah. 

14 -  Louisiana  Press  Association  Ed  Arnold  Advertising  Seminar,  Alexan¬ 
dria,  La. 

15- 16 — Midwest  Newspaper  Advertising  Executives  Association,  Conti¬ 

nental  Hotel,  Kansas  City,  Mo. 

18- 21 — California  Newspaper  Publishers  Association,  Hotel  del 

Coronado,  Coronado,  Calif. 

19- 21 — Georgia  Press  Association  Press  Institute,  Georgia  Center  for 

Continuing  Education,  Athens,  Ga. 

19-21 — Ohio  Newspaper  Association,  Sheraton  Columbus  Motor  Hotel, 
Columbus,  Ohio. 

19- 22 — Colorado  Press  Association,  Brown  Palace,  Denver,  Colo. 

20- 21 — Oklahoma  Press  Association  Convention  and  Trade  Show,  Lin¬ 

coln  Plaza  Inn,  Oklahoma  City,  Okla. 

20-22 — Mississippi  Valley  Classified  Advertising  Managers  Association 
Classified  Advertising  Clinic  and  National  Classified  Telephone 
Sales  Managers  Forum,  Pick-Congress  Hotel.  Chicago.  III. 

20- 24 — North  Carolina  Farm  Press,  Radio  and  TV  Institute,  Sheraton- 

Crabtree  Motor  Inn,  Raleigh,  N.C. 

21- 24 — Inlaruf  Daily  Press  Association,  Williamsburg  Colonial  Inn,  Wil¬ 

liamsburg,  Va. 

22- March  5 — American  Press  Institute  Managing  Editors  and  News 

Editors  Seminar  for  newspapers  over  50,000  circulation,  Reston,  Va. 

23- 24 — New  England  Newspaper  Advertising  Executives  Association, 

Howard  Johnson's  57  Hotel,  Boston,  Mass. 

22-27 — Hendrix  Users  Group,  Sheraton  Four  Ambassadors  Hotel,  Miami, 
Fla. 

27-28 — PUG  (Pacesetter  Users  Group),  Sheraton  Universal  Hotel,  North 
Hollywood,  Calif. 

27-29 — Maryland-Delaware-D.C.  Press  Association,  Sheraton,  Dover,  Del. 
29-March  2 — New  York  State  Publishers  Association,  Americana,  Albany, 
NY. 

29-March  2 — Texas  Daily  Newspaper  Association,  Stouffer's  Greenway 
Plaza  Hotel,  Houston,  Tex. 

29-March  5 — ANPA/INPA  Marketing  Seminar,  Harrison  Inn,  Southbury, 
Conn. 

MARCH 

2-5 — Audit  Bureau  of  Circulations  board  meeting,  Boca  Raton  Hotel, 
Boca  Raton,  Fla. 

7-11 — PNPA  Foundation  Newspaper  Institute  Reporters  Training  Semi¬ 
nar,  Holiday  Inn  Town,  Harrisburg,  Pa. 

7- 19 — American  Press  Institute  Classified  Advertising  Managers  Seminar, 

Reston,  Va. 

8- 11 — Monitoring  the  Media  Seminar,  Washington  Journalism  Center, 

Washington,  D.C. 

11- 13 — North  and  East  Texas  Press  Association,  Ramada  Inn,  Sherman, 

Tex. 

12- 14 — Midwest  Circulation  Management  Association,  Broadmoor,  Col¬ 

orado  Springs.  Colo. 

18-20— National  Newspaper  Association  Government  Affairs  Conference, 
Washington.  D.C. 
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No  other  system  gives  yon  six  VDT’s, 
on-line  wire,  classified  and  interface 
to  yonr  typesetter  for  nnder  $50,000 


Bar  none. .  .The  Computype 
the 


front  end  system  on  the  market.  It  combines 
the  CompuEdit  video  typewriters  at  less 
than  $3,000  each  with  our  under  $16,000 
database  system  .  .  .  the  CompuStor.  And, 
it  has  features  found  in  only  metropolitan 
newspapers  systems,  such  as  long  direc¬ 
tories,  queues,  on-line  wires,  slug  forms. 


credit  checking  and  invoicing.  Plus,  it  works 
on-line  to  the  largest  library  of  proven  inter¬ 
faces  in  the  industry.  Computype  is  the  first 
complete  front  end  system  that  even  the 
smallest  of  newspapers  can  afford.  But,  the 
most  important  part  is  that  it’s  field  proven 
now,  all  of  it. 


computype  inc 


3686  JACKSON  ROAD,  ANN  ARBOR,  MICHIGAN  48103  313-994-4136 


CATCH-lines 


By  Lenora  Williamson 


\bur  Starting  Point 
For  Insurance  Stories 


When  you're  digging  into  an  unfamiliar  subject, 
the  problem  is  knowing  where  to  start  How  do 
you  go  about  getting  a  thorough  backgrounding'!’ 

State  Farm  is  offering  a  new  service 
designed  to  solve  that  problem  when  you  write 
about  an  insurance- related  topic -a  publication 
called  Insurance  Backgrounder 

Each  Backgrounder  WWs  you  in  on  a 
newsworthy  topic  related  to  the  insurance  field 
The  first  six  cover  Highway  Boobytraps,  ” 

Federal  Flood  Insurance,  ’  "Your  Car's  Deadly 
Gas  Tank,"  "  The  Arson  Epidemic,"  "Why  You 
Can't  Read  Your  Insurance  Policy,"  and 
‘No-Fault  Auto  Insurance:  Federal  or  State'!’’’ 

New  Backgrounder  subjects  will  be  offered  on 
a  regular  basis. 

Backgrounder  will  be  sent  automatically  to 
holders  of  State  Farm’s  No-Fault  Press  Reference 
Manual.  If  you  don’t  have  the  manual,  but  would 
like  to  see  any  or  all  of  the  first  six 
Backgrounders,  write  to: 

Robert  Sasser 

Public  Relations  Department 
State  Farm  Insurance  Companies 
One  State  Farm  Plaza 
Bloomington,  Illinois  61701 


HELP  IS  AT  HAND — One  solution  has  been  proposed  for 
that  trauma  of  covering  preferential  presidential 
primaries  as  candidates  and  the  press  dash  from  state  to 
state  and  statement  to  statement. 

In  a  commentary  piece  for  the  hidianapoUn  Neivs  “Free 
Time”  section,  staff  writer  Richard  K.  Shull  says,  .  . 
scurrilous  members  of  the  press,  with  no  sense  of  decency 
or  fair  play,  maliciously  follow  the  candidates  from  state  to 
state  publicly  reminding  them  of  their  ever-shifting  posi¬ 
tions  .  . 

Shull  writes,  “Obviously,  what  is  needed  to  spare  the 
candidates  these  embarrassments  ...  is  a  simple  reform 
law  to  end  these  abuses  by  the  press. 

“Without  delay.  Congress  should  enact  legislation  to: 
1.  Make  all  campaign  statements  inoperative  after  seven 
days,  or  after  the  primary  campaign  in  which  they  were 
uttered,  whichever  comes  first. 

2.  Make  it  a  felony  for  anyone,  including  the  press,  to 
transport  a  candidate’s  promises,  positions  or  statements 
across  a  state  line  .  .  .” 

♦  ♦  * 

AND  THIS  IS  THE  WAY  IT  IS  when  Walter  Cronkite  dines 
in  the  homes  of  celebrities. 

“I  .starve  to  death  .  .  .” 

Dining  with  the  “effete  Eastern  establishment”  usually 
involves  rather  poorly  prepared  tidbits.  “The  food  is  in 
short  supply,  with  very  parsimonious  helpings,”  he  told 
Johna  Blinn  for  her  Los  Angeles  Times  Syndicate  “Celeb¬ 
rity  Cookbook”  column. 

Added  Walter,  “In  contrast,  the  Midwestern  or  South¬ 
western  pioneer  tradition  dictates  that  you  overfeed 
everyone  who  comes  to  your  door!  My  mother-in-law  even 
used  to  serve  a  meal  to  the  man  who  read  the  gas  me¬ 
ter  .  .  .” 

Walter’s  menus  for  the  column:  Baked  red  kidney 
beans,  herring  Copenhagen,  and  dilled  herring.  Walter  has 
a  passion  for  herring,  evidentally. 

«  ♦  ♦ 

WHERE  THE  WRITING  IS,  OR  ISN’T— “It  is  true  that  more 
slips  are  getting  into  the  paper  these  days  than  in  earlier 
times,”  the  mid-January  “Winners  &  Sinners”  bulletin  of 
the  Xeiv  Y^ork  Tiuies  notes.  “That  situation  is  traceable  to 
four  causes.  One  is  the  mechanical  transition  that  is  under 
way,  but  that  difficulty  will  pass  in  the  not  distant  future. 
A  second  lies  in  the  fact  that  writers,  more  skilled  than 
ever  in  investigating  and  reporting,  seem  less  well 
grounded  in  the  basics  of  writing  because  of  some  letdown 
in  education  in  that  area.  The  third  cause  is  the  increase  in 
time  pressure  on  both  writers  and  editors.  And  the  fourth 
cause  is  that  some  copy  editors  seem  to  have  lost  an 
awareness  of  their  great  importance — their  indispensable 
importance — in  the  process  of  getting  out  the  news¬ 
paper  .  .  .” 

»  ♦  ♦ 

“ANYTIME  YOU  WANT  ME  BACK,  YOU  JUST  WHISTLE.  I’d 

rather  do  this  than  work,”  General  Motors  Corporation 
president  Elliott  M.  Estes  told  student  journalists  recently 
in  Detroit.  Estes  was  appearing  before  Detroit  News  col¬ 
umnist  Charley  Manos’  Working  Press  Club  for  Student 
Journalists. 

One  high  schooler  asked  Estes,  “What  is  your  opinion  of 
Ralph  Nader?”  And  right  there  for  the  record,  Estes  said, 
“We  welcome  constructive  criticism  from  anyone,  but  we 
don’t  like  unconstructive  criticism.  But  I’ll  be  conservative 
and  say  half  of  what  he  said  is  constructive.” 

*  *  * 

SHHH!  THIS  STORY  IS  BEING  LEAKED  TO  YOU.”  That  was 
AP’s  lead  for  the  Washington  dateline  story  about  Presi¬ 
dent  Ford  and  his  Cabinet’s  meeting  with  a  couple 
hundred  newsmen  for  an  advance  look  at  the  budget  one 
Tuesday.  The  story  dutifully  repeated  press  conference 
in.structions  on  the  embargo  and  suggested  to  readers,  “If 
asked,  you  are  not  reading  this  until  10  a.m.  EST  Wednes- 
day.” 

Thus  it  was  that  the  Montgomery  (Ala.)  AdveHiser's  rim 
man  Tom  Hollingsworth  wrote  this  banner  for  page  one: 
“Don’t  Read  This  Story  Until  10  A.M.  EST  Today!” 
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is  the 


RICH 

IN 

ALABAMA! 


Huntsville  MCA,  with  $13,255  average  house¬ 
hold  EBI  ranks  higher  than  any  other  MCA  in 
Alabama.  Higher  than  many  MCA’s  in  California, 
New  York  and  Illinois! 

Diversified  industry  and  a  cosmopolitan  ap¬ 
proach  to  life  keeps  Huntsville  on  a  strong 
upswing. 


Reach  it  through 

The 

Huntsville 

Times 


A  NEWHOUSE  NEWSPAPER 
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The  competitive  battie 

Newspaper  advertising  executives  in  New  Orleans  this 
week  heard  from  executives  of  four  department  store  gi’oups 
that  while  they  intend  to  continue  to  use  newspaper  adver¬ 
tising  heavily  they  are  seriously  considering  “mixed  media 
plans.”  As  one  put  it,  “changes  in  media  strategy  have 
prompted  us  to  look  for  more  productive  and  efficient 
methods  of  advertising.”  One  could  read  between  the  lines 
and  make  up  the  sales  pitches  made  to  them  by  competing 
media,  particularly  television. 

The  next  day,  the  ad  executives  were  told  they  may  be 
overly  occupied  with  the  threat  of  television  competition  in 
the  retail  field  and  too  complacent  about  the  threat  from 
other  media  such  as  shoppers,  suburban  weeklies  and  direct 
mail.  Perhaps!  Certainly,  they  should  not  be  complacent 
about  the  threat  from  any  competitive  source. 

However,  we  believe  it  is  unwise  to  belittle  any  “gradual 
shift”  in  the  market  share  of  local  advertising  simply  be¬ 
cause  newspapers  now  carry  more  than  five  times  the  local 
ad  volume  than  any  other  single  medium. 

Advertisers  are  like  people:  they  like  to  be  where  the  ac¬ 
tion  is.  They  follow  the  bandwagon.  They  flock  to  the  “hot” 
agency.  They  all  imitate  any  new  copy  idea.  They  go  for  the 
hot  medium  of  the  moment. 

Because  of  this  proclivity,  advertisers  can  turn  a  gradual 
shift  into  a  major  switch  over  night  and  we  hope  newspaper 
people  stay  alert  and  don’t  let  that  happen. 


The  Oldest  Publishers  and  Advertisers' 
Newspaper  in  America 

Wnh  which  have  been  merged  The  Journalisl  eslab- 
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Publisher.  June  29.  1901;  Advertising.  January  22. 
1925 
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CIA  and  the  press 

We  don’t  think  anything  would  be  gained  by  the  Central 
Intelligence  Agency  spilling  its  guts  and  naming  its  agents 
now  using  a  journalistic  cover  overseas,  or  the  journalists 
and  news  organizations  that  might  have  cooperated  with  it 
in  the  past  because  of  patriotic  motivation. 

We  do  think,  however,  the  CIA  should  keep  its  cotton¬ 
picking  hands  off  the  news  business,  destroy  whatever  jour¬ 
nalistic  cover  its  agents  might  be  using,  and  declare  hon¬ 
estly  that  such  practice  no  longer  exists  nor  are  there  any 
newsmen  working  for  it  on  the  side.  Such  a  statement  might 
be  difficult  for  some  to  accept  and  believe,  but  in  due  time 
perhaps  some  of  the  damage  might  be  repaired. 

William  E.  Colby,  former  CIA  director,  said  some  time  ago 
it  no  longer  has  any  covert  relationships  with  staff  members 
of  news  organizations.  We  believed  him.  But,  he  didn’t  see 
anything  wrong  with  having  such  arrangements  with  strin¬ 
gers  or  part-time  correspondents.  We  disagreed. 

Now  we  are  told  there  are  11  CIA  agents  posing  as  jour¬ 
nalists  overseas.  Is  the  CIA  so  stupid  as  not  to  see  what  this 
can  do  to  the  credibility  and  acceptance  of  all  legitimate 
foreign  correspondents  as  well  as  the  news  organizations 
they  serve  and  the  news  reports  they  prepare? 

Foreign  correspondents  must  be  independent  and  above 
suspicion  and  it  is  to  the  advantage  of  all  government  agen¬ 
cies,  including  CIA,  to  keep  them  that  way. 
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Possible  ‘dangerous’  use 
of  Privacy  Act  is  cited 


Press  representatives  told  the  Federal 
Privacy  Protection  Study  Commission 
last  week  (Jan.  22)  that  new  federal  laws 
and  regulations  designed  to  protect  indi¬ 
vidual  rights  to  privacy  move  a  “danger¬ 
ous  step  toward  the  wholesale  conver¬ 
sion  of  public  records  to  private  rec¬ 
ords.” 

Witnesses  included  James  E. 
Donahue,  American  Newspaper  Pub¬ 
lishers  Association;  Richard  M.  Schmidt 
Jr.,  American  Society  of  Newspaper 
Editors;  Jack  Landau,  Reporters  Com¬ 
mittee  for  Freedom  of  the  Press;  and 
Emanuel  Kay,  National  Newspaper  As¬ 
sociation. 

They  appeared  as  the  commission  held 
the  latest  in  a  series  of  hearings  to  get 
opinions  on  the  effect  of  the  Privacy  Act, 
which  became  law  last  September. 

Free  access  by  the  press  to  the  records 
of  government  agencies  is  the  only  as¬ 
surance  that  the  public  knows  how  bil¬ 
lions  of  tax  dollars  are  being  spent,  the 
commission  was  told. 

Donahue  said:  “We  are  concerned 
that  the  push  for  privacy  not  be  extended 
to  infringe  upon  the  First  Amendment 
rights  of  the  press  to  gather  and  dissemi¬ 
nate  news  to  the  public,  so  that  public 
business  can  remain  the  public's  busi¬ 
ness.” 


Kent  Pollock  has  received  the  news¬ 
paper  Guild's  1975  Fleywood  Broun 
Award  for  a  three-part  series  for  the 
PliilaJelphia  Inquirer  documenting  the 
spread  of  police  brutality  in  that  city. 
The  35th  annual  award,  which  includes  a 
citation  and  a  $1,000  prize,  was  pre¬ 
sented  at  a  luncheon  with  TNG's  interna¬ 
tional  executive  board  at  the  National 
Press  Club.  Pollock's  series  was  selected 
from  a  record  1 14  contest  entries. 

It  was  the  second  time  in  three  years 
that  the  award  has  gone  to  reporters  for 
work  published  in  the  Philadelphia  In¬ 
quirer.  Donald  I,.  Barlett  and  James  B. 
Steele  won  the  1973  Broun  Award  for  a 
series  exposing  uneven  sentencing  and 
discrimination  by  judges  and  pro¬ 
secutors. 

Underdog  target 

The  judges  said  Pollock's  work  was 
selected  “on  the  basis  of  Heywood 
Broun's  traditional  sympathy  for  the 
underdog — in  this  case  the  targets  of 
Philadelphia  police  abuse — plus  the  re¬ 
porter's  initiative  and  his  effort  to  cor¬ 
rect  a  situation  that  was  undermining 
people's  confidence  in  the  men  who  were 
supposed  to  protect  them.” 

EDITOR  &  PUBLISHER  for  January  31,  1976 


Kay  conceded  that  striking  a  balance 
between  individual  privacy  and  the  pub¬ 
lic's  right  to  know  is  difficult.  “Publiciz¬ 
ing  the  financial  statement  of  a  govern¬ 
ment  official  or  examining  the  social  life 
of  an  important  public  figure  may  well 
cause  embarrassment,”  Kay  said.  “But 
such  embarrassment  is  the  price  of  an 
open  and  democratic  society.” 

Waving  Privacy  Act 

Landau  made  the  point  that  govern¬ 
ment  agencies  are  now  waving  the  Pri¬ 
vacy  Act  around  and  citing  it  as  grounds 
for  denying  newsmen  access  to  records. 

Minnesota  State  Senator  Robert  J. 
Tennessen,  a  member  of  the  commis¬ 
sion,  heading  a  study  of  the  Privacy 
Act's  effect  on  freedom  of  the  press, 
made  the  point  that  “no  matter  how 
carefully  you  think  you've  drawn  the 
language  in  establishing  guidelines  on 
handling  information,  law  enforcement 
agencies  will  take  the  most  conservative 
stand  in  interpreting  them.” 

Asked  by  the  commission  whom  they 
thought  should  resolve  conflicts  between 
privacy  and  the  people's  right  to  know, 
Kay  replied;  “We're  asking  you  to  keep 
the  faith  and  let  a  free  press  make  those 
decisions.” 


“It  was  in  the  same  spirit,”  the  judges 
said  that  they  selected  for  honorable 
mention  “disclosures  of  police  spying  on 
civic  groups”  by  Larry  Green  and  Rob 
Warden,  reporters  for  the  Chicago  Daily 
News;  a  “sensitive  and  perceptive  series 
on  homeless  children”  by  William  Hef- 
fernan  and  Stewart  Ain,  reporters  for  the 
New  York  Daily  News,  and  a  “courage¬ 
ous  series  ...  on  the  callous  treatment” 
of  indigent  maternity  cases  by  a  county 
hospital  by  Melinda  Gassaway  and 
Michael  Masterman,  reporters  for  the 
Hot  Sprinfis  (Ark.)  Sentinel-Reeord. 

Judges  also  took  “special  note”  of  the 
“unique  contribution  to  public  under¬ 
standing  of  the  media”  made  through  an 
“incisive  examination  of  'The  News 
Machine'  that  provides  news  and  enter¬ 
tainment  to  readers  and  listeners  in  the 
Twin  Cities  area”  by  Peter  Ackerberg, 
Richard  Gibson  and  Jim  Jones  in  the 
Minneapolis  Star. 

“A  similar  commendation”  was  given 
to  Stanley  Forman  of  the  Boston  Herald 
American  for  his  “dramatic  news  pic¬ 
tures”  of  the  fall  of  a  young  woman  and  a 
child  when  a  fire  escape  collapsed. 

(Continued  on  page  26) 


Press  gets  111  seats 
for  Hearst  trial 

The  Patricia  Hearst  trial,  which  began 
this  past  week  with  jury  selection  in  Fed¬ 
eral  Court  in  San  Francisco,  is  expected 
to  be  one  of  the  biggest  media  events  in 
trial  history.  It  has  lured  hundreds  of  re¬ 
porters  from  every  part  of  the  United 
States  and  several  foreign  countries  for 
what  has  been  termed  to  be  possibly 
America's  most  extensively  covered 
proceeding  since  the  1935  Lindbergh 
Kidnaping  trial  of  Bruno  Hauptmann. 

U.S.  District  Court  Judge  Oliver  J. 
Carter  has  set  aside  1 1 1  seats  for  the 
press  and  72  for  the  public,  all  of  whom 
will  have  to  make  their  way  daily  through 
a  personal  frisk.  The  press  seats  were 
assigneJ  weeks  ago,  but  officials  report 
there  nas  been  a  relentless  barrage  of 
phone  calls  from  reporters  who  want  to 
attend.  Now,  any  reporters  who  want  to 
cover  must  line  up  with  spectators,  who 
wait  at  the  courthouse  before  7  a.m. 

Judge  Carter  on  January  26  had  re¬ 
jected  a  government  prosecutor's  re¬ 
quests  for  a  gag  order  that  would  prevent 
defense  attorneys  from  talking  to  the 
news  media.  The  exchange  involved 
Judge  Carter,  U.S.  Attorney  James  L. 
Browning  Jr.  and  Albert  Johnson,  one  of 
the  Hearst  lawyers. 

The  prosecutor  said;  “1  want  to  know 
then  how  the  government  can  get  a  fair 
trial  when  it  is  not  talking  to  the  press 
and  the  defense  lawyers  are  going  out  of 
the  courtroom  and  talking  to  the  press 
freely  about  their  side  of  the  case?” 
Johnson,  one  of  F.  Lee  Bailey's  as¬ 
sociates,  said  he  would  “be  happy  to 
provide  the  courts  with  several  boxes  full 
of  statements  and  leaks  made  by  the  pro¬ 
secution  to  the  press.”  Then  Judge  Car¬ 
ter,  chuckling,  said;  “Let's  put  an  end  to 
this.  1  said  the  motion  is  denied.  Period.” 

On  Wednesday  (Jan.  28)  Judge  Carter 
ordered  reporters  and  spectators 
excluded  from  the  courtroom  while  he 
questioned  prospective  jurors  individu¬ 
ally  about  their  exposure  to  publicity  in 
the  Hearst  case. 

Letter 

SKILLS  MAKE  NEWS 

Your  editorial  of  January  10  concern¬ 
ing  President  Ford's  skiing  is  fine,  but  it 
stops  short  of  the  finish  line.  Not  only 
should  editors  “coach”  reporters  to  dis¬ 
dain  inane  and  inconsequential  ques¬ 
tions,  they  should  coach  themselves  not 
to  use  pictures  of  Gerald  Ford  tumbling 
in  the  snow  when,  with  no  more  effort, 
they  could  obtain  pictures  of  a  President 
of  the  United  States  displaying  athletic 
ability  exhibited  by  few  (if  any)  other 
American  Presidents.  His  skills  are  un¬ 
usual  and,  therefore,  news. 

Bradley  N.  Tufts 
(Tufts  is  associate  director,  public  rela¬ 
tions  at  Bucknell  University.) 


Philadelphia  police  series 
is  picked  for  Broun  Award 
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Don  Q.,  David  Gantz’ 
tradition-shattering 
new  comic  strip,  is  about  to  take  on  still  another 
windmill— Sunday  color. 

Starting  February  8,  Don  Q.  will  be  available  for 
Sunday  comic  pages  in  half,  third,  quarter  and 
tabloid  page  sizes.  Both  mats  and  progressive 
proofs  are  offered  to  meet  your  printing 
requirements. 

Don  Q’s  record  since  taking  off  four  months  ago? 
His  adventures— featuring  the  most  fascinating 


personalities  the  real  world  has  to  offer— 
currently  appear  daily  in  over  60  newspapers 
across  the  nation,  including  the  Chicago  Tribune, 
Philadelphia  Bulletin,  Seattle  Post-Intelligencer, 
Miami  News  and  the  Oklahoma  City  Oklahoman. 

Sample  this  often  ahead-of-the-news  com¬ 
mentary  below.  (It’s  shown  here  in  glorious  black 
and  white,  of  course.)  And  for  live  daily  and 
Sunday  samples,  rates  and  other  details,  call 
collect  to  John  Osenenko,  manager,  at 
(212)  556-1721. 
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Newspapers  too  defensive 
over  tv  competition 


By  Darrell  Leo 

Newspapers  are  too  defensive  about 
television  in  their  day-to-day  combat  for 
local  advertising,  an  officer  of  a  Wall 
Street  brokerage  firm  told  members  of 
the  International  Newspaper  Advertising 
Executives  in  New  Orleans. 

Speaking  at  the  INAE's  ll6th  annual 
sales  conference  (January  25-28),  Lee  E. 
Dirks,  senior  vicepresident  of  C.  S. 
McKee,  a  firm  which  deals  with  many 
newspapers,  said,  .  your  escalating 
war  with  broadcasters  over  your  local 
advertising  dollar  has  become  an  area  of 
considerable  concern  about  newspapers 
in  the  financial  community. 

“Without  denying  the  importance  of 
the  newspapers'  struggle  to  preserve 
their  share  of  the  local  advertising  mar¬ 
ket,  we  would  note  that  the  shift  resem¬ 
bles  the  gradual  movement  of  a  glacier, 
rather  than  that  of  a  flood,  and  that 
newspapers’  base  remains  more  than 
five  times  as  large  as  television’s. 

“We  wonder  whether  newspapers 
today  are  overly  occupied  with  the  threat 
of  television  and  too  complacent  about 
the  threat  from  other  media  such  as 
shoppers,  suburban  weeklies  and  direct 
mail,”  he  said. 

While  providing  an  economic  forecast 
for  the  ad  execs,  Dirks  said,  “We  tend 
not  to  be  overly  alarmed  about  the 
gradual  shift  in  market  share  of  local  ad¬ 
vertising.” 

Using  his  figures,  the  former  reporter 
said  newspapers’  share  of  local  advertis¬ 
ing  expenditures  has  declined  from  63.6 
percent  in  1950  to  56.6  percent  in  1974, 
while  television’s  share  has  risen  from 
2.3  percent  in  1950  to  10.1  percent  in 
1974. 

Giving  an  overall  picture  of  the  new 
year,  Dirks  said,  “1  think  the  recovery 
year  of  1976  will  prove  to  be  a  very  good 
year  for  newspapers.  We  think  advertis¬ 
ing  revenues  of  newspapers  will  increase 
by  about  12  percent  next  year,  with  lin¬ 
age  rebounding  by  about  4  percent  and 
rate  increases  running  about  8  percent. 
This  12  percent  increase  in  ad  revenues 
would  just  about  equal  the  increase  in 
real  gross  national  product.” 

He  also  said  circulation  revenues 
might  add  to  newspaper  covers  this  year 
by  as  much  as  8  percent.  And,  he  specu¬ 
lated,  “We  think  that  for  the  first  time  in 
three  years,  more  papers  will  be  sold 
than  in  the  preceding  year,  as  circulation 
rate  increases  moderate  and  as  newspap¬ 
ers  place  more  and  more  emphasis  on 


building  circulation  volume.” 

Taking  a  look  at  the  “total  package” 
as  many  retailers  and  ad  agencies  have 
suggested  recently,  Dirks  said, 
“Stimulating  the  recovery  in  unit  vol¬ 
ume,  we  believe,  will  be  some  of  the  first 
fruits  of  the  new  emphasis  being  placed 
upon  providing  readers  a  more  thorough, 
and  more  valuable,  news  package.” 

Reminding  the  men  to  pay  attention  to 
editorial  concerns,  he  criticized  news 
coverage  that  lacked  human  dignity, 
error-filled  economic  reporting  and  lack 
of  coverage  of  “sub  communities,”  both 
ethnic  and  racial. 

Areas  ignored 

“You  need  only  scan  a  typical 
newspaper — very  possibly  your  own — ^to 
sense  that  vast  areas  of  human  enterprise 
are  being  touched  upon  only  lightly  or 
ignored  entirely.” 

He  said  recent  developments  in  paper 
supply  and  wage  negotiations  painted  a 
rosier  picture  for  the  cost  side  of  publish¬ 
ing.  And,  he  added,  “We  think  that  the 
pressmen’s  strike  at  the  Washington 
Post  may  prove  a  watershed  in  labor- 
management  relations  in  the  newspaper 
industry.  While  the  effects  of  the  strike 
will  linger  for  years  at  the  Post,  we  think 
the  Post  has  conclusively  demonstrated 
that  even  the  very  largest  papers  can 
continue  to  publish  in  the  face  of  union 
walkouts.” 

New  technology  too  has  “fueled”  a 
strong  performance  for  the  industry 
economically,  he  said.  The  hottest  area 
for  new  technology  this  year,  Dirks  pre¬ 
dicted  would  be  contracts  for  electronic 
front-end  equipment,  which  he  termed  at 
the  same  stage  of  photo-comp  equipment 
four  or  five  years  ago. 

At  the  all-important  bottom  line,  Dirks 
said  that  judging  from  the  14  public 
newspaper  companies,  earnings  gains 
would  average  21  percent. 

But,  he  added,  “Where  the  publicly 
owned  newspaper  companies  distinguish 
themselves,  of  course,  is  in  the  fact  that 
10  of  the  14  companies  will  be  reporting 
higher  earnings  for  1975  over  1974,  for  an 
average  gain  of  about  9  percent.”  This 
differs  markedly  from  the  projected  de¬ 
clines  for  most  other  industries,  pegged 
at  15  percent  down. 

All  these  factors,  plus  the  stronger 
balance  sheets  and  stock  market  revival, 
should  lead  “to  an  increase  in  acquisition 
activity  in  the  newspaper  world.” 

Dirks  also  said  the  long-term  picture  is 
also  enhanced  because  of  three  traits: 
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— Newspaper  strength  capitol  with 
lots  of  room  for  additional  revenue  com¬ 
ing  from  rate  increases,  mostly  circula¬ 
tion; 

— New  technology; 

— And,  more  professional  newspaper 
management. 

In  the  keynote  address  January  26, 
Harold  W.  Anderson,  president,  Omaha 
World-Herald  Co.  and  chairman  and 
president  of  the  American  Newspaper 
Publishers  Association,  outlined  four 
problems  that  confront  the  industry  to¬ 
day. 

The  problems  included: 

— First,  the  intertwined  problems  of 
readability,  credibility  and  circulation; 

— Second,  the  problem  of 
competition — the  increasing  pressure 
from  those  who  “want  a  piece  of  our 
action.” 

— ^Third,  cost  pressures; 

— And  finally,  increasing  erosion  of 
the  rights  of  a  free  press  under  the  First 
Amendment. 

The  first  problem,  Anderson  said,  calls 
for  co-operation  between  all  newspaper 
departments.  Readability,  he  said,  is  not 
just  an  editorial  problem.  Ad  execs  too 
have  a  stake  in  this. 

With  the  problem  of  competition,  An¬ 
derson  found  the  outlook  positive.  “I 
can’t  recall  a  time  when  so  many  associa¬ 
tions  have  been  working  so  closely  to¬ 
gether  on  mutual  problems  like  this.” 

Cost  control  crisis 

On  cost  control,  the  news  executive 
stated  the  problem  “has  never  been 
more  important  at  any  time  in  my  30 
years  in  this  business.”  He  said  it  was 
important  this  year  because  newspapers 
have  learned  they  can’t  automatically 
pass  along  increases,  without  losing  cus¬ 
tomers,  both  advertisers  and  readers. 

On  the  final  problem,  which  Anderson 
has  recently  fought  on  his  own  turf,  he 
said,  “I  think  all  of  us  in  this  business 
should  be  concerned  over  the  virtual 
epidemic  of  judicial  and  other  gov¬ 
ernmental  restrictions  with  which  the 
press  is  being  shackled.” 

He  was  optimistic  that  newspapers 
would  continue  on  a  strong  path,  as  the 
“indispensable  textbook  of  democracy 
in  this  best  land  on  earth.” 

In  a  less  philosophical  session,  Robert 
G.  Kissel,  national  retail  advertising 
manager.  Sears,  Roebuck  &  Co.,  out¬ 
lined  problems  that  format  changes  have 
caused  his  company.  But  he  also  out¬ 
lined  the  method  by  which  his  company 
has  come  to  grips  with  formats:  Sears’ 
Modular  System. 

“The  challenges  to  Sears  national  ad 
department  were  many  as  they  relate  to 
the  varied  width  and  depth  mechanical 
(Continued  on  page  18) 
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Content,  presentation  changes  urged 

By  Gerald  B.  Healey 


Newspaper  content  and  the  manner  in 
which  it  is  presented  is  losing  rather  than 
gaining  readers,  and  editors  who  fail  to 
recognize  the  danger  signals  will  be  im¬ 
plicated  in  continued  downtrends  in  cir¬ 
culation. 

Warnings  embodying  the  necessary 
factors  of  switching  from  traditional 
policies  came  from  editors  invited  to  par¬ 
ticipate  in  a  3-day  seminar  for  news 
executives  at  St.  Louis,  Mo.,  sponsored 
by  the  Mid-America  Press  Institute  Jan. 
23-25. 

The  need  for  sweeping  change  is  here, 
speakers  pointed  out  to  60  editors  from 
40  newspapers  in  14  states,  then  pro¬ 
ceeded  to  show  how  evolution  can  be¬ 
come  a  reality. 

Coupled  with  the  Mid-America  session 
was  a  brunch  meeting  of  the  St.  Louis 
Chapter  of  the  Society  of  Professional 
Journalists  (SDX)  during  which  editors 
were  asked  to  answer:  “Are  Newspapers 
Doomed?" 

Answers  came  quickly  from  four 
editors:  “No.”  But  it  is  realized  that 
troublesome  times  are  ahead  for  those 
not  contemplating  editing  and  writing  for 
readers. 

Grace  Bassett 
will  assist 
Caria  Hiils 

Grace  Bassett,  former  reporter  for  the 
Washington  Post  and  Washington  Star, 
as  well  as  an  urban  columnist  for  King 
Features  Syndicate,  last  week  (Jan.  23) 
was  named  assistant  for  public  affairs  to 
Carla  A.  Hills,  secretary  of  the  Depart¬ 
ment  of  Housing  and  Urban  Develop¬ 
ment. 

She  is  the  first  woman  to  head  the 
news  and  information  services  of  a 
cabinet  level  federal  agency. 

Her  primary  focus  through  a  20-year 
news  career  in  Washington  has  been  on 
domestic  issues.  She  criss-crossed  the 
country,  reporting  city  problems  where 
they  exist,  and  also  has  covered  the 
White  House,  national  political  cam¬ 
paigns  and  Congress. 

The  American  Political  Science  As¬ 
sociation  has  cited  Ms.  Bassett's  excel¬ 
lence  in  political  reporting.  Her  coverage 
of  school  integration  for  the  Post  won  the 
Washington  Newspaper  Guild's  annual 
grand  prize. 

Born  in  Spokane,  Washington,  she 
was  graduated  from  Whitman  College  in 
political  science  and  from  Columbia's 
Graduate  School  of  Journalism.  She  did 
post-graduate  work  at  the  University  of 
Paris  and  the  University  of  Frankfurt 
while  living  in  Europe  in  the  1950s. 
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Mike  Davies,  managing  editor  of  the 
Louisville  (Ky.)  Times,  who  has  format¬ 
ted  the  “old”  Times  out  of  existence 
noted  large  circulation  losses  by  several 
metros  and  remarked  that  “few  metros 
are  not  bucking  the  downward  trend.” 

He  added:  “Readers  are  turning  in¬ 
ward  from  the  news  of  the  day.  They  are 
tired  of ‘crisis' journalism  and  dull,  unin¬ 
teresting  newspapers.” 

Slick  competition 

He  said  various  slick  magazines  and  tv 
are  in  competition  for  peoples'  time  and 
newspapers  must  devise  ways  to  fend  off 
the  inroads. 

Declines  in  language  skills  behooves 
papers  to  abandon  ponderous,  behind- 
times  graphics  and  writing.  There  is  no 
formula  for  change,  Davies  said,  no 
single  answer.  What  newspapers  need  to 
discover  is  who  their  readers  are.  what 
they  want  in  newspapers  and  make  the 
obvious  changes. 

Davies  pointed  to  the  growth  of  inves¬ 
tigative  reporting  and  important  revela¬ 
tions  that  have  accrued  to  the  public 
interest.  “But  if  no  one  is  reading  (such 
exposes)  it's  a  waste  of  time.” 

Possibly  a  sharp  turn  to  service  or  in¬ 
formational  journalism  (the  Times  has 
gone  to  this  in  large  doses)  is  what  read¬ 
ers  want — calendars  of  events,  indexes 
showing  where  to  look  for  advertise¬ 
ments  for  clothing,  appliances,  new  and 
used  automobiles,  etc.;  news  regarding 
specialized  fields,  how-to  stories,  em¬ 
phasis  on  crafts  and  hobbies. 

Maybe  30-40%  of  a  paper's  editorial 
content  should  be  non-news,  with  heavy 
concentration  on  analyses  of  what  the 
news  means,  condensation  of  foreign  and 
less  important  national  news,  briefer 
coverage  of  local  events,  all  wrapped  in 
well  written,  appealing  packages. 

He  visioned  a  “core”  paper  with  10-12 
pages  of  summarizing  plus  sections  of  6 
to  12  pages  emphasizing  leisure  ac¬ 
tivities,  opinion,  sports,  retail  ad  section, 
classified  section,  an  editorial  section — if 
the  editor  has  anything  important  to 
editorialize.  Davies  thought  this  would 
have  appeal  plus  the  possibilities  of  sav¬ 
ing  on  newsprint. 

Maxwell  McCrohon,  managing  editor 
of  the  Chicago  Tribune  and  co-chairman 
of  the  Mid-America  program,  urged 
editors  to  “lock  yourselves  up  for  a 
weekend  and  put  your  paper  under  the 
microscope.” 

He  suggested  that  in  the  education 
field,  highly  newsworthy  to  families, 
editors  discover  what's  going  on  in  the 
schools,  what  teachers  are  teaching  and 
children  learning,  rather  than  merely 
staffing  school  board  meetings. 


“Newspapers  must  decide  whether 
they  want  to  be  a  mass  paper  or  a  class 
paper,”  McCrohon  said.  He  touched  on 
suburban  inserts  piggybacking  with  main 
sheets  because  of  the  trend  by  suburba¬ 
nites  to  read  more  about  their  local 
communities. 

Ray  Noonan,  assistant  managing 
editor  of  the  St.  Louis  Globe-Democrat, 
declared  there  is  no  room  for  compla¬ 
cency  and  editors  must  quickly  get  to 
what  revamping  is  necessary.  He  blamed 
circulation  losses  on  de-population  of  the 
city  core  areas,  aggravating  printing  er¬ 
rors  and  delayed  press  runs  which  mean 
late  delivery,  the  recession  which  cut 
down  on  multiple  newspapers  in  homes; 
many  seeing  “all  the  news  they  want 
through  radio  and  tv”  and  the  evapora¬ 
tion  of  mass  transportation. 

Evarts  A.  Graham,  managing  editor  of 
the  St.  Louis  Post-Dispatch,  said  there 
has  been  “no  invention  of  a  substitute 
for  the  daily  newspaper.  They  are  the 
way  to  voters'  minds.  Television  has  the 
means  to  do  it,  but  they  haven't. 

“The  suburban  throwaways  aren't 
doing  the  job.  They're  not  carrying  any 
international  or  national  news  and  not 
much  investigative  reporting  is  done.” 

The  newsrooms  have  been  the  cap¬ 
tives  of  the  production  department. 
Graham  commented,  and  means  must  be 
found  to  reduce  enormous  production 
and  circulation  costs.  “Now  that  plate 
engraving  is  being  done  from  the  news¬ 
room  the  reporters  and  engravers  will  be 
the  top  dogs,  no  longer  dependent  on 
printers  to  put  the  newsroom's  words  on 
paper.”  he  said. 

Remarks  directed  to  the  SPJ  panel  in¬ 
cluded  a  plea  for  newspaper  campaigning 
by  “major  groups"  to  fight  against  illit¬ 
eracy  and  for  mass  transportation. 
McCrohon  wished  that  more  papers 
would  get  into  such  campaigns. 

He  added  that  the  people  are  ready  to 
accept  “dramatic”  newspaper  changes, 
including  those  who  have  gone  along 
with  their  children  on  the  so-called  “new 
values”  idea — part  of  these  “values” 
being  the  viewing  of  television. 

‘New  values' 

Jack  Backer,  journalism  professor  at 
the  University  of  Illinois,  had  remarked 
at  the  earlier  Mid-America  sessions  that 
inferior  production  and  reduced  news- 
holes  “helped  younger  people  turn  to 
tv.” 

He  also  referred  to  various  electronic 
camera  and  cable  tv  news  work  going  on 
in  Great  Britain  that  is  threatening  news¬ 
papers  there. 

Davies,  also  earlier,  in  describing  the 
changes  at  the  evening  Louisville  Times, 
(Continued  on  page  26) 
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Newsprint  strike  reflects 
changing  dimensions 


By  Earl  W.  Wilken 

The  newsprint  strike  situation  in 
Canada  is  taking  on  new  dimensions  that 
in  the  next  three  to  five  years  will  con¬ 
tinue  to  increase  the  price  of  newsprint 
and  probably  force  U.S.  publishers  to 
seek  new  sources  for  their  basic  raw 
material.  These  dour  developments  are 
the  outgrowth  of  a  number  of  concurrent 
events  that  are  enmeshed  in  Canada’s 
economic  and  political  strictures. 

Within  the  last  ten  days  the  Canadian 
Paperworkers  Union  (CPU)  has  signed 
contracts  with  four  Quebec  mills.  The 
mills  are;  North  Shore  Paper  Co.,  Reed 
Paper  Co.,  Duncan  Limited  Press  and 
Macl,aren  Pulp  and  Paper. 

The  contract  agreement  with  this 
Eastern  Canada  Newsprint  Group  calls 
for  a  14  percent  wage  increase  the  first 
year,  a  10  percent  increase  the  second 
year  and  8  percent  the  third  year.  The 
Federal  Government's  anti-inflation 
board,  brought  into  existence  in  late 
1975,  has  issued  price  and  wage 
guidelines  calling  for  no  more  than  a  14 
percent  wage  increase  the  first  year,  8.5 
percent  the  second  year  and  8  percent  the 
third  year.  The  guidelines  however,  have 
been  exceeded  in  the  case  of  the  Postal 
workers  contract  and  this  decision  is  one 
of  the  forces  at  work  in  the  economic/ 
political  equation  now  under  discussion. 

.Anti-inflation  board  challenge 

It  is  believed  that  the  CPU  contract 
with  the  four  Quebec  mills  will  be  ac¬ 
ceptable  to  the  anti-inflation  board. 
However,  an  agreement  between  the 
CPU  and  Irving  Pulp  and  Paper  Ltd.,  of 
New  Brunswick  is  being  challenged  by 
the  anti-inflation  board  on  the  basis  of  a 
first  year  wage  increase  of  23.8  percent. 
The  board  has  asked  the  company  not  to 
pay  the  increase  but  it  is  understood  the 
company  is  continuing  to  pay  the  in¬ 
crease  although  the  monies  are  going  to 
an  escrow  account.  The  New  Brunswick 
industrialist,  K.  C.  Irving,  who  controls 
Irving  Pulp  and  Paper,  is  reputed  to  be  a 
political  opponent  of  the  Trudeau  Gov¬ 
ernment. 

The  CPU  regards  the  Irving  contract 
as  a  test  case  and  is  seeking  more  ac¬ 
ceptable  settlements  with  other  news¬ 
print  mills.  This  week  the  CPU  member¬ 
ship  rejected  a  three  year  contract  offer 
made  by  Bowaters-Mersey  and  Mira- 
michi  Timber  Resources  Ltd.,  a  sub¬ 
sidiary  of  Boise  Cascade,  for  a  wage 
package  based  on  the  board’s  guidelines. 

There  is  a  strong  possibility  that  the 
Irving  case  will  go  to  the  anti-inflation 
board’s  commissioner  who  will  then  hold 
an  inquiry  and  issue  findings.  If  the 


commissioner  finds  for  compliance  then 
an  appeal  can  be  made  after  the  ruling  to 
a  tribunal  that  has  as  yet  to  be  activated. 

Contracts  renegotiated 

The  CPU  feels  it  has  a  good  chance 
under  this  procedure  and  undoubtedly 
the  test  case  will  have  an  impact  on 
negotiations  in  the  critical  Ontario  re¬ 
gion.  The  ripple  effect  from  a  favorable 
decision  for  the  CPU  would  unquestion¬ 
ably  lead  to  a  renegotiation  of  all  con¬ 
tracts  signed  prior  to  the  tribunal’s  deci¬ 
sion.  Contracts  already  initialed  have  a 
clause  providing  for  upward  adjustments 
if  a  ruling  under  the  anti-inflation  act 
permits  such  increases. 

Contract  talks  are  under  way  with  a 
number  of  Ontario  mills  and  there  is  a 
chance  that  a  uniform  settlement  will  not 
be  possible.  Some  union  members  may 
accept  the  present  industry  offers  that 
are  in  compliance  with  the  guidelines  and 
other  members  may  reject  such  offers,  it 
is  highly  possible  that  two  year  contracts 
in  the  Ontario  province  will  be  fought  for 
by  some  union  members.  The  situation  is 
described  as  fluid. 

One  salient  condition  of  the  six-month 
strike,  is  the  loss  from  the  labor  force  of 
skilled  workers.  It  has  been  estimated  by 
one  industry  observer  that  approxi¬ 
mately  10  percent  of  the  skilled  mill 
workers  have  gone  to  other  industries. 

Also  emerging,  although  not  con¬ 
firmed,  is  a  general  feeling  among  some 
industry  leaders  that  the  present  gov¬ 
ernment’s  intervention  coupled  with  the 
state  of  labor  negotiations  is  not  in  the 
best  long  term  interests  of  the  newsprint 
producers.  Labor  negotiations  could  be 
subjected  to  more  Federal  regulation  in 
the  future  if  overall  economic  conditions 
deteriorate.  A  l(K)  percent  tax  on  exports 
in  excess  of  a  guideline  figure  is  being 
talked  about. 

Newsprint  increases 

In  the  U.S.  four  announcements — two 
this  week,  one  last  week  and  one  last 
month — set  the  stage  for  future  news¬ 
print  price  increases.  Kimberly-Clark 
announced  this  week  a  $25  per  ton  in¬ 
crease  on  32  pound  newsprint  effective 
April  1.  Present  price  is  $240  per  ton. 
International  Paper  Company  declared 
last  week  a  $25  per  ton  U.S.  increase  for 
30  pound  newsprint  effective  March  1. 
The  Canadian  price  has  not  been  in¬ 
creased  and  remains  at  $240  a  ton.  Reed 
Paper,  one  of  the  Quebec  mills  to  sign  a 
contract  with  the  CPU,  also  announced 
this  week  a  $25  per  ton  increase  on  30 
pound  paper  but  theirs  applies  to  Canada 


and  the  U.S.  effective  March  1.  The 
Reed  and  International  Paper  increases 
bring  the  U.S.  price  to  $285  a  ton.  Last 
month  Great  Northern  Nekoosa  (GNN) 
boosted  newsprint  $20  a  ton,  making  the 
U.S.  price  $280,  effective  March  1.  A 
GNN  spokesman  said  the  move  on  the 
part  of  International  Paper,  Reed  Paper 
and  Kimberly-Clark  confirms  the 
strength  of  the  market  as  GNN  had  ap¬ 
praised  it  earlier. 

According  to  the  ANPA,  publishers 
stocks  (for  525  newspapers)  on  hand  at 
the  end  of  December  1975  stood  at 
545,678  tons  compared  to  577,769  tons  in 
December  1974.  The  drop  measures  5.6 
percent  from  1974.  Newsprint  on  hand 
and  in  transit  as  of  the  end  of  December 
1975  shows  37  and  5  days  respectively. 
For  December  1974  the  figures  were  37 
and  7  days  respectively. 

• 

WSJ’s  Asia  edition 
gets  managing  editor 

Dow  Jones  &  Company,  Inc.,  has 
named  Norman  Pearlstine  managing 
editor  of  the  new  Asia  edition  of  the  Wall 
Street  Journal.  Pearlstine  has  been  the 
journal’s  Tokyo  correspondent  since 
1973. 

Robert  Feit  will  move  from  the 
AP-Dow  Jones  news  desk  in  New  York 
to  become  news  editor  of  the  Asia  Edi¬ 
tion  in  Hong  Kong. 

Charles  Stolbach,  veteran  Journal 
salesman  already  in  Hong  Kong  as  circu¬ 
lation  and  promotion  manager  of  South 
China  Morning  Post  publications,  will  be 
responsible  for  circulation. 

Christopher  Cheney,  who  has  been  a 
sales  representative  in  the  London  office 
of  Dow  Jones  International  Marketing 
Services,  has  been  named  advertising 
manager  of  the  Asia  edition. 

As  previously  announced,  Peter  Kann 
has  been  named  publisher  and  editor. 

The  Asia  edition,  planned  as  a  12-page 
English  language  paper  with  a  six- 
column  format  similar  to  domestic  Jour¬ 
nal  editions,  will  feature  economic  and 
political  news  from  throughout  Asia  as 
well  as  the  United  States,  Europe  and 
the  Middle  East.  It  will  also  carry  statis¬ 
tical  pages  with  stock  quotes  from  lead¬ 
ing  exchanges  in  the  U.S.  and  around  the 
world,  extensive  commodity  tables  and 
foreign  exchange  rates. 

Partners  in  the  joint  venture  in  which 
Dow  Jones  holds  a  majority  interest  are 
South  China  Morning  Post  (Hong 
Kong),  Nihon  Keizai  Shimbun  (Japan), 
Straits  Times  of  Singapore  and  New 
Straits  Times  of  Malaysia. 

The  South  China  Morning  Post  will 
print  and  distribute  the  paper  in  Hong' 
Kong.  Nihon  Keizai  Shimbun  will  distri¬ 
bute  in  Japan,  while  the  two  Straits 
Times  organizations  will  do  likewise  in 
Malaysia  and  Singapore. 
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Retailers  blast  papers, 
vow  multi-media  plan 


By  Darrell  Leo 

While  retailers  are  seriously  consider¬ 
ing  mixed  media  plans  with  a  heavy  em¬ 
phasis  on  direct  mail,  newspapers  will 
still  maintain  their  position  as  prime 
medium,  officers  of  four  different  de¬ 
partment  store  groups  told  members  of 
INAE. 

Speaking  at  the  1 16th  annual  sales  con¬ 
ference  in  New  Orleans,  the  officers  all 
assured  newspapers  that  the  retailer 
would  continue  to  advertise,  but,  as  one 
retail  man  put  it.  “Changes  in  media 
strategy  have  prompted  us  to  look  for 
more  productive  and  efficient  methods  of 
advertising.” 

Participating  in  the  panel  discussion 
were  James  Boynton,  media  director  of 
J.  C.  Penney  Co.;  Lee  Dubow, 
vicepresident-sales  promotion,  Foley’s 
in  Houston;  Abbott  Gomberg,  senior 
vicepresident,  advertising  and  sales 
promotion  director,  Bamberger’s  and 
Marcus  Tully,  senior  vicepresident, 
Maison  Blanche,  New  Orleans. 

“Newspapers  have  been,  and  will  con¬ 
tinue  to  be.  the  primary  medium  of  J.  C. 
Penney’s,”  Boynton  said.  But,  he 
warned  other  media  are  becoming  more 
important  to  the  retailer. 

Radio,  because  of  its  cost-efficiencies, 
and  TV,  because  of  its  mass  reach,  are 
gaining  more  significant  roles  with  his 
chain,  he  said. 

Of  early  experiments  of  the  tube,  he 
admitted,  “We  know  now  we  misspent  a 
great  deal  of  money  on  tv.”  But,  he  ad¬ 
ded,  television  has  provided  the  standar¬ 
dized  data  to  help  Penney’s  change  and 
use  the  medium  more  effectively. 

Newspaper  ad  sales  staffs,  on  the 
other  hand,  have  not  provided  that  kind 
of  data.  “We  get  weekly  ratings,  etc. 
from  television,”  he  said,  “but  what  do 
we  get  from  the  newspapers?” 

He  pointed  to  the  lack  of  participation 
in  the  Audit  Bureau  of  Circulation’s  au¬ 
dience  data  bank,  which  has  signed  only 
65  papers  in  37  markets.  “Newspapers 
need  to  forget  selling  their  individual 
papers  and  start  selling  the  industry  as  a 
whole,”  he  said. 

Citing  recent  circulation  losses  and 
gaps,  Boynton  added,  the  ability  to  reach 
customers  would  be  the  single  most  im¬ 
portant  criteria  for  selecting  media.  So 
far,  he  said,  newspapers  have  been  “un¬ 
able  to  reach”  new  families  and  the 
young. 

Gombert,  whose  Bamberger  stores 
now  stretch  from  New  York  to  New  Jer¬ 
sey  to  Pennsylvania,  criticized  high 
rates,  circulation  losses  and  inability  of 
newspaper  sales  people  to  communicate 
with  the  retailer. 


“Newspapers  individually  need  to  af¬ 
fect  change,”  he  said  pointing  to  his 
stores’  media  shift  that  in  seven  years 
dropped  from  10  percent  newspapers  to 
55  percent  for  1976. 

“We’re  not  talking  about  a  doomsday 
shift,  but  a  decreasing  share  of  dollars 
into  newspapers,”  he  said.  “Newspap¬ 
ers  need  to  change  more  than  department 
stores.” 

Rates,  he  said,  were  climbing,  yet 
yielding  less  reach  than  other  media. 
“Circulation  obviously  has  to  be  looked 
at.  1  wish  we  could  sit  down  with  some  of 
your  circulation  managers.” 

As  for  newspaper  sales  staff.  He  said  a 
lack  of  young  people,  women  and  blacks 
were  hurting  papers.  Store  buyers,  he 
said,  who  now  have  much  to  say  in 
choice  of  media  are  not  pro  newspaper. 
“They  average  27  years  of  age,  they 
grew  up  with  television.  And  they  owe 
their  allegiance  to  no  single  media,”  he 
said. 

“You  (ad  sales  people)  need  to  learn 
about  our  buyers,  understand  them,”  he 
said.  When  asked  how  to  do  that,  Gom¬ 
berg  answered,  “Look  at  me,  look  at  us. 

Carlson  elected 
INAE  president 

Kenneth  T.  Carlson,  advertising  direc¬ 
tor  of  the  Detroit  News,  was  named  pres¬ 
ident  of  the  International  Newspaper 
Advertising  Executives  in  New  Orleans, 
January  26. 

He  succeeds  James  F.  Urbanski,  of 
the  Tampa  (Fla.)  Times.  Also  elected 
were  Dean  R.  Bartee,  ad  director,  San 
Jose  Mercury  and  News,  executive  vice- 
president;  Robert  D.  Rittler,  advertising 
manager,  Peor/fl  (\\\.)  Journal-Star,  first 
vicepresident;  and  Thomas  R.  Gormley, 
director  of  advertising,  Seattle  Post- 
Intelligencer,  second  vicepresident. 

Five  district  directors  were  also 
elected.  They  include:  Richard  L.  Cles- 
ter,  corporate  director-marketing, 
Harte-Hanks  Newspapers  Inc.;  Joseph 
F.  Flanagan,  vicepresident  and  ad  direc¬ 
tor,  Milwaukee  Journal  and  Sentinel; 
John  A.  Johnston,  vicepresident  of  sales 
and  marketing,  Houston  Chronicle; 
Richard  C.  Ockerbloom,  advertising  di¬ 
rector,  Boston  Globe;  and  Louis  J. 
Reynolds,  ad  director,  Phoenix  Republic 
and  Gazette. 

John  M.  Buckwalter,  ad  director, 
Lancaster  (Pa.)  Intelligencer  Journal 
and  New  Era  was  named  to  fill  the  unex¬ 
pired  director’s  post  left  by  Abner  A. 
Homburger  of  the  Buffalo  Evening 
News,  who  retired. 


Without  trying  to  be  abrasive,  1  see  very 
few  people  in  the  audience  who  can  re¬ 
late  to  these  important  groups.” 

Dubow  sounded  a  similar  cry  about 
young  buyers,  advising  the  audience  of 
predominantly  older  white  males  to  learn 
about  these  prime  people.  He  said  these 
buyers  were  part  of  the  problem  the  in¬ 
dustry  is  facing. 

The  other  part,  he  said,  is  the  compu¬ 
ter  which  has  finally  learned  to  pinpoint  a 
customer  to  take  true  advantage  of  direct 
mail. 

“Direct  mail  is  the  fastest  growing 
area  at  Foley’s,”  he  said,  indicating  that 
the  DM  ad  staff  was  almost  the  same  size 
as  the  newspaper  ad  staff. 

He  added,  that  unlike  many  retailers, 
Foley’s  stores  “.  .  .  don’t  run  space.  We 
run  campaigns  for  every  merchandise 
category  we  sell.” 

“Campaigns  do  better  than  single  ads. 
And  campaigns,  when  they’re  part  of  a 
multi-media  mix,  do  even  better.” 

Although  Tully  was  the  firmest  backer 
of  newspapers,  even  he  admitted  that  his 
store  looked  at  the  other  media.  Fortu¬ 
nately,  he  commented,  the  New  Orleans 
papers  can  reach  90  percent  of  the  mar¬ 
ketplace.  And  while  electronic  media 
could  deliver  100  percent,  it  would  take  a 
buy  of  14  different  stations. 

“Newspapers  are  prime  movers  of 
merchandise — up  to  this  point  in  time. 
Why?  Because  we  use  you  more  than 
any  other  medium  and  that’s  because 
you’ve  been  around  longer  than  any 
other  media,”  he  said. 

On  the  national  spectrum  though, 
INAE  learned  that  the  Universal  Prod¬ 
uct  Code  and  the  accompanying  scanner 
checkout  at  grocery  stores  could  clear 
the  way  for  heavy  increases  in  advertis¬ 
ing. 

Dick  Neale,  vicepresident-food  ad 
sales  for  the  Newspaper  Advertising 
Bureau,  said  “UPC  gives  us  a  new  win¬ 
dow,  a  new  tool  to  show  newspaper  ef¬ 
fectiveness.” 

Evidently,  two  top  manufacturing  ad 
execs  agreed.  Also  participating  in  the 
program  were  Don  Osell,  vicepresident 
marketing  grocery  products  for  Green 
Giant  Co.,  and  W.  Deweese  Yeager,  ad 
manager.  Nestle  Co. 

Both  men,  whose  companies  partici¬ 
pated  in  market  tests  of  UPC  with  the 
bureau,  found  that  newspapers  yielded 
high  sales  increase. 

In  7  market  tests,  Osell  said  his  com¬ 
pany  found  sales  increases  of  15-29.7  per¬ 
cent  when  coupon  runs  were  combined 
with  store  tie-in  promotions. 

His  company  found  that  sales  in¬ 
creased  significantly  when  only  Green 
Giant  ads  were  run.  More  dramatic  in¬ 
creases  occurred  when  the  retailer  tied- 
in  with  a  price  promotion.  And  the 
greatest  impact  occurred  when  the  com¬ 
bination  included  a  retail  tie-in  on  “hot 
feature  price”  items. 

(Continued  on  page  34) 
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Miami  Heraid  now  interviewing 
for  Spanish  section  staffers 


By  Carla  Marie  Rupp 

If  you’re  a  journalist  proficient  in 
speaking  and  writing  in  Spanish  and  meet 
“high  ethical  standards,”  you  could  be 
one  of  “between  18  and  24”  employes  to 
be  hired  by  the  Miami  Herald. 

A  new  daily  Spanish  section — which 
may  go  up  to  24  pages — is  in  the  planning 
stages  at  the  Herald  and  is  expected  to 
roll  off  the  presses  in  the  latter  part  of 
March. 

“We  want  people  who  are  good, 
trained  journalists  qualified  to  practice 
journalism  in  Spanish  and  who  live  up  to 
our  level  of  standards,”  Larry  Jinks, 
Herald  executive  editor,  said  to  E&P, 
who  added  that  the  Herald  is  attracted  to 
the  “bright,  energetic  and  curious  person 
with  high  ethical  standards.” 

Interviewing  for  the  new  positions 
began  at  the  Knight-Ridder  paper  in 
January  and  will  continue  through  Feb¬ 
ruary.  The  Spanish  section  will  be  “like 
a  small  newspaper,”  said  Jinks,  and  it 
will  include  editors,  copy  persons,  repor¬ 
ters,  photographers  and  darkroom 
people.  And  there  will  be  advertising 
salesmen  to  sell  Spanish-oriented  ads  for 
these  pages.  “We  don't  know  what  our 
advertising  volume  in  Spanish  will  be 
yet,”  Jinks  said. 

The  Miami  New.s,  a  Cox  Newspaper 
housed  with  the  Herald  in  the  same  mod¬ 
ern  facility  overlooking  Biscayne  Bay, 
has  been  running  a  fairly  successful  daily 
Spanish  page  since  April  in  all  editions 
except  the  early  one;  thus  the  Spanish 
page  is  reaching  about  60,000  readers.  It 
is  put  together  mainly  by  three  News 
staffers  and  there  has  been  talk  this 
Spanish  page  could  be  expanded  in  the 
future. 

“The  main  problem  with  the  page,” 
says  Hilda  Inclan,  a  Cuban-born  News 
staffer  whose  column  “Miami  Al  Dia” 
appears  in  Spanish  on  the  Spanish  page 
and  in  English  in  the  regular  run  of  the 
News,  “has  been  limited  resources  and 
overuse  of  a  limited  staff.”  The  News 
advertised  the  page  heavily  prior  to  its 
April  press  run.  “The  Latin  community 
is  tight-knit,  and  now  they  know  the  page 
is  available,”  Inclan  said. 

In  the  early  sixties,  the  Miami  Herald 
had  a  news  summary  in  Spanish,  but 
dropped  it  after  a  year  or  so,  said  Jinks. 

It  was  decided  early  last  fall  that  the 
Herald  would  aim  towards  a  Spanish  sec¬ 
tion.  Beverly  Carter,  general  manager, 
talked  about  the  idea.  Another  early  ad¬ 
vocate  was  Don  Nizen,  formerly  director 
of  consumer  marketing,  about  a  year  ago 
for  the  Herald  and  now  in  a  similar  posi¬ 
tion  with  the  New  York  Times. 

The  Herald  did  research  of  the 
Spanish-speaking  community  in  Miami 
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during  the  first  part  of  1975  and  was  en¬ 
couraged  by  the  results  to  start  planning 
the  Spanish  section. 

“We  think  that  initially  the  Herald  will 
run  off  30,000  or  so  copies  of  the  Herald 
containing  the  Spanish  section,”  Jinks 
said,  refuting  statements  in  some  news 
media  reports  recently  that  a  higher 
press  run  is  anticipated.  There  will  be 
variables  with  circulation,  he  stressed. 

“We  came  to  the  conclusion,”  he  said, 
“that  there  are  a  great  many  in  Miami 
we're  not  reaching  who  are  not  comfort¬ 
able  in  English.  Over  400,000  in  Dade 
County,  he  said,  are  of  Spanish  heritage, 
mostly  from  Cuba  and  visitors  from 
Spanish-speaking  communities.  Some 
parts  of  households  with  several  genera¬ 
tions,  he  noted,  talk  and  read  Spanish 
and  others  are  familiar  with  English.  In 
certain  parts  of  Miami,  the  regular 
Herald  with  the  Spanish  portion  will  be 
on  newsstands. 

Harold  Simmonds,  Herald  news  editor 
who  speaks  good  Spanish  and  who  has  a 
strong  interest  in  Miami’s  Spanish  com¬ 
munity,  will  serve  as  liaison  or  editorial 
coordinator  of  the  section. 

Frank  Soler,  a  member  of  the  Herald's 
Latin  America  staff,  has  been  working  in 
planning  the  section  and  has  been  doing 
some  of  the  interviewing  for  positions. 
He  will  also  be  part  of  the  Spanish  sec¬ 
tion's  staff,  which  will  be  working  on  the 
fifth  floor — the  Herald’s  newsroom — 
where  the  Sunday  magazine  staff  is  now 
located.  Soler  hasn't  yet  been  assigned 
his  new  title. 

Miami  News’  experience 

“We  started  our  Spanish  page  as  an 
experiment,”  said  Pam  Amlong,  Miami 
News  metro  editor,  “to  try  to  reach  the 
Latin  community.  We  have  been  trying 
to  give  an  outlet  through  our  paper  for 
the  Spanish  people,  but  are  totally  un¬ 
able  to  compete  with  the  Spanish  media. 
However,  we  are  trying  to  present  un¬ 
biased  news:  straight  local,  national  and 
international  news.  It  has  been  fairly  dif¬ 
ficult  product-wise  to  get  out.” 

Umberto  Cruz,  assistant  metro  editor 
for  Spanish,  produces  the  News'  Spanish 
page.  Carlos  Licea,  also  Cuban,  is  a 
news  reporter  for  the  page  who  also  does 
translating.  And  the  third  member  di¬ 
rectly  involved  with  the  page  is  Hilda 
Inclan,  News  Latin  community  writer. 
The  page  is  usually  in  the  “A”  section. 
The  Associated  Press  Spanish  wire  is 
used. 

Diego  del  Valle,  an  artist  from  Puerto 
Rico,  proofreads  the  page  and  is  respon¬ 
sible  for  the  accents  on  the  headlines.  He 
used  to  put  the  accents  on  by  hand,  but 


now  the  computer  is  programmed  with 
accents.  Marta  Martinez,  from  Nica¬ 
ragua,  has  been  doing  the  typing  in 
Spanish,  but  was  replaced  by  a  computer 
this  past  week  in  her  duties  on  the 
Spanish  page.  Now  she  is  to  be  one  of 
two  clerks  operating  the  computers. 

Diario  Las  Americas  is  published  daily 
at  2900  N.W.  39th  St.,  Miami,  except 
Monday,  with  a  circulation  of  53,738.  Its 
editor  and  publisher  is  Francisco  Aguir¬ 
re.  Noticias  Latinas,  6796  S.W.  62nd 
Ave.,  South  Miami,  prints  10,000  copies 
for  Thursday  weekly,  and  is  published  by 
Community  Newspapers,  and  edited  by 
Euripides  Riera.  The  Voice,  6201  Bis¬ 
cayne  Blvd.,  Miami,  is  a  Friday  Spanish 
weekly,  circulating  62,000  copies,  pub¬ 
lished  by  Archbishop  Coleman  F.  Car- 
roll;  edited  by  George  H.  Monahan. 

• 

Milwaukee  papers  to 
install  108  VDTs 

Newspapers  Inc.,  subsidiary  of  the 
Journal  Co.,  of  Milwaukee,  publishers  of 
the  Milwaukee  Journal  and  Milwaukee 
Sentinel,  have  signed  an  order  with 
Hendrix  Electronics  for  a  108  terminal 
electronic  newsroom  system  model  3400. 
The  system  is  to  be  operational  by  May  I , 
1976. 

In  the  newsroom  64  VDTs  will  be  dedi¬ 
cated  for  editing  and  44  VDTs  for  re¬ 
porters.  The  system  will  capture  9  news- 
wires  including  AP’s  DataStream  and 
UPl’s  DataNews.  Six  Hendrix  2300  Wire 
Wizards  will  be  on/stream  for  “flagging” 
wire  stories. 

Hendrix  developed  a  high  speed  inter¬ 
face  for  the  Tal-Star  1830  computer  and 
production  system.  H&J  will  be  done 
through  the  1830  by  means  of  a  Mil¬ 
waukee  developed  composition  pro¬ 
gram.  The  newsroom  system  will  operate 
in  a  dual  mode. 

• 

NY  Press  sets  1976 

The  New  York  Press,  which  did  not 
debut  in  1975,  will  make  an  entrance  in 
1976  according  to  a  spokesman.  In  re¬ 
sponse  to  an  E«&P  inquiry,  the  source 
said  no  start-up  date  will  be  given  but 
“the  paper  would  be  introduced  when  it 
is  introduced.” 

A  recent  issue  of  Jack  O’Dwyer’s 
Newsletter  carried  a  report  on  a  proposal 
to  the  Metropolitan  Life  Insurance  Co., 
for  a  $15  million  loan  to  help  launch  the 
new  paper.  The  newsletter  carried  a  de¬ 
nial  by  a  NYP  spokesman  who  said  a 
“free  lance  finder”  probably  went  to  the 
life  insurance  firm  without  the  knowl¬ 
edge  of  the  NYP.  The  spokesman  also 
denied  that  the  company  had  made  any 
proposal  to  Metropolitan  Life  or  that  the 
company  was  searching  for  monies. 

The  insurance  firm  declined  comment 
on  the  O’Dwyer  report. 
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ANPA,  NPA  file 
comments  on  lead 

Proposed  Occupational  Safety  and 
Health  Act  regulations  on  lead  as  an  air¬ 
borne  contaminant  last  week  led  the 
American  Newspaper  Publishers  As¬ 
sociation  and  the  National  Newspaper 
Association  to  file  joint  comments  with 
the  Labor  Department. 

The  comments  pointed  out  that  only 
about  20  per  cent  of  U.S.  newspapers 
still  use  lead  in  either  their  page  makeup 
or  platemaking  processes.  “Needless 
stringent  regulations  by  OSHA  could 
force  immediate  discarding  of  the  lead 
process  by  these  newspapers  and  end  the 
jobs  of  employes  who  are  not  truly  in  a 
hazardous  occupation,”  the  comments 
said. 

The  comments  quoted  statistics  from 
the  International  Typographical  Union's 
Journal  showing  the  average  age  of 
printers  at  death  is  71 .28  years  or  consid¬ 
erably  higher  then  the  average  age  of 
death  for  all  males.  Also,  the  average  age 
of  the  working  ITU  printer  is  46.5  years, 
and  the  average  age  of  all  ITU  printers, 
including  pensioners,  is  53  years. 

“Thus,  the  alleged  hazards  of  lead  to 
printers  as  mentioned  several  times  in 
the  preamble  of  the  proposed  regulation 
are  grossly  exaggerated,”  the  comments 
pointed  out. 

• 

Bordelon  fills 
INAE  post 

Sidney  W.  Bordelon,  secretary- 
treasurer  of  the  International  Newspaper 
Advertising  Executives,  has  been  named 
to  the  post  of  general  manager  of  that 
organization. 

Assuming  titles  and  responsibilities  of 
both  jobs,  his  appointment  fills  a  vac¬ 
ancy  left  since  the  retirement  of  Robert 
C.  Pace  in  1973. 

Also  Brooks  Johnson,  INAE  adminis¬ 
trative  assistant,  was  named  assistant 
general  manager,  a  new  position  formed 
through  the  adoption  of  a  by-laws 
amendment  at  the  group's  annual  sales 
conference  in  New  Orleans. 

Dockery  appointed 
publication  manager 

William  J.  Dockery  has  been  named 
business  manager  of  The  World  Almanac 
and  publications  divisions  of  Newspaper 
Enterprise  Association. 

Dockery  was  controller  of  NEA  until 
August,  1975,  and  has  been  a  general 
executive  since  then.  He  will  be  respon¬ 
sible  for  composition,  printing  and  dis¬ 
tribution  of  The  Almanac  and  paperback 
books  which  NEA  publishes  for  exclu¬ 
sive  distribution  by  daily  newspapers. 
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WEST  VIRGINIA  NEWS  PHOTO¬ 
GRAPHERS,  newly  organized  in  a 
meeting  at  Marshall  University, 
elected  officers  shown  here:  From  left, 
Tim  Grobe,  Huntington  Advertiser  and 
Herald-Dispatch,  treasurer;  Maurice 
Kaplan,  Huntington  Publishing  Com¬ 
pany  director  of  photography,  finance 
director;  Leo  Chabot,  Charleston 
Gazette,  president;  Bill  Tiernan,  Char¬ 
leston  Daily  Mail,  secretary;  Bill 
Seymour,  West  Virginia  University, 
vice  president.  (Huntington  Publishing 
Co.  photograph  by  J.  Klein) 


Allbritton  given 
transfer  approval 

The  Federal  Communications  Com¬ 
mission  last  week  (Jan.  21)  gave  final  and 
formal  approval  to  transfer  of  the 
Washirtf’ton  Star  and  broadcast  media 
owned  by  Washington  Star  Communica¬ 
tions  to  Texas  financier  Joe  L.  Allbrit¬ 
ton.  This  will  end  ownership  by  the 
Kauffmann,  Noyes  and  Adams  families 
that  began  in  1867. 

The  FCC  order,  effective  January  22, 
requires  Allbritton  to  sell  within  three 
years  either  all  three  broadcast  stations 
in  Washington  owned  by  the  company  or 
to  sell  the  Star  and  two  of  the  three  sta¬ 
tions.  Washington  Star  Communica¬ 
tions,  the  parent  company,  owns 
WMAL-TV,  WMAL-AM  and  WMAL- 
FM.  In  addition,  Allbritton  must  sell  a 
radio  or  television  station  in  Lynchburg, 
Virginia. 

The  only  remaining  step  to  complete 
the  deal  is  the  closing  of  the  tender  offer, 
which  must  take  place  within  10  business 
days  of  publication  of  the  FCC  order. 
The  tendered  shares  are  in  the  hands  of 
an  escrow  agent.  As  soon  as  they  are 
paid  for.  Star  Communications  becomes 
the  sole  property  of  Allbritton. 


Bernard  Bidder  foils 
hold-up  attempt 

Bernard  J.  Bidder,  chairman  of  the 
board  of  Bidder  Publications,  and  a  di¬ 
rector  of  Knight-Bidder  newspapers  was 
stabbed  twice  during  a  hold-up  attempt 
outside  a  California  racetrack  January 
20. 

Bidder,  62,  was  walking  to  his  car  after 
a  horse  auction  early  in  the  evening  when 
a  young  man  confronted  him  with  a  de¬ 
mand  for  money.  The  newspaper  execu¬ 
tive,  refusing,  pushed  the  auction 
catalogue  in  the  man's  face  and  struck 
him.  The  assilant,  who  has  still  not  been 
identified,  stabbed  Bidder  in  each  side 
and  fled. 

Bidder,  former  publisher  of  the 
Pasadena  Star  News,  was  hospitalized 
several  days  for  recuperation. 

Five  days  after  the  incident.  Mes¬ 
senger  of  Song,  a  horse  owned  by  Bid¬ 
der,  beat  Avatar  in  the  $88,100  San  Fer¬ 
nando  Stakes  for  4-year-olds.  This  race 
is  the  second  leg  in  the  Strub  Series  lead¬ 
ing  to  the  $100,0(K)  Strub  Stakes  Feb¬ 
ruary  8. 

Sports  editor  now 
paper’s  consultant 

Al  Clark,  after  29  years  with  the  Har- 
rishnrfi  (Pa.)  Patriot-News  newspapers, 
has  stepped  out  as  executive  sports 
editor  to  become  a  consultant  to  the 
newspaper. 

A  veteran  general  reporter,  sports  wri¬ 
ter  and  editor,  Clark  worked  on  12  news¬ 
papers  during  his  career,  covering  stories 
ranging  from  the  Lindbergh  kidnapping 
to  the  Dempsy-Tunney  heavyweight  title 
fight  and  more  than  30  Kentucky  Der- 
bys.  He  was  founder  of  the  Big  33  Foot¬ 
ball  Classic. 
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Guild  petition 
asks  NLRB  for 
Post  election 


Steady  improvement  seen 
in  ciassified  linage 

By  Dan  Lionel 


With  426  signing  the  necessary  peti¬ 
tion,  Newspaper  Guild  members  at  the 
Washington  Post  this  week  (Jan.  28) 
asked  the  National  Labor  Relations 
Board  to  hold  an  election  to  determine 
what  union  the  Post’s  editorial  clerical 
and  commercial  employes  want  to  have 
represent  them. 

Only  350  signatures,  or  38  per  cent  of 
the  almost  1200  employes  involved,  were 
needed  and  already  Guild  members  who 
have  been  crossing  pressmen  picket  lines 
since  the  latter’s  October  1  strike,  are 
talking  of  a  new  union  that  would  be 
called  the  Washington  Newspaper 
Union. 

Meantime,  three  members  of  the  Guild 
who  have  continued  to  work  during  the 
strike  were  elected  to  the  union’s  top  of¬ 
fices  at  the  Post.  Donald  P.  Baker,  met¬ 
ropolitan  staff  reporter  was  elected 
chairman  of  the  unit  by  a  margin  of  2  to  1 
over  John  Hanrahan,  metropolitan  staff 
editor,  who  has  honored  the  pressmen’s 
picket  lines. 

Baker  is  also  head  of  the  ad  hoc  group 
called  the  Washington  Post  Guild  Major¬ 
ity,  which  was  formed  to  defend  Guild 
members  against  disciplinary  action  by 
their  union  after  they  chose  to  work  after 
the  pressmen’s  strike,  which  began  with 
extensive  damage  to  Post  presses  in  the 
early  hours  of  October  1. 

The  executive  board  of  the  3200- 
member  Washington-Baltimore  Guild 
ordered  Post  employes  to  respect  the 
picket  lines  but  the  3()0-member  Post  unit 
voted  four  times  to  cross  the  lines  and 
continue  working. 

More  than  500  Post  employes  now  face 
Guild  disciplinary  charges.  Union  offi¬ 
cials  have  threatened  them  with  fines  up 
to  125  percent  of  the  salaries  earned  dur¬ 
ing  the  strike. 

With  Baker’s  election,  the  Post  Guild 
unit  is  now  headed  by  people  who  have 
openly  defied  union  directives. 

The  local’s  leadership  also  was 
changed  this  week,  when  local  president 
Warren  Howard  (Washington  Star)  was 
defeated  in  his  bid  for  re-election  by  Tom 
Grubisich,  another  metropolitan  staff  re¬ 
porter  at  the  Post,  but  one  who  has  been 
supporting  the  craft  unions’  strike. 

Besides  Baker,  the  two  new  officers  of 
the  Post  guild  unit  are  employes  who 
have  continued  working  during  the 
strike — Megan  Rosenfeld,  elected  edito¬ 
rial  vice  chairwoman,  and  Randolph 
Royen,  elected  commercial  vice  chair¬ 
man.  Both  faced  opponents  who  have 
not  worked  since  the  strike  began. 

The  NLRB  is  expected  to  organize  the 
requested  election  within  a  period  of 
several  weeks. 
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There  was  little  of  the  gloom  and  doom 
outlook  in  the  corridors  and  bull  sessions 
as  the  Northeast  CAMs  Association  bus¬ 
tled  their  way  through  an  action-packed, 
4-day  meeting  which  began  last  Sunday 
at  the  Shoreham  Americana  Hotel, 
Washington,  D.C. 

Although  newspaper  classified  had 
eked  out  a  .05%  revenue  gain  last  year 
with  the  help  of  substantial  rate  in¬ 
creases,  few  could  boast  linage  in¬ 
creases.  Yet  hardly  a  single  one  of  the  70 
CAMS  in  attendance  at  the  48th  annual 
conference,  the  first  such  group  to  meet 
this  year,  had  failed  to  note  steady  im¬ 
provement  in  major  classification  linage 
that  became  evident  in  the  final  quarter 
of  last  year. 

Early  in  the  session  ANCAM’s  action 
committee  chairman,  William  B.  Gard¬ 
ner,  Raleigh  (N.C.)  News  &  Observer 
reported  that  his  committee,  working 
with  the  NAB  and  Standard  Rate  &  Data 
had  been  successful  in  working  out  a 
simplified  method  of  indicating  news¬ 
paper  classified  requirements  in  SRDS 
which  would  facilitate  placement  of  na¬ 
tional  classified.  He  also  told  the  group 
that  the  projected  2nd  Olympus  Study 
had  been  indefinitely  postponed  thanks 
to  joint  ANCAM,  INAE  and  other 
newspaper  group  efforts.  The  first  study, 
subsidized  by  the  U.S.  Department  of 
Labor,  was  generally  shown  to  have 
questionable  methodology  in  reaching 
highly  negative  conclusions  concerning 
the  effectiveness  of  help  wanted  adver¬ 
tising  in  newspapers. 

Warns  on  HR  50 

Gardner  warned  the  group  against 
apathy  that  could  result  in  the  passage  of 
the  HR  50  bill  that  would  make  the 
USES  the  nation’s  monopoly  job  center. 
He  urged  the  CAMs  to  get  managements 
to  write  to  legislators  based  on  the  mate¬ 
rial  they  would  shortly  be  receiving  from 
INAE’s  classified  committee  chairman, 
Warren  Perry,  ad  director  of  the 
Philadelphia  Bulletin. 

“If  you  run  really  good  promotion,’’ 
said  Jim  McGrew,  advertising  promotion 
manager  of  the  Lancaster  (Pa.)  News¬ 
papers,  “you  can  sell  your  whole  damn 
paper!”  The  best  place  to  run  classified 
promotion,  he  believes,  is  right  on  the 
classified  pages  where  the  point  of  sale 
is. 

With  the  squeeze  on  newsprint  limiting 
house  ads,  McGrew  pointed  to  the  use 
of  counter  cards  in  likely  locations,  radio 
plugs  and  direct  mail.  “Use  a  related 
news  story  reprint  as  part  of  a  mailer,” 
he  suggested.  For  example,  he  showed  a 
story  about  increased  availability  of 


mortgage  money  which  was  attached  to  a 
mailing  piece  soliciting  real  estate  ads. 

The  Chief  Counsel  for  Advocacy  of 
the  Small  Business  Administration  placed 
himself  squarely  behind  the  nation’s 
newspapers  in  their  opposition  to  the 
proposed  USES  takeover  of  the  hiring 
process.  “Speak  out — don’t  remain  si¬ 
lent  about  the  incursions  of  government 
in  this  area,”  he  said.  Seeing  the  pro¬ 
posed  burgeoning  of  USES  as  a  dire  threat 
against  private  employment  agencies, 
advertising  agencies  as  well  as  newspap¬ 
ers,  he  said.  “Without  small  business — 
there  can  be  no  freedom.  If  it’s  anti-small 
business — it’s  anti-American.”  In  clos¬ 
ing  he  invited  Cal  Tremblay,  ANCAM’s 
president,  to  select  a  CAM  to  represent 
ANCAM  on  the  Small  Business  Ad¬ 
ministration  Advisory  Council. 

At  the  question  and  answer  session,  a 
NCAMA  program  fixture  conducted  by 
Harry  Outhet,  CAM  the  Toronto  Globe 
<&  Mail,  only  one  hand  was  raised  indi¬ 
cating  that  situations  wanted  ads  were 
accepted  on  a  charge  basis.  That  hand 
was  Outhet’s.  He  said  their  credit  loss  on 
such  ads  was  no  worse  than  that  on  ser¬ 
vice  classifications.  About  10  CAMs  said 
they  were  accepting  ads  charged  to  cre¬ 
dit  cards  as  a  customer  convenience  and 
a  hedge  against  poor  credit.  In  rebuttal, 
one  CAM  said  “If  they  have  a  credit  card 
in  good  standing,  their  credit  is  good  and 
you’d  take  that  kind  of  ad  anyhow  with¬ 
out  paying  the  credit  card  company  a 
standard  percentage.  One  CAM  noted  he 
had  gotten  a  special  low  rate  from  the 
credit  card  company  because  the  paper 
was  running  a  cut  of  the  credit  card  in  ads. 

Canadian  strike 

Turning  the  adverse  effects  of  the  long 
Canadian  postal  strike  into  a  benefit, 
NCAMA’s  vicepresident  Reg  Hobson, 
Ottawa  Citizen  had  on  display,  a  bulky 
tabloid  “Holiday  Greeting”  section  con¬ 
taining  25,000  lines,  a  gain  of  over  15,000 
lines,  which  his  phone  room  had  sold  to 
advertisers  who  feared  they  would  not  be 
able  to  mail  their  greeting  cards  as  usual. 
Although  the  strike  ended  two  weeks  be¬ 
fore  Christmas,  the  ads  ran  ,  many  of 
them  in  full  pages  and  in  color.  “This 
one,”  Hobson  said,  pointing  to  a  full 
color  ad  on  the  back  page,  “wants  the 
same  spot  next  year.” 

The  promotion  exhibits  clearly  re¬ 
flected  the  efforts  of  CAMs  made  last 
year  to  overcome  with  new  classifica¬ 
tions  and  new  ideas  the  depredations  in 
linage  made  by  the  recession  engendered 
hammer  blows  in  major  classification — 
(Continued  on  page  18) 
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Competition,  sales  strategy  analyzed  Ron  White  moves 
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formats  of  our  newspapers  across  the 
country — troublesome,  to  be  sure,  as 
they  relate  to  cost  and  mechanical  fac¬ 
tors,  but  not  insurmountable,”  he  said. 

Solving  those  problems  has  been 
achieved,  he  said,  by  using  a  modular  ad 
system  that  utilizes  design,  cropping  and 
camera  techniques  to  conform  to  indi¬ 
vidual  newspapers  at  the  local  level. 

Despite  this  method  of  “coping."  Kis¬ 
sel  added,  while  action  to  help  standar¬ 
dize  has  reduced  the  problem,  it  has  re¬ 
sulted  in  the  use  of  more  tab  sized  inserts 
and  supplements  rather  than  ROP  ads 
because  of  cost  problems. 

Those  problems  still  exist,  he  said, 
urging  that  papers  do  even  more  to  stan¬ 
dardize  their  column  widths  and  depths. 

Kissel  was  not  the  only  advertiser  with 
complaints.  C.  Richard  Coffey,  vicepres¬ 
ident  of  marketing  for  the  Calvert  Distil¬ 
lers  Division  of  Joseph  E.  Seagram  & 
Sons,  cited  instances  of  newspaper  ad 
bungles  although  he  continues  to  pour 
$13  million  into  the  medium. 

Make-goods 

While  Calvert  is  a  “firm  believer”  in 
newspaper  ads,  Coffey  said  that  in  the 
past  8  years,  his  company  has  required 
some  700  make-goods  worth  over 
$300,000.  These  make-goods,  he  added 
are  always  “less  desirable”  since  they 
come  after  the  company's  sales  drive. 

Complaining  too  about  rising  costs  and 
sales  people  who  know  more  about 
liquor  than  their  own  medium,  Coffey 
said  newspapers  are  still  his  company’s 
cornerstone  because  they're  a  retail  sell¬ 
ing  medium  “with  immediate  sales  re¬ 
sults.” 

The  Newspaper  Advertising  Bureau 
had  more  pleasant  things  to  tell  the  IN- 
AERS.  Jack  Kauffman,  president,  told 
the  group  that  total  advertising  revenues 
for  1976  would  be  up  13.5  percent  in  the 
first  half  of  1976.  For  the  full  year,  he 
said,  ad  revenues  are  projected  to  be  well 
over  $9.3  billion. 

This  would  exceed  or  equal  the  rate  of 
gain  of  any  first  half  in  the  past  15  years, 
he  noted.  Those  increases,  will  be  led  by 
an  18.8  percent  increase  in  classified  lin¬ 
age.  followed  by  12.3  percent  in  national 
and  11.3  percent  in  retail. 

Kauffman  pegged  national  revenues 
for  1975  at  $1.2  billion,  retail  was  $4.97 
billion  and  classified  was  $2.26  billion. 

While  predicting  those  increases  is  one 
thing,  making  them  happen  is  another. 
Kauffman  and  the  bureau  staff  outlined 
plans  for  the  coming  year  to  achieve 
those  goals  in  what  might  be  called  a 
“get  tough”  sales  strategy. 

Using  both  custom-tailored  and  re¬ 
gionalized  presentations,  the  bureau  ex¬ 
pects  to  drive  hard  this  year  for  revenue 
increases.  Dr.  Leo  Bogart,  executive 
vicepresident  and  general  manager,  pre- 
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dieted  newspapers  would  continue  to 
hold  on  to  their  share  of  advertising. 

Attacking  the  concept  of  media  mix  for 
retailers,  he  said,  “newspapers  provide 
the  maximum  level  of  reach  that  any  re¬ 
tail  advertiser  can  ask  for.”  And  he 
countered  many  arguments  recently 
voiced,  adding,  that  the  medium’s  secret 
weapon  is  that  people  “want  to  read  the 
newspaper  and  the  information  advertis¬ 
ers  give  them.” 

Sales  strategy 

In  other  fronts,  the  bureau  found  lots 
of  room  for  sales  strategy,  among  the 
highlights: 

— the  Universal  Product  Code,  which 
the  bureau  has  now  implemented  with 
six  grocery  chains  on  contract  for  their 
computerized  information.  This  data — 
already  showing  signs  of  immediate  sales 
results  with  newspaper  ads — will  “open 
the  eyes  of  national  advertisees  and  their 
agencies.” 

According  to  Mac  Morris,  vice- 
president,  “The  scanner  figures  are  go¬ 
ing  to  prove  something  we've  been 
preaching  for  years  now:  run  an  ad  in  the 
newspaper  and  the  cash  register  rings  the 
next  day.”  This  motto  will  reach  140  top 
advertisers  and  75  of  the  largest  agen¬ 
cies,  he  said. 

— New  market  potential,  according  to 
Charles  M.  Kinsolving  Jr.,  can  be  found 
in  the  professional  groups  who  may  now 
start  advertising.  Lifting  of  professional 
bans,  he  said,  are  leading  the  way  to  a 
market  that  could  generate  as  much  as 
$500  million  in  new  business. 

— TV  trouble  signs  have  also  painted  a 
rosier  bureau  scenario.  The  bureau  said 
five  problems  are  weakening  the  news¬ 
paper’s  traditional  and  self-announced 
foe.  Those  problems  are  loss  of  creativ¬ 
ity,  program  changes  that  confuse  the 
viewer,  ratings  decreases,  ratings  hypo¬ 
ing,  and  lowering  of  program  standards 
causing  national  outcries. 

— More  activity  in  already  established 
markets  bodes  well.  The  bureau  found 
that  air  travel,  health  and  beauty  aids  and 
lottery  advertising  provide  room  to  grow 
for  newspapers. 

— Automotive,  now  freeing  itself  from 
the  recession,  will  move  into  a  more 
free-wheeling  marketplace.  This,  the 
bureau  said,  should  prove  good  news  for 
the  industry  as  the  bureau  begins  to 
apply  the  sales  pressure. 

— Inserts,  now  over  $85  million  in  rev¬ 
enues.  can  expect  more  growth,  the 
bureau  said.  Research  done  by  Brehl  and 
Associates  found  that  the  presence  of 
competitive  inserts  does  not  affect  the 
results.  This  means  marketers  can  now 
increase  or  begin  insertion  without  fear. 

— Co-Op  advertising,  a  fresh  sales  bat¬ 
tle  ground,  that  the  bureau  will  pursue 
with  tougher,  more  effective  selling. 


Ronald  A.  White,  vicepresident/ 
systems  and  production  of  Gannett  Co., 
Inc.,  will  become  president  of  Rockwell 
International  Corporation's  Graphic  Sys¬ 
tems  Group,  a  leading  manufacturer  of 
printing  equipment. 

The  appointment,  effective  March  1, 
was  announced  at  Rockwell's  headquar¬ 
ters  in  Pittsburgh  by  Louis  Putze,  presi¬ 
dent  of  utility  and  industrial  operations. 
Rockwell,  a  manufacturer  of  aerospace, 
automotive,  electronic,  printing  and 
other  industrial  and  consumer  products, 
has  annual  sales  of  about  $5  billion. 

“Ron  White  has  brought  remarkable 
vision  to  modernizing  the  printing 
technology  of  our  52  daily  Gannett 
Group  newspapers  during  his  four  years 
with  us.”  Allen  H.  Neuharth,  Gannett 
president  and  chief  executive,  said. 

“His  new  position  will  bring  his  talent 
into  the  manufacture  of  newspaper  and 
other  printing  equipment,  thereby  ex¬ 
tending  the  potential  of  his  leadership  to 
a  much  broader  segment  of  our  industry. 
We  congratulate  him  and  look  forward  to 
a  continuing  assiKiation  with  him.” 

Rockwell's  Graphic  Systems  Group 
serves  the  printing  and  publishing  indus¬ 
try  with  Goss  and  other  presses,  elec¬ 
tronic  typesetting  and  editing  systems 
and  related  equipment.  It  operates  six 
manufacturing  plants  in  the  United 
States  and  England  with  headquarters  in 
Chicago. 

Putze  said  that  White's  more  than  25 
years  in  the  newspaper  and  printing  bus¬ 
iness  “will  provide  valuable  expertise  in 
understanding  and  meeting  the  needs  of 
the  printing/publishing  industry,  which 
constitutes  the  prime  market  for  Graphic 
Systems.” 

White,  48,  has  been  a  vicepresident  of 
Gannett,  nationwide  newspaper  com¬ 
pany  with  headquarters  here,  since  Feb¬ 
ruary,  1972.  He  has  been  responsible  for 
all  production  and  data  processing  sys¬ 
tems,  plants  and  equipment  as  well  as 
research  and  technical  development  pro¬ 
grams  at  37  Gannett  Group  plants. 

White  was  graduated  from  Wayne 
State  University  in  Detroit  with  a 
Bachelor  of  Science  degree  in  mechani¬ 
cal  engineering.  Beginning  his  news¬ 
paper  career  as  a  pressman  in  Detroit,  he 
was  with  the  Oklahoma  Publishing  Com¬ 
pany  in  Oklahoma  City  in  1953  before 
joining  the  Knight  Newspapers  as  assis¬ 
tant  production  superintendent  of  the 
Chicago  Daily  News  in  1954.  He  later 
was  production  superintendent  of 
Knight’s  Charlotte  (N.C.)  Observer  and 
Miami  Herald. 

Leaving  Knight  in  1963,  White  was 
production  and  engineering  director  for 
the  Scripps-Howard  Newspapers  until 
he  joined  Gannett. 
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Versatile^  ReUable«  Quiet 


THE  SERIES  B400 
REPERFORATOR 
BY  EXTEL 


ini 


Tape:  Exceptionally 
rugged,  very  quiet  punch 
mechanism  handles  5, 6,  VHI 
or  8-level  in-line  feed  hole 
tape— or  6-level  advanced  feed  hole— 
for  paper,  polyesters,  or  various  lami¬ 
nated  or  coated  composites.  Handles 
rolls  up  to  1 4"  in  diameter— 3000  feet. 
Speed:  Switch  selectable  for  any 
two  speeds  up  to  30  cps. 

Start-up  Buffer:  64  character  buffer 
memory  for  instant  reception— no 
wait  for  motor  start-up. 

Interface  Options:  Parallel  bit:  15  pin 
connector,  TT  levels,  t  busy- 

ready  signal.  Serial  bit:  1^ 

DC  loop,  20/60  mA, 
neutral  or  polar  keying,  EIA 
RS232C,  or  TTL.  ^ 

Power  Input:  1 1 5/230  VAC  (strap- 
pable)  Max.  range  -1-25%  —20%  de¬ 
pending  on  tape  compensation.  40 
watts  idling,  1 20  watts  maximum.  ^ 


■  Environmental:  Oper¬ 
ating  range:  0  to  45C 
temperature;  5  to  95% 
RH  (non-condensing); 

0  to  10,000  feet  altitude. 

Dimensions:  Height  10%",  width 
131/2  ",  depth  1 71/4 "  (8"  tape  roll  adds 
11/2"  to  hgt.,  14"  tape  roll  adds  4y2" 
to  hgt.,  chad  box  adds  214  "  to  width). 
Weight  37  lbs. 

Additional  Features:  Selective  call¬ 
ing,  an  extra  cost  option— or  in 
conjunction  with  an  Extel®  receive 
only  unit  that  includes  selective  calling 
feature,  j  Other  features  include: 

"power,”  "data  light,” 
and  "low  tape  alarm” 
lights;  back  space,  rub-out, 
feed-out  function  buttons;  and  "V” 
tear-off  to  indicate  tape  direction. 
The  perfect  tape  punch  Tor  commu¬ 
nications,  newspaper,  and  com- 
^  puter  applications. 


PEDESTAL  STAND  OPTIONAL 


For  more  information  contact 


Extel  Corporation 

Northbrook  iL  63062 


Art  Shafer,  49,  previously  director  of 
advertising,  promotion  and  marketing, 
Birmingham  (Mich.)  Eccentric 
newspapers — joined  the  News-Texan 
Inc.  newspaper  group  of  7  metro  papers 
in  the  Dallas-Ft.  Worth  area  as  advertis¬ 
ing  and  promotion  director. 

*  *  ♦  * 

Jack  Gibson,  previously  with  the  Vis¬ 
alia  (Calif.)  Times  Delta — named  pro¬ 
duction  manager  of  the  Nevada  Appeal 
in  Carson  City. 

*  ♦  ♦ 

John  J.  Wagner,  35  years  with  the 
N.Y.  News — named  financial  advertising 
manager,  succeeding  Charles  O.  Graf, 
retired. 

*  ♦  ♦ 

Robert  Battle,  48,  a  Nashville  Ban¬ 
ner  assistant  to  the  editor  and  a  member 
of  the  staff  more  than  30  years — elected 
Potentate  of  the  Al  Menah  Shrine  Tem¬ 
ple.  Headquartered  in  Nashville,  Al 
Menah  Shrine  has  more  than  7,200  mem¬ 
bers  in  the  37  Middle  Tennessee  coun¬ 
ties. 

♦  *  ♦ 

Shifting  of  staff  members  at  the 
Lafayette  (Ind.)  Journal  and  Courier 
places  the  following  in  new  jobs; 

Paul  N.  Janes,  regional  news  editor; 
Charles  W.  McClure,  regional  reporter; 
Byron  O.  Parvis,  public  service  column 
editor;  Larry  Schumpert,  assistant  metro 
editor;  Frank  Keegan,  police  and  court 
reporter. 

Jack  M.  Alkire,  regional  writer;  Tom 
Grein,  features  editor;  Dottie  Burcal, 
Jan  Fitzpatrick,  Kathy  Matter,  features 
staff;  Frances  French,  news  copy  desk; 
Deborah  R.  Seders,  metro  staff  reporter. 

The  changes  are  due  to  the  start  of  a 
Sunday  newspaper  at  Lafayette  on  Feb¬ 
ruary  29. 


news-people 


CARRIER  DAY  PROMOTION  CONTEST  award  from  Hickey-Mitchell  Co.,  St. 
Louis,  Mo.  is  presented  to  circulation  director  William  R.  Mix  (left),  and 
publisher  Britt  Brown  of  the  Wichita  (Kons.)  Eagle  &  Beacon.  Papers  won  first 
place  in  100,000  circulation  or  over  category.  Jack  Hively  (right),  midwest 
rep  for  Hickey-Mitchell,  presented  the  award. 

Lowell  Iler — appointed  display  ad-  Michael  Gartner,  executive  editor  of 
vertising  manager  in  charge  of  retail  and  the  Des  Moines  Register  and  Tribune, 

national  advertising,  St.  Louis  Post-  has  been  named  editor  to  succeed  Ken 

Dispatch.  William  Gould — to  retail  ad  neth  MacDonald,  editor  for  23  years, 
sales  manager.  Robert  Boehm — to  adver-  who  will  continue  on  the  staff  as  editorial 

tising  operations  manager.  H.  Douglas  chairman  and  corporate  vice-president 
Day — retired  as  assistant  ad  director.  and  director  .  .  .  Gilbert  CRANBERt;  who 
*  *  *  was  named  editor  of  the  editorial  pages 

Marilyn  Kemme — appointed  personnel  in  October,  succeeding  Lai  ren  Soth,  re¬ 

manager  of  the  Minneapolis  Star  and  tired,  will  continue  in  that  position. 
Minneapolis  Tribune,  according  to  Roi  *  *  * 

LIE  LeFebvre,  employee  relations  direc-  Two  promotions  were  announced  by 
tor.  Kemme,  who  was  employment  the  retail  advertising  department  of  the 
supervisor,  succeeds  Ed  Vizard,  who  is  Minneapolis  Star  and  Minneapolis 
leaving  for  a  position  with  the  city  of  St.  Tribune. 

Paul.  Thomas  Gordon,  who  has  been  divi- 
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sional  manager  for  Downtown  Min¬ 
neapolis.  becomes  sales  manager  of  spe¬ 
cial  sales  and  major  accounts.  Charles 
Hoag,  who  has  been  divisional  manager 
of  the  Western  Suburbs  and  the  enter¬ 
tainment  classification,  becomes  sales 
manager  of  the  sales  divisions. 

*  *  * 

Richard  S.  Cowan,  vicepresident  and 
secretary-treasurer  of  the  Observer  Pub¬ 
lisher  Co.,  publisher  of  the  Washington 
(Pa.)  Observer-Reporter — named  general 
manager,  succeeding  James  S.  Lyon, 
who  retired.  Edward  R.  DEvcxiE,  assis¬ 
tant  treasurer — named  treasurer  and 

Paiti  J.  Lacckk,  assistant  secretary — to 
secretary. 

*  *  * 

Bob  Broff,  agriculture  writer,  Orlando 
Sentinel  Star  and  Dean  Jones,  Belle 
Glade  (Fla.)  Herald — presented  awards 
by  the  Agribusiness  Institute  of  Florida 
for  their  writings. 

Tie  *  * 

Dic  k  WRiciin,  managing  editor.  Prince 
Albert  (Ont.)  Herald — to  managing 
editor  of  the  Brampton  (Ont.)  Daily 
Times.  Oren  Robison — named  managing 
editor  of  the  Herald. 
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in  the  news 


ONE  HUNDRED  POUND  CAKE  designed  as  page  one  of  the  first  edition  of  the 
Chicago  Daily  News  100  years  ago  gets  "champagne  treatment"  from  editor 
Daryl  Feldmeir  (left),  columnist  Mike  Royko,  publisher  Marshall  Field  and 
editorial  cartoonist  John  Fischetti.  For  the  record,  the  Daily  News  was  ac¬ 
quired  for  $24  million  in  1959  and  not  $24,000  as  it  was  stated  in  E&P, 
January  24,  page  55. 


John  L.  Hayks  has  been  named  circu¬ 
lation  manager  for  Newspaper  Printing 
Corporation  in  El  Paso.  Texas.  Formerly 
assistant  circulation  director,  Hayes  is 
now  responsible  for  marketing  and  dis¬ 
tributing  the  El  Faso  Times  and  Herald- 
Post.  Named  administrative  assistant  to 
the  circulation  manager  is  Donald 
Ci.AUSKN.  Formerly  city  circulation  man¬ 
ager,  Clausen  is  resptinsible  for  carrier 
billing  collections  and  other  regular  and 
special  duties  assigned  to  him  by  the  cir¬ 
culation  manager. 

^  ^  Hfi 

JosKi’H  CoNovKK  named  associate 
editor  and  Edward  “Tkrry”  Maouirr 
news  editor  of  the  Qainey  (111.)  Herald- 
Whifi.  Maguire  also  retains  city  editor 
title.  Both  become  members  of  editorial 
board . 

♦  ♦  ♦ 

Donai.d  a.  Bartsch  formerly  news 
editor — named  city  editor  of  the  Great 
Falls  (Mont.)  Tribune,  and  Rai.i’h  Bid- 
wEi.i.,  previously  city  editor — to  sports 
editor.  Barbara  Miital,  copy  desk  swing 
editor — to  news  editor. 

*  ♦  * 

Brn  Grl  MAN — promoted  to  Sunday 
editor  of  the  Carhondale  (III.)  Southern 
Illinoisan,  moving  from  regional  editor. 

4:  *  * 

Jim  Rubrrrt,  22,  new  managing  editor 
of  the  Metaniore  (111.)  Herald  and 
Washburn  Leader.  He  replaces  Craig 
Brown — to  reporter-photographer  for 
Tazewell  (111.)  Publications. 

*  * 

Jamrs  Cahill — to  country  circulation 
manager,  Chicafto  Tribune,  moving  from 
post  as  circulation  administration  man¬ 
ager. 
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Larry  F.  Ellrixir,  34,  former  editor  of 
the  Herald  Banner,  Greenville, 
Texas — named  editor  of  the  Illinois 
Rural  Electric  News  magazine. 

*  ♦  * 

Strvrn  W.  Krss  has  been  appointed 
vicepresident,  marketing,  for  Metro  As¬ 
sociated  Services,  Inc. 

^  ^  * 

Ric  hard  E.  Starry  from  sales  staff  to 
assistant  retail  advertising  manager, 
Akron  (Ohio)  Beacon  Journal. 

*  ♦  * 

JoR  Frnlry,  metropolitan  editor  of  the 
Dayton  Daily  News  since  1974,  has  been 
named  the  newspaper's  managing  editor. 
*  *  * 

Larry  C.  Skoch,  retail  sales  manager 
of  the  Oklahoma  City  Times  and  Daily 
Oklahoman — named  display  advertising 
sales  manager  .  .  .  David  E.  McColllm, 
who  has  been  a  retail  advertising  sales 
executive,  will  be  retail  advertising  sales 
manager. 

*  ♦  * 

Prlscilla  C.  Pritchard,  former  copy 
writer-layout  artist,  Hartford  (Conn.) 
Conrant — to  assisting  marketing  man¬ 
ager,  new  prcxlucts  department  of  mar¬ 
keting  division  of  Spirits  Group,  Heub- 
lein,  Inc.,  Hartford,  food-alcohol  firm. 

*  *  ♦ 

Annr  E.  Sherhan,  former  reporter, 
Dedham  (Mass.)  Daily  Transcript — 
appointed  by  Gov.  Michael  S.  Dukakis 
to  Massachusetts  Aeronautics  Commis- 


Ed  Workman,  formerly  a  copy  editor 
for  Paddock  Publications,  Arlington 
Heights,  111.,  is  editor-in-chief  of  the  Al¬ 
buquerque  (N.M.)  News,  a  weekly 
newspaper. 


Richard  Leslie — a  night  editor  of  the 
Chicago  Tribune,  to  chief  of  the  news¬ 
paper’s  photo  department  replacing 
Charles  Scott;  Tony  Berardi  to  chief 
photographer  replacing  Ron  Bailey. 

*  *  * 

Pamela  Zrkman,  investigative  reporter 
of  the  Chicago  Tribune — moved  to  re¬ 
porting  staff  of  the  Chicago  Sun-Times. 

*  *  * 

Donald  Frrreli. — associate  professor 
at  the  University  of  Missouri  School  of 
Journalism,  former  reporter  with  the 
Sacramento  (Calif.)  Bee,  and  the  Santa 
Rosa  (Calif.)  Press  Democrat — named 
managing  editor  of  the  Clarion-Ledger, 
Jackson,  Miss. 

*  *  * 

RtxiER  P.  Ruwe,  formerly  assistant  cir¬ 
culation  director  of  the  Cincinnati 
Post — circulation  director  of  the 
Sarasota  Herald-Tribune  and  Journal. 
Clarence  C.  Fryer,  Jr. — from  city  circu¬ 
lation  manager  of  the  Sarasota  Herald- 
Tribune — to  circulation  operations  man¬ 
ager.  William  E.  Raulerson — state  cir¬ 
culation  manager  to  circulation  sales 
manager  of  the  Herald-Tribune. 

^  %  :ic 

James  R.  Thompson,  publisher  of  the 
Piscataqius  Observer,  Dover- Foxcroft, 
Maine — elected  president  of  the  New 
England  Press  Association  .'‘or  1976. 

*  *  * 

Arthur  Lasche — named  classified  ad¬ 
vertising  manager  of  the  Detroit  Free 
Press,  succeeding  Stewart  McTeer  who 
resigned.  Prior  to  joining  the  Free  Press, 
Lasche  served  for  14  years  as  classified 
advertising  manager  of  the  Houston 
Post,  and  during  the  past  year,  worked 
as  a  private  advertising  consultant  for  a 
number  of  metropolitan  and  weekly 
newspapers  in  the  Houston  area. 

5K  *  * 

Alpha  Mills  Arnold,  women's  editor 
of  the  Hanford  (Calif.)  Sentinel  the  past 
nine  years — to  news  editor  (first  woman 
news  editor  in  the  newspaper's  history). 
Joan  Pegues  transfers  from  general  as¬ 
signment  reporter  to  women's  editor  and 
Kathleen  Ander.son  joins  the  news  staff 
as  a  general  assignment  reporter. 

*  *  * 

Ronai.d  G.  Beach — new  classified  ad 
manager,  San  Jose  (Calif.)  Mercury  & 
News. 

*  *  * 

(Continued  on  page  23) 
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Frank  E.  Johnson 


Publisher  quits  daily 
hit  by  Guild  strike 

Cove  Hoover,  editor  and  publisher  of 
the  strikebound  Delaware  County  Daily 
Times  in  Chester.  Pa.,  resigned  from  the 
paper. 

Joseph  R.  Burt,  publisher  of  the  Main 
Line  Times  weeklies  in  Ardmore.  Pa., 
has  been  named  to  succeed  Hoover.  The 
Times  papers  are  owned  by  the  same 
corporation. 

Hoover.  52.  said  his  decision  to  leave 
the  paper  had  nothing  to  do  with  the 
month  and  a-half  long  strike  by  members 
of  Local  10  of  the  Newspaper  Guild  of 
Greater  Philadelphia. 

Hoover  said  he  was  leaving  the  Daily 
Times  “to  pursue  the  possibility  of  buy¬ 
ing  one  or  two  papers  of  my  own.” 

The  Daily  Times  has  continued  to  pub¬ 
lish  since  the  walkout  by  the  82-member 
guild  unit  November  24  and  last  month 
began  hiring  what  the  paper  called  per¬ 
manent  replacements  for  striking  work¬ 
ers. 

Hoover  faces  assault  charges  as  the 
result  of  an  incident  at  a  Widener  College 
basketball  game  in  Chester  December 
29. 

He  is  charged  with  punching  Ed 
Gebhart.  45.  former  Daily  Times  city 
editor  and  columnist  who  was  fired  in 
October. 

The  Daily  Times,  a  six-day-a-week 
publication  with  a  circulation  of  50.000  is 
owned  by  Newspaper  Management  Inc. 
of  New  York  City.  That  corporation, 
headed  by  Ralph  Ingersoll,  operates  a 
group  of  newspapers  in  eastern  states. 

Before  coming  to  the  Daily  Times, 
Hoover  was  president  and  publisher  of 
Gannett  Group  newspapers  in  Rockford, 
Ill.,  and  Elmira,  N.Y. 


Managing  editor 
to  president  of 
Arizona’s  press 

Frank  E.  Johnson,  managing  editor, 
Arizona  Daily  Star,  Tucson  was  elected 
president  of  Arizona  Newspapers  As¬ 
sociation,  January  17,  during  the  an¬ 
nual  convention. 

Linda  Deutsch,  an  Associated  Press 
reporter  who  covered  the  Charles  Man- 
son  and  Angela  Davis  trials,  warned  of 
the  dangers  of  gag  orders  imposed  by 
judges  and  said  she  considered  any  effort 
to  gag  the  press  as  censorship,  even 
though  imposed  by  Judges  ostensibly  to 
protect  defendants  in  criminal  proceed¬ 
ings. 

New  York  Times  reporter  Seymour 
Hersh  received  the  John  Peter  Zenger 
Award  for  “protecting  the  public's  right 
to  know"  by  his  exposure  of  the  My  Lai 
massacre  and  the  Central  Intelligence 
Agency's  domestic  spying. 

Hersh  told  his  audience,  newspapers 
“are  not  as  good  as  they  could  be  be¬ 
cause  of  self-censorship.  A  reporter's  ob¬ 
ligation  is  pretty  narrow,  and  that  is  to 
publish.''  He  charged  that  reporters 
often  do  not  work  hard  enough  to  get  all 
the  facts,  stating  that  “too  much  flimsy 
reporting  is  done  by  most  papers.” 

Appearing  at  a  seminar  on  libel  law. 
Phoenix  attorney  Paul  Eckstein  told 
newsmen  that  the  U.S.  Supreme  Court's 
1974  decision  in  Elmer  Gertz  vs.  Robert 
Welch  may  erode  the  power  of  the  press. 
He  said  the  decision  defined  and  limited 
those  qualified  as  public  figures  under 
libel  laws.  Eckstein  said  the  decision 
could  diminish  the  capability  of  the  press 
to  report  on  issues  which,  while  not  con¬ 
cerning  public  figures,  nevertheless  af¬ 
fect  the  public. 

Editor/publisher  honor 

Master  Editor-Publisher  of  the  year 
was  Donovan  M.  Kramer.  Kramer  is  the 
publisher  of  five  newspapers  in  central 
Arizona,  the  Casa  Grande  Dispatch,  the 
CooUd^e  Examiner,  the  Eloy  Enterprise, 
the  Florence  Reminder  and  Blade- 
Trihune,  and  the  Gila  Bend  Herald. 
Kramer  has  spent  27  years  in  the  news¬ 
paper  publishing  field.  The  Master 
Editor-Publisher  award  is  given  to  a  pub¬ 
lisher  who  “has  worked  hard,  thought 
soundly,  influenced  unselfishly,  lived 
honorably,  and  is  entitled  to  the  very 
highest  honors  and  respect  of  the  profes¬ 
sion.” 

The  Scottsdale  Daily  Progress  re¬ 
ceived  seven  awards,  including  general 
excellence  in  the  association's  annual 
Better  Newspapers  Contest.  In  addition 
to  the  general  excellence  award,  the 
Progress  took  top  honors  for  newswrit¬ 
ing  excellence,  typographical  excellence, 
general  and  departmental  news  cover- 


Donovan  M.  Kramer 


age.  best  sports  page  and  best  newspaper 
supplement. 

The  daily  newspaper  award  for  the 
best  editorial  page  was  shared  by  the 
Progress  and  the  Arizona  Daily  Sun, 
Flagstaff. 

The  Casa  Grande  Dispatch  received 
the  Community  Service  Award  for  daily 
newspapers  and  the  award  for  advertis¬ 
ing  excellence  was  shared  by  the  Mesa 
Tribune  and  the  Yuma  Daily  Sun. 

The  Paradise  Valley  News-Proftress 
was  honored  for  best  sports  page  among 
weeklies. 

Weekly  awards 

The  following  newspapers  received 
awards  in  the  category  for  weekly  news¬ 
papers  with  a  circulation  under  1.500: 
Eloy  Enterprise,  general  excellence; 
Florence  Reminder  and  Blade-Tribune 
and  Gila  Bend  Herald,  newswriting  ex¬ 
cellence;  Gila  Bend  Herald,  typographi¬ 
cal  excellence;  Superior  Sun,  general 
and  departmental  news  coverage  and  ad¬ 
vertising  excellence;  and  the  News- 
Enterprise.  Yuma,  editorial  page. 

In  the  1,500  to  2,500  category  the 
Northwest  Peoria  Times  took  general 
excellence,  newswriting  excellence, 
typographical  excellence,  and  general 
and  departmental  news  coverage,  shar¬ 
ing  the  award  for  advertising  excellence 
with  the  Younfitown  Record.  Editorial 
page  in  this  category  was  won  by  the 
Arizona  Weekly  Gazette,  Phoenix. 

In  the  category  for  weekly  newspapers 
with  more  than  2,500  circulation,  the 
News-Sun,  Sun  City-Youngtown,  won 
the  awards  for  general  excellence,  typog¬ 
raphical  excellence  and  general  and  de¬ 
partmental  news  coverage;  the  Arizona 
Silver  Belt,  Globe,  newswriting  excel¬ 
lence;  the  Green  Valley  News,  editorial 
page;  and  the  Lake  Havasu  City  Herald, 
advertising  excellence. 
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News-people 

( Continued from  page  21) 


Arthur  Ciervo.  director  of  public  rela¬ 
tions  at  Georgetown  University, 
Washington,  D.C. — named  director  of 
public  information  at  Pennsylvania  State 
University.  He  succeeds  the  late  Dixon 
Johnson.  Ciervo  was  formerly  with  the  AP 
in  Philadelphia  and  Pittsburgh. 

*  *  * 

H.  Denny  Davis,  manager  for  UPI  for 
Mexicoand  Central  America — named  reg¬ 
ional  executive  for  North  and  South 
Carolina.  Eugene  Poythress.  formerly 
with  UPI  in  Charlotte,  N.C. — to  regional 
executive  for  Florida.  Hugh  Brown,  with 
UPI  in  Florida — to  regional  executive  for 
northern  California  and  Nevada  to  suc¬ 
ceed  the  late  Zan  Stark  Martin  House¬ 
man.  Caribbean  division  manager — to  in¬ 
ternational  manager  for  Venezuela  and 
regional  executive.  He  succeeds  John 
Virtue,  now  manager  of  the  Mexico- 
Central  America  division. 

*  *  ♦ 

John  Hull,  managercomputer services. 
Reuters  North  America — to  deputy  to  the 
assistant  manager.  Alan  Jackson,  now  in 
London — to  special  projects  manager. 
John  Jessop.  assistant  manager  computer 
services — to  manager,  banking  services. 
James  Keck,  national  sales  manager — to 
manager  brokerage  services.  Harold 
Leblang.  assistant  sales  manager — to 
manager,  sales  administration.  Scott 
Rumbold.  foreign  business  manager — to 
national  sales  manager. 

*  *  * 

Carolyn  Shuman,  public  relations  direc¬ 
tor  for  Candler  General  Hospital,  Savan¬ 
nah,  Ga. — to  managing  editor  of  the 
Savannah  Journal-Record.  She  was  for¬ 
merly  a  reporter  for  the  Savannah  News- 
Press. 

♦  ♦  ♦ 

Don  Smith,  reporter  for  the  Los  Angeles 
Times;  R(x;er  Armstrong,  cartoonist  who 
created  Little  Lulu;  Eugene  Eagles. 
former  newspaper  columnist;  and  Howard 
Graham,  former  theatre  critic-honored  by 
Cypress  College  during  its  Community 
and  Bicentennial  Awards  Night  Jan.  6. 

:4e  9|c  * 

Cheryl  Daly,  former  director  of  public 
relations  for  Kirkland  College — named 
manager  of  press  services  for  the  CBS 
Radio  Division. 

♦  *  ♦ 


Frank  Puckett,  Jr. — named  publisher 
and  general  manager  of  the  Galesburg 
(111.)  Register-Mail  succeeding  Charles 
M.  Morrow,  who  died  September  28.  Russ 
Cunningham — moved  to  retail  advertisng 
manager.  Puckett  formerly  managed  a 
weekly  at  Plainfield,  Ind.  for  Home  News 
Enterprises,  Columbus,  Ind. 

*  ♦  * 

Joe  Batteiger.  display  advertising  man¬ 
ager,  Milwaukee  Journal  c6  Sentinel — 
retired. 

*  ♦  * 

Robert  D.  Bair,  vicepresident-sales 
manager,  Mathews,  Shannon  &  Cullen 
Inc. — appointed  manager  of  the  middle 
atlantic  region. 

♦  *  * 

Burke  R.  Mead,  editor  of  weeklies  in 
Lombard  and  Villa  Park,  111.  commended 
by  the  Illinois  House  of  Representatives 
for  being  the  recipient  of  the  1975 
Americanism  Award  from  the  combined 
American  Legion  and  V eterans  of  Foreign 
Wars  posts  of  DuPage  County. 

♦  ♦  * 

William  Rvallw.  Parade's  eastern  sales 
manager  since  1974 — named  vicepresi- 
dent-eastern  advertising  sales  man¬ 
ager. 

Hi  ihi 

Pat  Harden.  UPI  bureau  chief  in 
Detroit — named  to  head  the  UPI  Montreal 
bureau. 

^  SK  5(5 

Ed  Grah,  feature  writer  and  editor. 
Journal  of  Commerce,  Vancouver, 
B.C. — selected  winner  of  the  first  annual 
B.C.  Construction  Association  press 

contest,  previously  conducted  by  the 

Amalgamated  Construction  Association. 
As  winner,  Grah  received  a  weekend  at 
the  Harrison  Hotel  at  Harrison  Hot 
Springs. 


Follett  promoted 
to  ad  manager  of 
Des  Moines  R&T 

Roy  C.  Follett,  classified  advertising 
manager  of  the  Des  Moines  Register  and 
Tribune,  has  been  named  advertising 
manager  of  those  newspapers. 

Succeeding  him  as  classified  manager 
will  be  David  E.  Tibbetts. 

Advertising  director  Lyle  A.  Lynn  re¬ 
tires  May  1  after  more  than  36  years  with 
the  Register  and  Tribune. 


Tibbetts  Follett 


Follett  has  been  with  the  Register  and 
Tribune  since  1962  and  classified  man¬ 
ager  since  January,  1974.  He  formerly 
was  promotion  manager.  He  has  been 
president  of  the  International  Newspaper 
Promotion  Association  and  the  central 
states  region  of  IN  PA. 

Tibbetts  joined  the  Register  and 
Tribune  as  a  classified  advertising  sales¬ 
man  in  1967  and  was  named  supervisor 
of  the  outside  sales  staff  in  1972.  In  1974 
he  assumed  the  responsibility  for  both 
local  and  national  automotive  advertising 
and  in  1975  was  also  named  classified 
advertising  sales  manager. 


Before  you  buy  a  Newspaper 
Electronic  Editing  and  Wire  System 


Analyze  the  . 

HEWS 


Caroline  John,  former  reporter  for  the 
Winston-Salem  (N.C.)  Journal — named 
research  and  marketing  man-dger,  Atlanta 
(Ga.)  Journal-Constitution  to  succeed 

Ferguson  Rood,  now  advertising  director. 
*  *  * 

Stanley  Meyer,  ad  director  Marion 
(111.)  Daily  Republican,  moved  up  to 
general  manager  succeeding  Ed  Soldner 
who  became  vicepresident  in  charge  of 
production  and  commercial  printing. 


*The  NEW  Newspaper  Editing  and  Wire  System. 

The  N.E.W.S.  is  simple,  versatile,  expandable  and  reliable  without 
the  expense  of  a  computer  or  costly  back  up  components. 


WE  MAKE  THE  NEWS! 


NEWSPAPER  ELECTRONICS  CORPORATION 

7948  Woman  —  Kansas  City,  Missouri  641 14  —  Telephone  816/333-7967 
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Innovative  approaches  with  VDTs  Record  sales  reported 

By  Harry  Marsh  I^Y  COITlpUQraphiC 


Innovative  editors  on  desks  of  big 
papers,  small  papers  and  even  college 
papers  are  finding  editing  terminals 
(VDTs,  CRTs  or  whatever)  and  other 
computerized  editing  devices  to  be  tools 
for  providing  news  quicker  and  more  at¬ 
tractively. 

Within  a  month  after  installation  of 
terminals  on  the  Kansas  City  Star  and 
Kansas  City  Times  telegraph  desk  last 
summer,  editors  were  using  them  in  new 
ways  for  packaging  the  news.  The  copy 
desk,  sports  and  city  desk  had  been  using 
VDTs  for  three  months  already. 

On  the  Star,  news  editor  Bob  Busby 
was  producing  a  daily  page-one  two- 
column  package  that  contained,  in  addi¬ 
tion  to  an  index  and  the  weather  (includ¬ 
ing  an  hourly  temperature  tabulation),  a 
witty  sentence  from  Bill  Vaughan, 
promotions  of  major  inside  enterprise 
stories,  and  a  categorized  summary  of 
major  news  stories.  Items  were  fed  to  his 
terminal  from  terminals  on  city,  tele¬ 
graph.  sports  and  other  desks.  He  com¬ 
piled  them  and  did  a  final  edit.  Then  at 
his  command,  the  whole  package — 
including  headlines,  bold  face  and 
tabulation — was  produced  on  a  single 
piece  of  photocomposition  film,  the  ver¬ 
tical  spacing  carried  out  by  the  computer 
program. 

On  the  Times,  assistant  telegraph 
editor  Ken  Canfield  regularly  produced 
the  page  2  column  Glimpses  on  a  VDT. 
The  two-column  feature  runs  the  full 
length  of  the  page  and  reports  on  oddities 
and  people  in  the  news.  Each  item  has  a 
headline  and  six  or  more  of  the  items 
contain  thumbnail  pictures.  It  tops  the 
Times  readership  surveys  regularly.  A 
few  five-  or  six-character  commands 
allow  Canfield  to  designate  headlines, 
body  type  and  thumbnail  indents  (either 
to  the  right  or  to  the  left).  A  character 
count  provides  accurate  copy  fitting. 

Bulletin  capability 

The  Star  and  Times  also  have  instant 
Bulletin  capability.  Available  on  call  are 
all  the  commands  (including  the  top 
priority  command  for  getting  the  type  set 
at  once)  needed  to  produce  one-  or  two- 
column  bulletins.  The  editor  needs  only 
to  type  in  the  text  and  order  it  set. 

Like  many  an  editor  (actually  he  is 
associate  editor)  of  a  small  afternoon 
daily.  George  Smith  of  the  Paranonld 
(Ark.)  Daily  Press  arrives  at  his  desk  at 
5:30  a.m.  and  swiftly  goes  through  the 
wire  report  and  the  local  stories  available 
to  him  deciding  what  to  discard,  what 
should  go  on  page  one  and  what  should 
go  elsewhere. 

Smith  also  makes  immediate  decisions 
as  to  what  column  width  and  size  of  type 
to  set  each  story.  Most  small  dailies  for 
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two  decades  have  been  locked  into  a 
single  column  width  dictated  to  them  by 
wire  service  teletypesetter  systems.  Set¬ 
ting  odd-width  columns  was  expensive. 
The  resulting  newspapers  tended  toward 
dullness. 

The  wire-strip  and  format  functions  in 
the  Press  editing  system  make  odd-width 
columns  practical.  Smith  strips  the  TTS 
commands  off  his  wire  stories  and  substi¬ 
tutes  two-digit  commands  which  call  up 
formats  containing  type  size  and  style, 
vertical  spacing,  column  width  and  other 
information. 

Almost  every  page  of  the  Press  is  tailor 
made,  using  the  space  around  the  ads  to 
display  news  graded  according  to  in¬ 
terest  and  importance. 

Every  staff  member  on  the  Press  is  a 
photographer,  writer,  editor  and  paste¬ 
up  person.  Smith  likes  to  give  his  staff 
members  responsibility  for  carrying  their 
assignments  through  to  the  printed  page. 

Student  editors 

Nine  months  after  installation  of  com¬ 
puterized  editing  devices  at  Baylor  Uni¬ 
versity,  Waco.  Tex.,  editors  had  a  sys¬ 
tem  which  permitted  beginning  student 
copy  editors  to  type  a  three-digit  code 
into  the  editing  terminal  and  determine 
whether  copy  would  be  set  as  anything 
from  a  72-point  headline  to  a  6-point 
editor's  note. 

The  system  was  installed  and  put  into 
use  under  the  supervision  of  faculty 
member  Michael  Stricklin  (now  at  the 
University  of  Iowa).  Students  who  had 
no  backshop  experience  and  little  news¬ 
room  experience  produced  the  campus 
newspaper.  The  Lariat,  complete  to  page 
pasteup  including  screening  of  halftone 
pictures. 

Availability  of  the  system  allowed  a 
political  reporting  class  to  produce  a 
campus  voting  guide  and  a  school  publi¬ 
cations  class  to  produce  a  small  year¬ 
book  as  class  projects. 

Reporting  students  at  the  University  of 
Arkansas  at  Fayetteville  type  their 
stories  into  computer  memory.  Editing 
students  correct  and  polish  it.  At  the  end 
of  the  day,  staff  members  of  the  student 
newspaper,  The  Traveler,  examine  the 
16-story  directory,  selecting  stories  they 
choose  to  use  in  the  next  morning's  edi¬ 
tion.  After  further  editing  they  order 
them  into  type.  Because  these  stories  do 
not  have  to  be  re-keyboarded  it  is  conve¬ 
nient  for  the  student  editors  to  use  them. 

In  most  cases  introduction  of  VDTs 
was  accompanied  by  attempts  to  adapt 
them  to  existing  editing  habits.  Innova¬ 
tions  and  improvements  in  editing 
techniques  followed. 

Marsh  is  chairman  of  the  Department  of 
Journalism,  University  of  Arkansas. 


Compugraphic  Corporation,  a  man¬ 
ufacturer  of  phototypesetting  systems, 
reported  record  sales  and  earnings  for 
the  first  quarter  of  its  1976  fiscal  year. 

For  the  three  months  ended  December 
27,  1975,  sales  were  S21.636.(KK).  up  21 
percent  from  the  comparable  period  a 
year  earlier.  Net  income  for  the  first 
quarter  of  the  current  yeur  was 
51.601,000.  a  22  percent  gain  from  the 
same  quarter  a  year  ago.  Earnings  per 
share  rose  to  S6  cents  in  the  quarter,  up 
from  72  cents  the  previous  year. 

Carl  E.  Dantas,  president,  reported 
that  the  record  sales  and  earnings  refiect 
strong  demand  for  the  company's  prod¬ 
ucts  from  customers  within  its  news¬ 
paper  market  as  well  as  continuing  gains 
in  penetration  of  the  commercial  printer, 
in-plant,  government  and  educational 
markets.  He  also  announced  that  the 
company's  backlog  was  $I8.2()2.(KK)  at 
the  end  of  the  first  quarter,  up  from 
SI5.()I2.()(K)  a  year  ago  and  SI7.869.(KK) 
at  the  end  of  fiscal  1975. 

Deaths 

Fi.oyo  Paxton.  57,  publisher  of  the 
Yakima  (Wash.)  Ea^le:  recently. 

*  Jjc  * 

Jamks  Bi  issKi.,  70.  retired  copy  editor. 
Toledo  (Ohio)  Blade:  Dec.  24. 

*  *  * 

El  I  KN  Bi  TNT.  43.  former  assistant 
women's  editor.  Washington  Post:  re¬ 
cently. 

*  *  * 

John  Woodson.  94,  retired  associate 
editor.  Sionx  Citv  (Neb.)  Journal:  Dec. 
18. 

*  *  * 

JosKi’H  Donnkit  Y.  56.  assistant  night 
city  editor.  N.Y.  News:  Dec.  24. 

♦  *  ♦ 

J.  Edward  Sc  hri  ibhr.  64,  City  Hall  re¬ 
porter.  Chicafio  Tribune:  Dec.  21. 

*  *  ♦ 

Robkrt  Kkit.ky,  former  p.r.  director 
for  the  N.Y.  Racing  Assn,  and  sports 
writer.  N.Y.  Times:  Dec.  21. 

sk  *  * 

Jani  t  Jtnkkr  Cai  dwtt.i  .  former  edito¬ 
rial  promotion  manager.  Cincinnati  En- 
if Hirer:  Dec.  17. 

Anna  Pitkrskn  76,  retired  local  news 
staff  member  of  the  N.  Y.  Times:  Dec.  28. 

Hf  *  * 

David  Pattkn.  87,  retired  managing 
editor.  Providence  (R.l.)  Journal- 
Bulletin:  Dec.  23. 

*  *  * 

Bknton  Dryim  n,  73,  owner,  publisher 
and  editor.  Vermont  Standard, 
Woodstock;  Dec.  21. 
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King  names  director 
of  film/tv  expansion 

Lee  Polk,  formerly  director  of  chil¬ 
dren’s  programming  for  ABC  Television, 
East  Coast,  has  been  named  director  of 
film  and  television  for  King  Features 
Syndicate. 

Joseph  F.  D’Angelo,  vice  president 
and  general  manager  of  King  Features, 
announced  that  Polk  will  fill  a  newly 
created  position  representing  a  major 
expansion  of  the  company’s  film  and 
television  operations.  Polk’s  duties  will 
include  development  of  family  enter¬ 
tainment,  mini-features,  children’s  pro¬ 
gramming,  drama  and  documentaries. 

D’Angelo  said  that  King’s  goal  is  to 
draw  from  its  current  film  and  television 
stocks,  new  supplies  for  features,  spe¬ 
cials  and  series  in  local,  syndicated  and 
network  markets. 

Prior  to  ABC,  Polk  headed  the  televi¬ 
sion  departments  in  news,  children’s 
programming  and  documentaries  for  Na¬ 
tional  Educational  Television  and  New 
York’s  Channel  13-WNET. 

Polk  is  on  the  faculty  of  the  New 
School  for  Social  Research,  New  York 
City,  and  is  a  National  Institute  of  Edu¬ 
cation  consultant  in  the  Health,  Educa¬ 
tion  and  Welfare  Department. 

Atlas  World  Press 
stories  syndicated 

The  Register  and  Tribune  Syndicate 
plans  to  distribute  stories  from  Atlas 
World  Press  Review  to  newspapers 
throughout  the  United  States  and 
Canada. 

The  review  is  a  monthly  magazine 
providing  a  sampling  of  translated  and 
reprinted  articles  from  newspapers  and 
magazines  around  the  world.  First 
stories  available  from  the  syndicate  in¬ 
clude  “New  Patterns  of  Aggression”  by 
George  Steiner  of  The  Listener  in  Lon¬ 
don  and  “The  Soviet  Elite”  by  Mervyn 
Matthews  of  the  New  Society  in  London. 
Atlas  stories  are  available  through  R  & 
T’s  “Editor’s  Choice’’  service. 

• 

NEA  adds  'Pro/Con’ 
feature  for  op-ed 

Newspaper  Enterprise  Association  is 
introducing  a  new  weekly  op-ed  feature, 
“Pro/Con. ’’  The  feature  is  adapted  from 
National  Town  Meeting  debates  at  Ken¬ 
nedy  Center  in  Washington  and  spot¬ 
lights  major  national  figures  discussing 
critical  public  issues. 

Art  work  and  caricatures  accompany¬ 
ing  the  1 ,000-word  newspaper  format  are 
by  NEA  editorial  cartoonist  John  Lane. 
“Pro/Con”  is  a  no-cost  addition  to  the 
service. 
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Tax  series,  guide 
outlines  new  law 

“Taxpayers  will  have  to  forget  all  the 
rules  they  followed  last  year,’’  according 
to  Ray  De  Crane,  business  editor  of  the 
Cleveland  Press  and  author  of  the  reader 
service  tax  guide,  “Cut  Your  Own  Taxes 
and  Save.’’ 

In  the  10th  annual  guide  now  available 
through  NEA’s  reader  service  program, 
De  Crane  covers  all  the  new  tax  laws 
with  special  attention  to  individual  re¬ 
tirement  accounts  and  leads  the  tax¬ 
payer  through  the  new  laws  step  by  step. 

Complicated  forms 

De  Crane  says  that  taxpayers  will 
need  all  the  help  they  can  get  this  year 
because  of  the  newly  complicated  forms. 
Accompanying  the  guide  offer  is  a  14- 
part  newspaper  series  by  De  Crane  for 
use  during  the  tax  season.  “Cut  Your 
Own  Taxes  and  Save’’  is  a  past  winner 
of  the  IRS  “Meritorious  Service  Award” 
for  excellence. 

The  64-four  page  book  can  be  im¬ 
printed  with  local  newspaper  logos  and 
books  may  be  sold  locally  or  handled 
through  NEA’s  Reader  Service  Bureau 
at  $1.00  plus  25  cents  postage  and 
handling.  Editors  can  contact  Jean 
Mooney  at  the  NEA  Cleveland  head¬ 
quarters. 


Comics  museum  opens 
Bicentennial  show 

The  Museum  of  Cartoon  Art  in 
Greenwich,  Connecticut  is  opening  a  col¬ 
lection  of  cartoons  and  reproductions 
reflecting  the  social  history  of  America 
over  the  past  200  years.  One  hundred 
display  panels  are  on  view  for  the  first 
time  this  weekend,  and  the  exhibit,  in 
part,  will  continue  through  July  4. 

With  the  aid  of  a  special  grant  from  the 
Connecticut  State  Commission  on  the 
Arts,  the  Museum’s  staff  searched  the 
files  of  the  Library  of  Congress  and  Yale 
University  Library  to  find  cartoons 
which  dramatically  illustrate  the  nation’s 
social  themes.  The  cartoons  will  also 
show  how  Americans  felt  about  Prohibi¬ 
tion,  baseball,  automobiles,  and  televi¬ 
sion  and  the  Bomb  in  more  recent  his¬ 
tory. 


One-liners  retitled 

“Potomac  Fever,”  formerly  owned  by 
the  Register  &  Tribune  Syndicate,  has 
been  taken  over  by  its  writer.  Jack 
Posner.  The  column  saturizes 
Washington  in  one-liners  and  is  now  ti¬ 
tled  “Capitol  Comedy.”  Posner’s  ad¬ 
dress  is  220  Madison  Avenue,  New 
York,  N.Y.  10016. 


Two  panels  per  week,  plus  Tips  From  the  Tour  on  Sundays 


‘ATHLETE  OF  THE  DECADE” 


ALLOW  FOR  EXTRA  ROLL  TO  RAISED  GREEN 

The  next  time  you  play  a  shot  to  a  raised  green, 
bear  in  mind  that  it  will  usually  roll  farther  than 
a  normal  approach  shot. 


This  is  because  the  shot  to  a  raised  green  is 
still  moving  more  forward  and  less  downward  when 
it  contacts  the  ground. 

Simply  allow  for  more  roll  on  these  shots.  Play 
the  ball  to  land  well  short  of  the  flagstick. 


(0  1976  by  United  Feature  Synjicale  Inc 


UNITED  FEATURE  SYNDICATE 
220  East  42nd  Street  New  York,  N.Y.  10017  (212)  682-3020 
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Question  traditional  news  handling 

(ContinueJ  from  page  12) 


complained  that  many  newspapers  are 
trying  to  “play  catchup  football”  in  re¬ 
arranging  their  papers  “and  having  a 
tough  time  of  it  (in  the  circulation  area).” 
He  submitted  that  newspapers  need  to 
be  essential,  not  discretionary. 

Describing  the  changes  instituted  by 
his  newspaper.  Davies  said  that  sum¬ 
maries  on  “where-to-go — w  hat-to-do” 
are  now  taking  up  3-4  columns  of  space 
on  page  one.  Four  news  digests  are  an¬ 
chored  in  the  same  locations  every  day. 
which  necessitates  various  configura¬ 
tions  so  they  do  not  fit  around  ads. 

Editors  are  deluding  themselves  by 
running  long  foreign  stories,  national  and 
sports  pieces.  He  placed  emphasis  on  the 
need  for  papers  to  get  back  to  the  block 
level  coverage,  or  zoning,  and  cut  back 
coverage  of  governmental  news,  espe¬ 
cially  the  non-essential.  Hard  news 
within  the  state  and  city  is  not  ignored — 
in  fact  is  played  heavily  as  in  Louisville 
school  busing. 

Davies  said  the  Times  spent  $28,()(X)  in 
excess  of  the  news  department  budget  to 
print  four  tabloid  sections  telling  the 
school  busing  story  in  depth  and  listing 
the  various  bus  routes,  what  school 
buses  went  to  and  stops  along  the  route. 

Davies  said  that  as  high  as  50ff  of  the 
day's  page  production  sometimes  is  sub¬ 
ject  to  makeover,  even  to  the  switching 
of  advertisements.  Readership  surveys 
are  carried  on  almost  continuously,  with 
demographics  broken  out  to  provide  in¬ 
formation  on  where  the  Times  is  not 
doing  as  well  as  expected. 

Youth  returning 

With  this  new  styling  the  youth  market 
is  returning  by  degrees.  Davies  warned 
against  “writing  down"  to  this  market, 
describing  this  as  “working  yourself  into 
a  trap  from  which  there  may  be  no 
emergence."  For  instance,  he  said,  any 
goixl-sized  newspaper  needs  a  popular 
music  critic. 

A  color  cover  edition  out  by  noon  on 
Saturdays,  upped  street  sales  circula¬ 
tion  by  10-1 5*^. 

Ed  Miller,  executive  editor  of  the  Al¬ 
lentown  (Pa.)  Call  dt  Chronicle,  scolded 
dailies  for  various  failings;  not  doing  any¬ 
thing  perceptive  about  the  energy  crisis, 
the  recurring  natural  gas  shortage,  elec¬ 
tions.  He  recounted  that  Nixon  en¬ 
gineered  a  controlled  media  campaign  in 
1968  and  was  allowed  to  get  away  with  it; 
that  Humphrey  as  vicepresident  misrep¬ 
resented  his  position  on  the  Vietnam  war 
but  newspapers  didn't  report  it.  He  hit  at 
“tape  recorder  journalism”  when 
McGovern  was  running  a  “laughable” 
campaign  for  the  presidency. 

He  asked  what  newspapers  are  plan¬ 
ning  regarding  the  political  fight  ensuing 


over  land  use  and  the  entry  of  con¬ 
sumerism  into  the  operation  of  hospitals. 
There  are  going  to  be  fights  over  these 
matters.  Miller  said.  “The  future  is  all 
around  us,  but  we're  too  interested  in 
getting  the  'now'  things  into  the  paper. 

“Is  the  editor  relating  to  readers,”  he 
asked.  “The  final  answers  to  the  future 
and  reader  relations  are  in  the  readers 
themselves.  We  must  get  them  in¬ 
terested.  Why  don't  teenagers  read  pap¬ 
ers?  There  is  nothing  interesting  to 
them." 

Miller  related  that  he  visited  his  pub¬ 
lisher,  ill  in  a  hospital  bed.  The  publisher 
said;  “You  know.  I've  been  reading  the 
paper  a  lot  while  here  and  find  there's  a 
lot  of  stuff  in  it.  But  do  you  know  it  is 
damn  dull.” 

Bright  writing 

Miller  emphasized  that  the  future  for 
newspapers  is  not  being  dull  about  what 
the  reader  wants  to  know  .  “Good,  bright 
writing  is  the  answer  and  that  brings  us 
to  the  question;  are  you  hiring  talented 
people?  .Are  editors  hiring  journalism 
school  graduates  in  a  complex  life  situa¬ 
tion?  If  they  are.  shouldn't  they  be  hiring 
graduates  of  law  and  medical  schools, 
business  colleges,  science  graduates  w  ho 
can  be  shown  in  the  newsroom  how  to 
write  about  the  complex  issues  in  their 
fields? 

Miller  pointed  out  that  the  curtailed 
newsprint  supply  situation  in  Great  Bri¬ 
tain  means  that  newspapers  don't  have 
much  space.  That  tends  to  goixl  writing, 
even  about  the  “garbage"  subjects. 

.Asked  about  the  cost  of  hiring  medi¬ 
cal,  law,  science,  business  school 
graduates.  Miller  said  it  would  not 
necessarily  be  costly  and  would  alert  the 
newsroom  staff  that  they  have  a  lawyer 
in  the  house  “who  might  say  over  the 
colTee  cups  he  wouldn't  have  handled  a 
story  the  way  it  was  played." 

• 

Carson  libel  suit 
to  get  jury  trial 

Johnny  Carson  and  his  wife,  Joanna 
Holland  Carson,  are  entitled  to  a  jury 
trial  in  their  S2  million  libel  suit  against 
the  National  Insider,  a  weekly  tabloid, 
according  to  a  ruling  this  week  by  the  7th 
U.S.  Circuit  Court  of  Appeals  in 
Chicago.  The  Carsons  filed  the  suit  in 
1972  against  the  paper  after  it  was  re¬ 
ported  that  Carson  moved  his  Tonight 
show  to  California  “at  a  cost  of  millions 
of  dollars"  simply  to  be  closer  to  Joanna 
Holland,  who  the  newspaper  said, 
caused  the  breakup  of  Carson's  former 
marriage. 


lAPA  condemns  ban 

The  Inter  American  Press  Associa¬ 
tion  has  condemned  a  ban  by  the  Chilean 
government  on  Time  correspondent 
Stewart  Rauch.  Earlier  at  least  three 
other  correspondents  were  denied  entry 
in  Chile. 

German  Omes,  chairman  of  the  I  APA’s 
committee  on  freedom  of  the  press  and 
information,  said  in  a  cable  to  General 
Augusto  Pinochet  that  the  action  against 
Rauch,  added  to  earlier  bans,  “is  a  mat¬ 
ter  of  concern  to  everyone  working  to 
ensure  a  free  flow  of  information  and 
opinion  on  this  country.” 


Classified  Linage 

(Continued  from  pa^e  17) 


help  wanted,  real  estate  and  until  recent 
months,  automotive. 

The  Philadelphia  Bulletin  made  avail¬ 
able  to  readers  who  called  at  an  adver¬ 
tised  list  of  employment  agencies  a  book¬ 
let,  entitled  “Get  That  Job."  It  contained 
hints  for  handling  an  interview,  prepar¬ 
ing  a  resume,  etc.  The  London  (Ont.) 
Free  Press,  found  a  linage  bonanza  in 
pets.  A  tabloid  section  was  sold  for  the 
first  time  with  nationally  advertised  pet 
foods  as  well  as  pet  shop  ads  of  all  kinds. 
The  same  paper  sold  a  5-page  “Truck 
Special” — standard  pages  in  classified. 
The  Baltimore  Sun  featured  a  “Hunting 
Special"  early  in  October  garnering  lin¬ 
age  from  gun  dealers,  hunting  lodges,  ar¬ 
chery  shops  and  even  real  estate  brokers 
offering  hunting  property  for  duck 
shooters  on  Chesapeake  Bay. 

Winner  of  the  under-I(K),(X)0  circula¬ 
tion  exhibit  award  was  the  Community 
Newspaper  Group,  a  weekly  newspaper 
chain  headquartered  in  Glen  Cove,  N.Y. 
Marianne  O'Neill,  NCAMA  president,  is 
the  CAM.  The  Philadelphia  Daily  News 
took  the  over-l()0,000  exhibit  award. 
Paul  Ward  is  CAM. 


Broun  Awards 

(Continued  from  paf>e  9) 

The  judges,  pointing  to  the  “generally 
high  quality”  of  entries,  said  they  be¬ 
lieve  this  reflected,  a  trend  among  U.S. 
newspapers  toward  more  in-depth  re¬ 
porting  of  critical  social  issues." 

Pollock's  entry  was  submitted  for  him 
by  the  Inquirer.  He  left  the  paper  for  a 
farm  house  near  Santa  Cruz,  California 
after  his  series  was  published  last  Feb¬ 
ruary,  an  Inquirer  spokesperson  said. 

Judges  were:  George  Beveridge,  om¬ 
budsman  for  the  Washinf’ton  Star,  Grant 
Dillman,  United  Press  International  vice 
president  and  manager,  Washington 
Bureau,  and  Ben  Bagdikian,  press  critic 
and  president  of  the  Mellett  Fund  tor  a 
Free  and  Responsible  Press.  Thomas 
Lask,  assistant  cultural  editor  of  the 
New  York  Times,  was  chairperson. 
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The  Los  Angeles  Times'  Circulation  Service  Center,  with  terminals  for  on-line  access  to  subscriber  files,  has  been  expanded 
from  23  clerical  positions  to  120  as  the  result  of  The  Times'  new  system  for  home  delivery  service. 


LA.  Times  implements 
new  delivery  systems 


The  Los  Aiifieles  Times  began  1976  by  ' 
implementing  new  systems  for  home  de¬ 
livery  and  street  sales  of  the  newspaper 
in  Los  Angeles  and  Orange  counties. 

Under  the  new  home  delivery  system 
the  Times  January  1  assumed  responsi¬ 
bility  for  all  sales,  billing  and  customer 
contact.  Independent  home  delivery 
dealers  for  the  Times  were  invited  last 
fall  to  sign  contracts  effective  the  first  of 
the  year  as  independent  delivery  agents, 
responsible  for  assembly  and  delivery  of 
the  newspaper  only. 

With  the  new  street  sales  system  the 
Times  on  January  5  began  selling  the 
newspaper  directly  to  retail  outlets  and 
single-copy  purchasers.  Sales,  delivery 
and  collections  are  now  handled  by 
Times  employees  manning  company- 
operated  distribution  centers  throughout 
Los  Angeles  and  Orange  counties. 

“After  announcing  our  plans  for  the 
new  systems  last  October,  we  had  to 
make  massive  preparations  to  get  the 
new  systems  under  way  on  schedule,” 
said  Robert  D.  Nelson,  executive  vice 
president  and  general  manager  of  the 
Times. 

“Through  the  first  two  weeks  of  1976, 
the  systems  are  working  exceedingly 
well,  thanks  to  the  efforts  of  our  delivery 
agents  and  hundreds  of  Times  employees 
involved  in  the  changeover.” 

Among  the  preparations  referred  to  by 
Nelson  were  requirements  that  the 
Times: 
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•  Computerize  the  names  and  addresses 
of  nearly  750,000  home  delivery  sub¬ 
scribers  and  devise  computer  programs 
for  billing  and  collections. 

•  Hire  more  than  1,200  new  full  and 
part-time  employees. 

•  Establish  17  street  sales  distribution 
centers  and  purchase  a  fleet  of  77  vans. 

•  Install  97  new  telephone  lines  and  200 
new  telephones. 

•  Purchase  truckloads  of  new  equip¬ 
ment,  from  desks  and  chairs  to  news¬ 
paper  vending  racks. 

With  the  new  home  delivery  arrange¬ 
ment,  home  delivery  agents  are  paid  a 
fiat  monthly  fee,  stuffing  charges,  and  a 
a  per-copy  rate  for  each  newspaper  deliv¬ 
ered  as  specified  in  individual  contracts. 
Agents  are  responsible  for  hiring,  super¬ 
vising  and  paying  their  own  carriers. 

The  handling  of  subscriber  calls,  per¬ 
formed  mostly  by  dealers  in  the  past,  is 
now  entirely  done  at  the  Times.  The  cir¬ 
culation  service  center  has  been  ex¬ 
panded  from  23  telephone  clerks  to  120. 

A  complete  new  telephone  system  had 
to  be  installed  so  that  all  Los  Angeles 
and  Orange  country  subscribers  could 
call  the  Times  on  toll-free  lines  regarding 
missing  or  wet  papers,  vacation  stops 
and  other  service  matters. 

More  than  1.5  million  fliers,  broken 
down  into  26  different  versions,  were  in¬ 
serted  in  subscribers’  papers,  advising 
them  of  the  new  toll-free  number  to  use 


for  service  questions.  Daily  in-paper  ads 
also  listed  the  new  toll-free  numbers. 

One  of  the  most  complex  projects  dur¬ 
ing  the  transition  was  compiling  indi¬ 
vidual  dealer  subscriber  lists  into  a  sing¬ 
le,  computerized  master  file  to  process 
bi-monthly  billings,  collections  and  ser¬ 
vice  requests.  Twenty-three  keypunch 
operators  were  needed  to  convert  the 
dealer  lists  into  the  new  system. 

The  accounting  and  data  processing 
departments  at  the  Times  became  re¬ 
sponsible  for  servicing  some  750,000  new 
accounts  receivable.  Data  processing 
had  to  develop  scores  of  new  programs 
for  billing  and  collection,  while  account¬ 
ing  had  to  establish  more  than  400  new 
ledger  accounts. 

For  these  purposes,  accounting  added 
20  permanent  and  12  temporary  full-time 
employees,  while  data  processing  added 
four  permanent  and  five  temporary 
employees. 

1,000  new  employees 

In  street  sales,  the  Times  acquired 
more  than  1.000  new  employees — 51  for 
managerial  positions  in  the  17  distribu¬ 
tion  centers,  60  full-time  collectors  and 
about  900  part-time  employees  to  distri¬ 
bute  papers  to  coin  racks,  stores  and 
vendors. 

The  circulation  and  administrative 
services  departments  at  the  Times  had  to 
locate  17  sites  for  the  distribution  cen¬ 
ters,  each  with  about  5,000  square  feet  of 
space  and  readily  accessible  for  Times 
trucks  and  vans. 

Most  of  the  leased  centers  are  former 
warehouses,  with  exception  of  the 

{Continued  on  pa^ie  28) 
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Dow  Jones  reports 
record  earnings 

IX>w  Jones  &  Company.  Inc.  reported 
consolidated  net  income  for  the  year 
ended  December  3 1 .  1975  of  526.538,270. 
equal  to  51.67  per  share  on  revenues  of 
5237.869.932.  the  highest  earnings  and 
revenues  in  the  history  of  the  company. 

Comparable  net  income  in  1974 
amounted  to  523.125.962  or  51.46  per 
share  on  revenues  of  5212.773.508.  The 
earnings  increase  of  53.412.308  and  the 
revenue  increase  of  525.096.424  repre¬ 
sent  gains  of  14.8'^  and  11.89f,  respec¬ 
tively. 

Net  income  for  the  fourth  quarter, 
ended  December  31.  1975.  amounted  to 
57.840.000  or  5.49  per  share  on  revenues 
of  565.352.000.  Net  income  for  the  fourth 
quarter  of  1974  was  55.795.000  or  5.37 
per  share  on  revenues  of  557.673.000. 

Net  income  and  revenues  include  the 
operating  results  of  Richard  D.  Irwin, 
Inc.,  which  was  merged  with  Dow  Jones 
on  September  30.  1975.  Accordingly,  net 
income  per  share  has  been  computed  on 
the  adjusted  average  number  of  shares 
outstanding.  15.864.336  shares  in  1975 
and  15.845.611  shares  in  1974. 

• 

Test  market 
new  cigarette 

Eagle  20's.  the  first  quality  cigarette 
with  a  suggested  retail  price  of  5C  less 
per  pack  and  50c  less  a  carton  than  stan¬ 
dard  prices,  is  now  being  test  marketed 
in  Syracuse.  New  York.  It  is  available  in 
king-size  filter  and  menthol  versions,  in 
packages  containing  20  Class  .A  cigaret¬ 
tes. 

Advertising  and  sales  promotion  mate¬ 
rial  will  dramatize  the  quality-price  story 
with  the  promise.  “Sells  for  a  nickel  less 
.  .  .  tastes  like  a  nickel  more." 

Della  Femina.  Travisano  &  Partners, 
New  York,  is  the  advertising  agency. 

The  initial  newspaper  advertising  an¬ 
nouncement  is  a  full  page  in  black  and 
red  in  the  Syracuse  Post-Standard  and 
Herald-Jonrnal  on  Monday.  January  26. 


New  systems 

(Continaed  from  paf>e  27) 


downtown  Los  Angeles  center  located  in 
the  Times  Building. 

Finding  77  identical  blue  one-ton  vans 
to  carry  papers  from  the  distribution  cen¬ 
ters  to  the  racks,  vendors  and  stores  be¬ 
came  a  major  task.  The  vans  couldn’t  be 
located  in  the  Los  Angeles  area  or  even 
in  the  state,  but  through  cooperation  of 
the  local  Chevrolet  zone  office,  were 
found  in  dealerships  around  the  country 
and  shipped  to  Los  Angeles. 
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Past  Week’s  Range 
of  Stock  Prices 

NEWSPAPERS 


Affiliated  Publications  (AMEX)  .  7%  7% 

Combined  Communication  Corp.  (NYSE)  13%  15Vs 

Booth  Newspapers  (OTC)  .  27V4  26% 

Capital  Cities  Comm.  (NYSE)  .  51 V4  50 

Com.  Corp.  (OTC)  .  2y4  2V4 

(^wles  Comm  (NYSE)  .  7  7% 

Dow  Jones  (OTC)  .  3OV4  29% 

Downe  Comm.  (OTC)  .  1%  1% 

Gannett  (NYSE)  .  36%  38V4 

Gray  Comm.  (OTC)  .  7’/4  7'/4 

Harte  Hanks  (NYSE)  .  2OV2  20 

Jefferson-Pilot  (NYSE)  .  30  29V2 

Knight-Ridder  (NYSE)  .  34'/2  35V4 

Lee  Enterprise  (AMEX)  .  21  23V4 

Media  General  (AMEX)  .  17  17% 

Multimedia  (OTC)  .  15%  16% 

New  York  Times  (AMEX)  .  14  13% 

Panax  (OTC)  .  2%  2% 

Post  Corp.  (Wise.)  (OTC)  .  9V2  9V2 

Quebecor  (AMEX)  .  6%  6% 

Southam  Press  (CE)  .  23  23 

Speidel  (OTC)  .  19’/4  I8V4 

Thomson  Newspapers  (CE)  .  14  14 

Time  Inc.  (NYSE)  .  67'/2  67 

Times  Mirror  (NYSE)  .  21%  21'% 

Toronto  Star  (CE)  .  15%  16 

Washington  Post  (AMEX)  .  26’%  27 

SUPPLIERS 

Abitibi  (CE)  .  10’/2  10'/« 

Addressograph  Multi.  (NYSE)  .  9’%  10'% 

Altai  r  (OTC)  .  2%  2% 

Ball  Corp.  (NYSE)  .  19%  23’% 

B.  C.  Forest  (CE)  .  19  20 

Berkey  Photo  (NYSE)  .  3%  3V2 

Boise  Cascade  (NYSE)  .  27  27'% 

Compugraphic  (NYSE)  .  23’%  25% 

Compuscan  (OTC)  .  12%  11% 

Crown  Zellerbach  (NYSE)  .  41  42’% 

Cutler-Hammer  (NYSE)  .  30%  31’% 

Dayco  (NYSE)  .  13’%  13% 

Digital  Equipment  (NYSE)  . 142  146 

Domtar  (AMEX)  .  22%  22 

Dow  Chemical  (NYSE)  . 107  105 

Dymo  (NYSE)  .  8%  9% 

Eastman  Kodak  (NYSE)  . 116%  112% 

Ehrenreich  Photo  (AMEX)  .  7’%  7’% 

Eltra(NYSE)  .  34’%  37’% 


General  Electric  (NYSE)  .  54  54% 

Georgia  Pacific  (NYSE)  .  51’%  49% 

Grace.  W.  R.  (NYSE)  .  27’%  271% 

Great  Lakes  Paper  (CE)  .  22%  24% 

Great  No.  Nekoosa  (NYSE)  .  51’%  55’% 

Harris  Corporation  (NYSE)  .  36  38’% 

Inmont  (NYSE)  .  9’%  9’% 

International  Paper  (NYSE)  .  69’%  68’% 

Itek  Corp.  (NYSE)  .  11%  11% 

Kimberly  Clark  (NYSE)  .  43%  46% 

Log  Etronics  (OTC)  .  2%  3 

Logicon  (OTC)  .  4%  4% 

MacMillan.  Bloedel  (CE)  . 

Milgo  Electronics  (AMEX)  .  18%  18% 

Minnesota  Min.  &  Mfg.  (NYSE)  .  60’%  59% 

Optronics  International  Inc.  (BSE)  .  6’%  6’% 

Richardson  (NYSE)  .  10’%  10% 

Rockwell  Inti.  (NYSE)  .  25’%  28’% 

Singer  (NYSE)  .  19  17 

Southland  Paper  (OTC)  .  19  20’% 

Southwest  Forest  Ind  (NYSE)  .  19%  16 

Sun  Chemical  (NYSE)  .  13%  13’% 

Wheelabrator-Frye  (NYSE)  .  19’%  20’% 

White  Consolidated  (NYSE)  . : . . .  22’%  20 

Wood  Industries  (AMEX)  .  3%  3’% 


Post  purchases 
Class  B  stock 

The  Washington  Post  Company  said 
today  that  it  has  purchased  177.500 
shares  of  its  previously  outstanding 
Class  B  Common  Stock  at  526.00  per 
share  from  the  Philip  L.  Graham  Funil,  a 
private  charitable  foundation.  The  Fund 
sold  its  shares  to  reduce  its  holdings  of 
The  Washington  Post  Company  Com¬ 
mon  Stock  to  comply  with  the  require¬ 
ments  of  the  federal  income  tax  law  . 

A  company  spokesman,  noting  that 
the  company  had  announced  in  April 
1975  its  intention  to  repurchase  up  to 
300.000  outstanding  Class  B  Common 
Stock  shares,  said  that  291,1.50  shares 
now  have  been  repurchased. 


CLASSIFIED  ADVERTISING 
Order  Blank 


Name 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


AMUSEMENTS 


TV,  FILM,  STAGE  potpourri;  young 
adult,  teen  appeal;  weekly;  reasonable. 
Box  195,  Editor  &  Publisher. 


BICENTENNIAL 


MEN  OF  INDEPENDENCE,  weekly,  500 
words,  samples,  bright,  aasy  reading. 
Dennis  Features,  99  Susan  St.,  Silver- 
ton,  N.J.  08753. 


CAREERS 


•HOW  TO  BE  MORE  SUCCESSFUL!" 
Popular  column  by  Dr.  Whitt  Schultz, 
noted  career  counselor,  writer,  lecturer, 
successful  businessman.  Great  reader 
response!  FREE  SAMPLES.  HOWCO, 
Box  C-lOO,  Kenilworth,  III.  60043. 


CITIZEN  ACTION 


HAVE  YOU  SEEN  CITIZEN  ACTION?  It's 
400  crisp  words  weekly  on  a  subject  no¬ 
body  else  is  writing  about— timely  and 
rather  important.  John  McKean,  333  E. 
43,  New  York,  N.Y.  10017. 


MEDICAL 


MAN  AND  MEDICINE— 700  words 
weekly  on  medical  and  pharmaceutical 
topics — now  available  directly  from  Doc¬ 
tor  Polk,  300  Half  Mile  Rd,.  Red  Bank, 
N.J.  07701. 


PUZZLES 


DAILY  WORD  PUZZLE  and  HOROSCOPE 
available  at  $1.50  per  week.  Samples; 
Penny  Syndicate,  Box  921,  Mid  City  Sta¬ 
tion.  Dayton,  Ohio  45402. 


WEEKLIES,  SHOPPERS,  TV  guides, 
dailies,  small  or  big.  Enhance  your  pub¬ 
lication  with  TV  PICTO  GAME,  the  ever- 
popular  little  family-fun  rebus  puzzle  en¬ 
joyed  by  millions  nationwide.  RECES¬ 
SION  CONSCIOUS?  Me,  too.  So,  WOULD 
YOU  BELIEVE  $1.50  (formerly  $3  to  $5) 
per  game?  Not  much  for  this  brain- 
tweaking  fun-to-solve  reader  pleaser. 
Available  in  5x3  camera  ready  slicks 
(with  solution)  ready  to  photo-reduce. 
Crisp  and  clean  drawings.  SAMPLES? 
Write  Box  7.  Editor  &  Publisher. 


FEATURE  WRITERS 
ARE 

LETTER  WRITERS! 

Here's  a  sample  of  the  mail  received 
recently  from  Features  Available  ad¬ 
vertisers: 

"We  got  our  start  in  the  Features 
Available  section  of  E&P  last  fall. 
The  response  was  so  much  better 
than  other  forms  of  advertising  that 
we  are  back  in  the  section  at  present. 
Thanks  for  a  reassuring  start  to  a 
new  venture." 

M.L.  Walker,  Penny  Syndicate 
Dayton,  Ohio 

"Thanks  so  much — Great  response 
— Much  more  than  expected  or 
hoped  for." 

Carole  Frew,  TV  NEWS, 

Whitehall,  Pa.  18052 

FEATURE  YOUR  FEATURE 
IN  FEATURES  AVAILABLE— 

We'll  give  you 
something  to  write  about! 

E&P  CLASSIFIEDS  (212)  752-7053 


TV  LOGS 


TV  LISTINGS 

New  York,  New  Jersey,  Pennsylvania 
weekly  TV  logs.  Especially  constructed 
for  publishers  to  whom  extra  space 
means  extra  advertising  $  revenue.  Con¬ 
cise.  complete,  informative  special 
package  TV  Logs  "Where  Space  Means 
$$."  Pricing,  sample:  TV  NEWS,  1034 
Third  St.,  Whitehall,  Pa.  18052.  (215) 
264-5447. 


WASHINGTON  GOSSIP 


TRUDY  ENGEL  in  Washington,  D.C.— 
Lively  bi-weekly  feature  by  "most  photo¬ 
graphed  woman  in  D.C.”  Liberty  News, 
800  Phillips  Bldg.,  Detroit,  Mich.  48226. 


WEEKLY  FEATURES 


CREATIVE  NEWSMAN  with  2  years  daily 
experience  to  write  weekly  column  this 
summer-fall  while  traveling  country, 
specializing  in  off-beat  teatures/mood 
pieces.  $100  for  12  weeks.  Resume/clips 
available.  Box  135,  Editor  &  Publisher. 


"GOD'S  COUNTRY."  Weekly  camera- 
ready.  No  matter  where  we  live — North, 
East,  South  or  West,  if  we  love  our 
homes,  our  towns  and  cities,  the  coun¬ 
tryside,  our  favorite  retreats,  we  call  it 
GOD'S  COUNTRY.  Reader  response 
great.  First  3  free.  Blackburn  Syndi¬ 
cated  Features,  Box  387,  Rye,  Colo. 
81069. 


"LETTERS  TO  ESKELIN"-Exciting 
300-word  circulation&builder  by 
Prentice-Hall  author.  You  must  see  it. 
Popular  Features,  Box  3155,  Spring- 
field,  Mo.  65804. 


FIGLEAVES  .  .  .  intellectual  humor  at  its 
best.  Weekly  comic  strip  ($2.00).  Free 
samples  and  releases.  No  obligation. 
Sandcastles,  Box  1356,  Newport  News, 
Va.  23601. 


YOUTH 


YOUTH  TRAVEL  '76.  Short  features  on 
student  travel  opportunities  this  sum¬ 
mer.  Hard-news  style.  Low  rates.  Randy 
Mink,  721  Gordon  Terrace,  Chicago,  III. 
60613. 


ANNOUNCEMENTS 


BOOKS  &  PAMPHLETS 


"HOW  TO  BUILD  YOUR  OWN 
MAIL  ORDER  BUSINESS!!" 
Excellent  monograph.  Author  Whitt 
Schultz.  Top  Consultant.  $2.95.  HowCo, 
Dept.  EP,  Kenilworth,  III.  60043. 


BUSINESS  OPPORTUNITIES 


WANT  TO  REACH  UNDER-30S?  In  the  8 
weeks  we've  been  advertising.  Good  Times 
has  received  94  inquiries  about  franchis¬ 
ing  from  publishers  in  26  states.  If  you 
have  a  large  college  population  in  your  area 
and  a  music  scene.  Good  Times,  the  music 
paper  can  help  you  reach  the  youth  mar¬ 
ket.  We’ve  just  sold  our  second  franchise 
in  Palm  Beach.  For  more  information  on 
how  to  make  high  profits  write  to:  Good 
Times,  80-32  164th  St.,  Jamaica,  N.Y. 
11432. 


£&P  Classifieds- 
As  effective  in 
the  newspaper  community 
as  your  newspaper's  classifieds 
are  in  your  community! 


ANNOUNCEMENTS 


FELLOWSHIPS  AVAILABLE 


PRINCETON  UNIVERSITY 
Woodrow  Wilson  School  of 
Public  and  International 
Affairs  announces  the 
Alfred  P.  Sloan  Foundation 
Fellowships  in  Economics 
Journalism  for  the 
academic  year  1 976-77 
Eight  fellowships  awarded  an¬ 
nually  to  working  journalists 
for  study  of  modern  economic 
analysis  and  its  application  to 
public  policy  issues.  Full  tui¬ 
tion  and  stipend  provided. 

For  further  information  and  ap¬ 
plication  forms,  contact: 

Sloan  Fellowship  Program 
Woodrow  Wilson  School 
Princeton  University 
Princeton,  N.J.  08540 
Telephone:  609-452-4799 
Application  deadline: 
_ March  1, 1976 _ 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX,  partner¬ 
ship,  loan,  depreciation  and  insurance 
purposes.  Sensible  fees.  Brochure.  Marion 
R.  Krehbiel,  Box  88,  Norton,  Kans.  67654, 
or  Robert  N.  Bolitho,  Box  7133,  Shawnee 
Mission,  Kans.  66207. 


APPRAISALS  FOR  ALL  PURPOSES 
Newspaper  Service  Co.,  Inc.,  P.  0.  Dr. 
12428,  Panama  City,  Fla.  32401. 


NEWSPAPER  BROKERS 


SYD  GOULD  ASSOCIATES 
"the  broker  with  instant  buyers" 
SALES,  SERVICE,  MANAGEMENT 
M64  Government  Blvd. 
Mobile,  Ala.  (205)  666-0893 


CONFIDENTIAL  NEGOTIATIONS 
for  purchase  and  sale  of 
Daily  NEWSPAPERS  Weekly 

W.  B.  GRIMES  &  Co. 

National  Press  Building 
Washington,  D.C.  20045 
(202)  NAtional  8-1133 


IT’S  NOT  THE  DOWN  PAYMENT  that  buys 
the  newspaper— it’s  the  personality  and 
ability  of  the  buyer.  This  is  why  we  insist  on 
personal  contact  selling. 

LEN  FEIGHNER  AGENCY 
Box  189,  Moqnt  Pleasant,  Mich.  48858 


KREHBIEL-BOLITHO 
Newspaper  Service,  Inc. 
Newspaper  Sales,  Appraisals, 
Consultations 

(We  handle  different  properties,  all  types, 
irom  our  two  offices.) 

MARION  R.  KREHBIEL,  "Norton  Office," 
P.O.  Box  88,  Norton,  Kans.  67654.  Office 
phone  (913)  927-3407. 

ROBERT  N.  BOLITHO,  "Kansas  City  Of¬ 
fice,"  P.O.  Box  7133,  Shawnee  Mission, 
Kans.  66207.  Office  (913)  381-8280;  Res. 
(913)  381-6815. 


WE  HAVE  QUALIFIED  BUYERS  for  dailies 
and  large  weeklies.  Information  strictly 
confidential. 

DIXIE  NEWSPAPERS,  INC. 

P.  0.  Box  490,  Gadsden,  Ala.  35902 
Ph.  (205)  546-3356 


ALAN  G.  LEWIS 
Media  Broker 

On  file — over  300  active  qualified  buyers 
for  your  daily,  top  weekly  or  shopper.  Ridge 
Road,  Hardwick,  Mass.  01037.  Phone 
(413)  477-6009. 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


JOSEPH  A.  SNYDER 
Newspaper  Broker 
404  N.  Westwood  Ave., 
Lindsay,  Cal.  93247  (209)  562-2587 


BILL  MATTHEW  COMPANY 
Conducts  professional,  confidential 
negotiations  for  sale  and  purchase  of 
highest  quality  daily  and  weekly  newspap¬ 
ers  in  the  country.  Before  you  consider 
sale  or  purchase  of  a  property,  you  should 
call  (813)  446-0871  daytime;  (813)  733- 
8053  nights;  or  write  Box  3364,  Clearwater 
Beach,  Florida  33515.  No  obligations,  of 
course. 


SHOP  THE  PRESSES 
Newspaper  Brokers 
Rt.  1-Diamondhead 
Bay  St.  Louis,  Miss.  39520 
—Write  Us  In  Confidence— 


OUR  LIST  of  competent,  dedicated,  able 
buyers  grows.  We  work  for  the  seller  in 
matching  his  property  with  the  right  suc¬ 
cessor.  If  you  wish  to  sell  your  paper  we  are 
ready  to  assist.  W.  W.  Spurgeon  Jr.,  550 
Merchants  National  Bank  Building,  Mun- 
cie.  In,.,  (317)  289-9966. 


NEWSPAPERS  FOR  SALE 


GROUP  OF  WEEKLIES,  offset  plant  real- 
estate  included.  Area  1.  No  Brokers.  Price 
$500,000.  Box  39,  Editor  &  Publisher. 


NORTH  CENTRAL  SUBURBANS  grossing 
near  $350,000,  long-established,  high 
profit,  built-in  management  fringes.  Ask¬ 
ing  $350M  with  r;ar  $100M  cash  down 
required.  Marion  R.  Krehbiel,  Box  88,  Nor¬ 
ton,  Kans.  67654. 


AWARD-WINNING  WEST  COAST  weekly,  in 
one  of  nation’s  beauty  spots.  Exclusive  in 
very  high  income  area.  Offset.  Strong 
editorial  character  and  news  coverage. 
Town  long  established.  Can  double  gross 
of  $55,000  with  ad  and  circulation  experi¬ 
ence.  A  unique  situation,  combining  best 
of  living,  leadership  in  community,  and 
growth  potential.  Quick  sale.  Box  65, 
Editor  &  Publisher. 


CLASSIFIED 

ADVERTISING  RATES 

POSITIONS  WANTED 

(Payable  with  order) 

1- weeks  —  J1.35  per  line,  per  issue 

3- weelis  —  $1.45  per  line,  per  issue 

2- weeks  —  $1.55  per  line,  per  issue 

1- week  —  $1.65  per  line 

ALL  OTHER  CLASSIFICATIONS 

(Remittance  with  copy  unless  credit  established.) 

4- weeks  —  $2.00  per  line,  per  issue 

3- weeks  —  $2.10  per  line,  per  issue 

2- weeks  —  $2.20  per  line,  per  issue 

1-week  —  $2.30  per  line 

Add  $1.00  per  insertion  for  bos  service  and  count 
as  an  additional  line  in  your  copy. 

Air  mail  service  on  box  numbers 
$1.50  extra 

IMPORTANT:  Due  to  change  in  postal  charges, 
only  box  number  responses  going  outside  the  con¬ 
tinental  United  States  will  be  marked  Air  Mail  and 
charged  extra  for  Air  Mail  service. 

Count  approximately  39  characters 
and/or  spaces  per  line . 

3  lines  minimum  (no  abbreviations) 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other 
decorations,  changes  your  classified  ad  to  display. 
The  rate  for  display  classified  is  $4.35  per  agate 
line — $60.90  per  column  inch  minimum  space. 

WEEKLY  CLOSING  TIME 
Tuesday,  4:30  PM  New  York  Time 

Box  numbers,  mailed  each  day,  are  valid  tor 
1-year. 

Editor  &  Publisher 

850  Third  Ave.,  N.Y.,  N.Y.  10022 
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ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


ANNOUNCEMENTS 


NEWSPAPERS  WANTED 


liable,  gross  over  $9bbM,  asking  $800,000 
with  $250,000  cash  down,  Marion  R. 
Krehbiel.  Box  88,  Norton  Kans.  67654. 


FOR  SALE 

WEEKLY  NEWSPAPER 

AND 

JOB  PRINTING 
BUSINESS 

IN 

CENTRAL  MAINE 

Paper  has  been  contin¬ 
uously  published  since 
1882.  Estimated  1975 
volume,  $185M.  Liber¬ 
al  terms  to  qualified 
buyer.  Contact 

BOX  25, 

Editor  &  Publisher 


ILLINOIS  WEEKLY,  town  of  2,500.  only 
doing  $48M  gross,  could  do  $100M  or 
more,  paper  in  family  over  half<entury. 
owner  weary.  Priced  at  $85M  including 
$35M  building.  Requires  $25M  cash  down. 
Marion  R.  Krehbiel,  Box  88,  Norton.  Kans. 
67654. 

ABSENTEE  OWNERS  want  to  sell  northern 
New  Mexico  exclusive  county  seat  weekly 
due  to  other  business  interests.  $75,000 
gross  class  with  potential  for  much  more  in 
county  of  BO.OOiO.  Would  consider  selling 
part  of  stock  to  working  manager-partner 
strong  on  advertising  and  news.  Box  145, 
Editor  &  Publisher. 


4  WEEKLIES  grossing  $234,000,  Zone  4, 
priced  IVz  times  gross.  Box  193.  Editor  & 
Publisher. 

WESTERN  WEEKLY,  Rocky  Mountain 
area.  $100,000  gross  bracket.  Please  state 
experience,  finances  and  phone  number. 
Box  205,  Editor  &  Publisher. 

COLLEGE  TOWN  weekly  near  metro  cent¬ 
er,  Zone  3.  $165,000  includes  building, 
job  shop,  modern  offset  equipment.  Box 
197,  Editor  &  Publisher. 


$100,000  PLUS  gross  weekly  nets  absen¬ 
tee  owner  $20,000.  3  weeklies  grossing 
$85,000,  $51,000,  $42,000.  All  Zone  3. 
Box  201,  Editor  &  Publisher. 


MODEL  1200  CHEMCO  stripfilm  camera 
with  mercury  vapor  lites.  Master  .007  etch¬ 
ing  system  with  neurralization  tank.  Dow- 
etch  PRC  plate  processor,  Vandercook 
219AB  proofpress.  David  Stern,  World- 
Herald.  Omaha.  Neb,  (402)  444-1000. 


BRUNING  AM  Copier  Model  No.  1300,  ab¬ 
solutely  like  new,  cost  over  $7000  new, 
will  sell  for  $1200  on  our  floor. 

HAM  ADA  STAR  2  color  Model  770CD,  new 
cost  $13,200,  will  sell  for  $7500  FOB  our 
floor.  About  3  years  old. 

20x24  ITEK  Projectalith,  excellent  condi¬ 
tion,  new  cost  over  $10,0(X),  sale  price 
$25(X).  Has  Simco  Power  Pak  and  elec¬ 
trostatic  copy  board. 

FREUDEN  EQUIPMENT  CO. 

2987  Babcock  Blvd. Pittsburgh,  Pa.  15237 
(412)  931-1744 


SQUEEZE  LENS  SET  at  7^2%  compres¬ 
sion,  good  condition,  $2500  or  best  offer. 
Phone  or  write:  Robert  G.  Smith,  Business 
Manager,  Lesher  Newspapers,  P.O.  Box 
5088.  Walnut  Creek.  Calif.  Ph:  (415)  935- 
2525. 


MAILROOM 


5  USED  MINER-DENVER  Inline  Left-Hand 
Feeders.  Suitable  for  feeding  bundles  into 
Signode  KW  tying  machine.  Call  Carter 
Prows,  (904)  791-4195. 

Three  (3)  Signode  automatic  bottom  wrap 
machines.  Model  #BW50.  Approximately 
five  years  old  in  excellent  condition  ca¬ 
pable  of  sustaining  a  reliable  speed  of 
twenty  bundles  per  minute.  Electrical  re¬ 
quirements:  3Ph,  2(D8V.  60  cycles.  Dennis 
Washburn,  Courier-Journal  &  Times,  (502) 
582-4568. 


NEWSPRINT 


ROLLS  ALL  SIZES 
BEHRENS  PULP  &  PAPER  CORP. 
606  W.  Arbor  Vitae  St.,  Inglewood,  Calif. 
90301.  (213)  674-4040  or  678-3432. 


NEWSPAPERS  WANTED 

I  WOULD  LIKE  to  buy  an  exclusive  paid 
weekly  in  4000  circulation  range.  Substan¬ 
tial  down  payment  available.  Wide  experi¬ 
ence  in  all  phases  of  newspaper  operation. 
Would  appreciate  full  details  in  your  letter. 
Write  Box  1058,  Editor  &  Publisher. 


PHOTOTYPESETTING 


COMPLETE  IBM  TYPESETTING  SYSTEM. 
2  years  old.  Used  for  weekly  newspapers 
and  miscellaneous&typesetting  service.  In 
operation  all  this  time,  will  be  glad  to 
demonstrate.  MT  reader— "Selectric” 
composer  with  modification— Composer 
console— Model  5  recorder— Desk— 12 
fonts  (balls).  Will  sell  for  $8000.  Contact 
Keen  &  Judd  Publishers,  P.O.  Box  2384, 
Macon,  Ga.  31203.  Ph:  (912)  743-9315. 

JUSTOWRITERS  —  COMPUGRAPHIC 
2961-3800.  2971TL-4600.  Key¬ 

boards— 1200.  FHN  Business  Products, 
Church  Rd,,  Mt.  Laurel,  N.J.  08057.  Ph. 
(609)  235-7614. 


2  INTERTYPE  FOTOSETTERS  with  15 
magazines  carrying  Futura,  Bodoni  Cen¬ 
tury,  Caslon,  Gothic  type  faces.  Jay  Smith, 
Recorder  Publishing  Co.,  256  Mercer  St., 
Stirling,  N.J.  0798a  (201)  647-1180. 

PHOTON  560s  (2) — Both  in  good  operating 
condition.  $900  each  or  both  for  $1500. 
Bob  Douglass,  The  Lakeland  (Fla.)  Ledger, 
(813)6^-6011. 

COMPUGRAPHIC  MODEL  4961TL  sizes  5 
to  24  pt.— 20  typefaces.  Call  Roger  Miles 
(617)  746-5555.  Cosf  $4500. 


EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 


THREE  LINOFILM  Super  Quicks  with  over 
100  grids.  As  is.  where  is.  Make  offer.  Con¬ 
tact  Joe  Brooks,  (904)  252-1511. 


COMPLETE  SETUP  for  Mergenthaler 
Linofilm.  Includes  printout  machine,  com¬ 
poser,  keyboards  and  spare  parts. 
Compugraphic  Compuwriter  II,  Magnaset 
No.  1  optional. 

UPECO,  Box  455,  Lyndhurst,  N.J.  07071. 


2  SUPER  QUICKS  (Wide  Range)  Serial 
Nos.  678  and  714  with  option  cabinets  one 
with  Tab-Matic,  33  grids  and  width  plugs, 
spare  readers,  cards  and  fjarts.  $2500  or 
best  offer.  Replaced  with  VIPs.  G.  W. 
Gardner,  Morning  News,  Florence,  S.C. 
29501. 


1975  VIP/3  drum/45/3A.  New  condition 
with  parts,  fonts,  accessories,  originally 
$54K,  sell  for  $35K  with  warranty.  (617) 
470-0736. 


COMPUSCAN  SUPER  ALPHA,  never  used. 
Options  include:  dual  font,  on-line  inter¬ 
face,  high  speed  BURPE,  spare  parts.  Ex¬ 
cellent  buy  at  $25,000.  O.N.E.,  (404) 
321-3992. 


COMPUGRAPHIC  MODEL  4961TL,  tape 
operated.  4  type  faces,  versatile  ad  and 
news  machine  complete  with  2  width  plugs 
and  Universal  set  gear,  $3950.  Compu¬ 
graphic  2961  with  spare  parts  kit,  new 
reader  and  3  Friden  composition  perfora¬ 
tors  with  hard  copy  includes  tables  with 
electric  winders,  $5300.  Phone  Mr.  George, 
(609)  428-6240. 


THREE  5  DISC 
FOTOTRONICTXT 

SERIAL  330,406,420 

FOR  SALE 

•  USED  IN  OUR  DAILY 
PRODUCTION  AND  WILL 
BE  AVAILABLE  IN  THE 
NEXT  60  DAYS. 

•  MACHINES  ARE  IN 
EXCELLENT  ELECTRICAU 
MECHANICAL  CONDITION. 

•  TWO  HAVE  AUTOMATIC 
PROCESSORS  AND  ONE 
DARK  BOOTH. 

•  AMPLE  TYPE  DISCS. 

•  SETS  TO  72  POINT. 

•  IP  YOU  ARE  PLANNING 
COLD  TYPE  PRODUCTION 
OR  EXPANDING  EXISTING 
OPERATION  OR  NEED  BACK 
UP,  THESE  MACHINES  WILL 
DO  A  FIRST  CLASS  JOB. 

Contact  John  F.  Leyland 

Composing  Room  Superintendent 

(415)  645-2600 

(DaManb  (Tribune 

L  401  THIRTEENTH  ST. 
^  POST  OFFICE 

C  11  BOX  24304 

OAKLAND,  CA. 
94623 


PLASTIC  BAGS 


EQUIPMENT  &  SUPPLIES 


PRESSES  &  MACHINERY 


GOSS  SIGNATURE  4  units  23  9/16  x  36 
Goss  Suburban  6  units,  2  folders 
Goss  Suburban  1500  series,  2  units,  1972 
Goss  Urbanite  5  units,  23  9/16  x  36, 1971, 

2  folders 

Goss  Urbanite  presses 
Goss  Metro  4  units,  1970 
Goss  SU  jaw  folder,  cross  perforating 
Goss  Urbanite  folder 
Cottrell  V-15A,  4  units,  1967 
Cottrell  V-15  units  and  presses 
Cottrell  V-25,  3  units,  1972 
Fairchild  Colorking  5  units,  1968 
Fairchild  Newsking  4  units,  Colorking 
folder 

Gregg  flying  imprinter  for  Urbanite 
Hoe  Colormatic,  8  units,  2  folders,  1964 
IPEC,  INC. 

401  N.  Leavitt  Street 
Chicago,  Illinois  60612 
Ph:  (312)  738-1200  Telex  25-4388 


4  UNIT  Wood  Colorflex,  straight  and 
collect 

GOSS  SUBURBAN,  7  units,  2  folders,  with 
drives,  1969 

REBUILT  3  Color  Goss  Urbanite  Unit  for 
22.77  cutoff,  matches  serial  numbers 
up  to  U-585 

DIDDE  GLASER,  Model  DG320.  3  station 
inserter 

UNIVERSAL  PRINTING 
EQUIPMENT  COMPANY.  INC. 

P.O.  Box  455 
Lyndhurst,  N.J.  07071 
(201)  438-3744 


3  COTTRELL  VANGUARD  V-15  units  with 
rollstands.  $5000  each  or  $12,0<X)  total. 
New  England  Printing  Machinery  Inc.  Call 
collect:  (617)  475-3210. 


4  CUTLER  HAMMER  Precision  Electro- 
Phneumatic  definite  purpose  Newspaper 
Counter-Stackers.  All  four  in  original 
crates,  never  used.  Contact  K.  Koessler 
Jr.,  Greater  Buffalo  Press  Inc.,  302  Grote 
St.,  Buffalo,  N.Y.  14207;  Phone  (716) 
876-6410. 


1  FAIRCHILD  NEWSKING  web  offset 
press.  6  units,  2  Colorking  folders, 
224'4"x36",  year  1967.  Available  im¬ 
mediately.  Call  collect:  (617)  475-3210. 


WANTED  TO  BUY 


WILL  PAY  TOP  (XJLLAR  for  used  Graphic 
Electronics  Photo-Lathe.  R.  Oliver,  196 — 
14th  St.  N.W.,  Atlanta,  Ga.  30318.  (404) 
873-3257. 


I  WANT  2  VDTs  to  drive  VIPs,  secretarial 
shift,  at  about  $4000  each.  Dave  Robert¬ 
son,  Yukon  News,  211  Wood.  Whitehorse, 
Yukon,  Canada.  (403)  667-6285. 


LINOTYPES — Particularly  from  plants 
converting  from  hot  metal.  P.O.  Box  1029, 
Georgetown.  S.C.  29440. 


INDUSTRY  SERVICES 


CIRCULATION  CONSULTANTS 


BUILD  AND  HOLD  your  circulation  with 
the  ideas  and  artwork  you'll  receive  each 
month.  Hundreds  of  circulators  use  our 
sales  boosters,  service  and  training  aids, 
management  and  promotion  materials. 
Ask  for  free  sample  copy  and  low  rates. 
CIRCULATOR'S  IDEA  SERVICE,  P.O.  Box 
6526,  Mobile.  Ala.  36606. 

STOP  PAYING  THOSE 
RIDICULOUS  MAILING  COSTSI 
—We  can  convert  your  shopper  from  mail 
to  hand  delivery 

— Or  convert  your  weekly  to  a  mass  satura¬ 
tion  advertising  vehicle  with  hand  deliv¬ 
ery 

—Our  service  will  save  yku  many  dollars 
and  give  your  advertisers  the  benefits  of 
carrier  boy  delivery  to  everyone  in  the 
retail  trade  area. 

—The  rates  for  conversion  will  be  just  a 
fraction  of  ykur  present  budget. 

CIRCULATION  CONSULTANTS 
P.O.  Box  187 
Hackettstown,  N.J.  07840 
(201)852-4341 


NEWSPAPER  BAGS  and  bundle  wraps, 
any  size  and  tint,  plain  or  printed.  During 
the  oil  crisis  we  met  our  customers'  needs 
at  a  fair  price.  Our  resin  supply  guaran¬ 
teed.  Send  specs  for  quote  or  call  Dahe 
Strack  (collect).  PolyGraphics,  DelSymCo 
Bldg.,  Old  Marlton  Pike,  Marlton,  N.J. 
08053.  (609)  983-5526. 


WE  MOVE  MACHINERY! 
MOVE  YOUR  USED  EQUIPMENT 
OUT  O'"  YOUR  PLANT 
WITH  E&P  CLASSIf^lEDS 
(212)  752-7053 
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INDUSTRY  SERVICES 


HELP  WANTED 
CIRCULATION 


HELP  WANTED 

DISPLAY  ADVERTISING 


HELP  WANTED 
EDITORIAL 


PRESS  ENGINEERING 
&  INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging,  en¬ 
gineering  modifications,  rebuilding  and 
removal.  Single  width  to  4  plate  wide. 
Bramble  Professional  Press  Engineering, 
Rt.  2,  Box  2285,  McAllen,  Texas  78501, 
(512)  682-7011. 


PRESS  TIME  AVAILABLE 


PRINTING 

of  camera-ready  material.  Tabloid  or  full 
newspaper  page  size  on  4  unit  Goss  press, 
Elkin,  N.C.  Quality  work,  black  and  white 
and  color.  Reasonable.  Tom  Fleming,  (919) 
835-1513. 


REFERENCE  TOOLS 


FOR  EVERY  BUSINESS 
THAT  EVER  NEEDS  CREATIVE  HELP  .  .  . 

THE  DIRECTORY 
OF  FREELANCE  PROFESSIONALS 
AND  CREATIVE  SERVICES 
Pre-screened  on<all  talent  nationwide. 
Writers,  Artists,  Photographers,  etc. 

A  NECESSARY  REFERENCE  TOOL! 
$12  for  4  issues/1  year  (or  $3.95  for  April 
issue).  Rated  firms  billed.  THE  DIREC¬ 
TORY.  Suite  1500-E.  2  Penn  Plaza,  New 
York.  N.Y.  10001.  (212)  244-3100. 


Help 


Wanted.. 


ACADEMIC 


JOURNALISM  assistant  professor  to  teach 
fulltime  load,  basic  undergrad  Journalism 
curriculum  with  PR,  advertising  and/or 
photojournalism  emphasis.  Rapidly  grow¬ 
ing  mass  communication  department  in 
suburban  New  York  City  area.  Professional 
experience  and  PhD  or  progress  towards 
degree  required;  teaching  experience  pre¬ 
ferred.  Start  Fall,  1976.  Equal  Opportq- 
nity  Affirmative  Action  Employer.  Resume, 
references  to  Box  70,  Editor  &  Publisher. 


GRADUATE  PROGRAMS  leading  to  the  MA 
in  Journalism  and  the  PhD  in  Mass  Media 
geared  for  professionals.  Financial  assist¬ 
ance  available.  Write:  Chairman.  Graduate 
Affairs  Committee,  School  of  Journalism, 
Michigan  State  University,  East  Lansing, 
Michigan  48824. 


ASSISTANT/ASSOCIATE  professor  to 
teach  news  writing,  reporting,  editing 
and/or  advanced  theory  and  research 
courses.  PhD  or  ABD  required  plus  teach¬ 
ing  and  professional  experience.  SH¬ 
IS, 000.  Equal  Opportunity  Employer. 
Write  Dr.  Thomas  W.  Bohn,  [jirector  Com¬ 
munications,  U.  of  Evansville,  Evansville. 
Ind.  47702. 


ADMINISTRATIVE 


COUPLE— Take  over  two  small  Indiana 
weeklies.  Operate  as  your  own.  Should  be 
capable  selling  ads.  layout  and  pasteup. 
Gather  and  write  all  local  news.  Central 
plant.  Salary  and  profit  sharing.  Box  177, 
Editor  &  Publisher. 


CIRCULATION 


CIRCULATION 

DIRECTOR 

100,000  MORNING-EVENING-SUNDAY 
IN  ZONE  3 

An  ideal  candidate  for  this  position  would 
be  energetic,  ambitious  self-starter  to 
motivate  and  direct  a  Circulation  Depart¬ 
ment  in  a  progressive  company.  To  direct 
and  lead  this  department  we  ask  that  you 
have  a  solid  background  in  Circulation 
Management. 

Investigate  our  opportunity,  all  inquiries 
will  be  held  in  the  strictest  confidence. 
Excellent  salary  with  full  benefit  program. 
Send  resume  with  salary  history  and  re¬ 
quirements  to  Box  107,  Editor  &  Publisher. 
An  Equal  Opportunity  Enployer 


CIRCULATION  MANAGER  to  handle  sat¬ 
uration  delivery  company  of  80,(X)0  homes 
in  New  England  area.  Excellent  salary  and 
good  company  benefits.  All  details  first  let¬ 
ter  please.  Box  29,  Editor  &  Publisher. 


CIRCULATION  MANAGER— AREA  4 
We  want  to  be  a  10,000  ABC  daily  in  12  to 
18  months.  Will  pay  good  salary  to  start 
and  lucrative  bonus  when  5,000  and 
10,000  circulation  marks  are  reached. 
Quality  editorial  product,  excellent  staff 
and  ample  circulation  budget.  All  we  need 
is  high  powered  pro  who  can  get  the  job 
done.  Reply  Box  73,  Editor  &  Publisher. 


CLASSIFIED  ADVERTISING 


TELEPHONE  SALES  MANAGER  opening 
exists  at  The  Dallas  Times  Herald.  Phone 
room  staff  of  approximately  45  including 
voluntary,  telephone  sales  and  clerical.  To 
be  considered  you  must  have  a  strong 
background  in  sales  training  and  sales 
management.  Salary  commensurate  with 
background  and  experience.  Contact  Bob 
Sproat,  Classified  Advertising  Director, 
1101  Pacific  Ave.,  Dallas,  Texas  75202,  or 
call  (214)  744-6400.  I'll  be  at  SCAM  A  in 
Birmingham  in  February.  All  replies  held  in 
strict  confidence. 


ASSISTANT  MANAGER 

FOR  A 

MILLION  AD  CLASSIFIED 

The  San  Antonio  Light  needs  a  classified 
person  with: 

(1)  Experience  in  sales  manage¬ 
ment  and  praining, 

(2)  A  working  knowledge  of  the 
new  electronic  techniques, 
and 

(3)  A  determination  to  work  hard 
in  a  three  daily  newspaper 
market. 

You'll  earn  good  pay  and  benefits  and 
enjoy  living  in  the  great  climate  of  San 
Antonio,  the  least  polluted  city  in  the 
United  States. 

Send  resume  and  salary  requirements  tO; 
Bill  Green 

Classified  Advertising  Manager 
San  Antonio  Light 
P.O.  Box  161 

San  Antonio,  Texas  78291 

An  Equal  Opportunity  Employer 


DATA  PROCESSING 


DATA  PROCESSING  MANAGER  needed 
for  Zone  5  medium  sized  AM-PM-Sunday 
newspaper.  Report  to  Business  Manager. 
Responsible  for  business  applications.  Ex¬ 
perience  with  production  computer  sys¬ 
tems  desirable.  Salary  open.  Send  resume 
stating  qualifications  to  Box  180,  Editor  & 
Publisher. 


DISPLAY  ADVERTISING 


EXPERIENCED  ADVERTISING  SALES¬ 
PERSON  to  work  on  Florida  daily.  Send 
resume  to  Box  185,  Editor  &  Publisher. 


AD  DIRECTOR  for  20.000-plus  daily  lo¬ 
cated  in  eastern  half  of  Zone  5.  Experience 
necessary.  Salary  competitive.  Send  let¬ 
ter,  resume  to  Box  178,  Editor  &  Publisher. 


AD  SALESPERSON  wanted  for  nice  city 
living  outside  the  "rat  race."  BU'L 
please— no  sinecure  seekers.  We  want  a 
"driver"  looking  ahead  tor  his  or  her  bene¬ 
fit  and  ours.  Box  176,  Editor  &  Publisher. 


RETAIL  ADVERTISING  MANAGER,  major 
metropolitan  daily.  This  opening  in  one  of 
the  most  competitive  markets  in  the  coun¬ 
try  requires  a  tough  minded  individual  with 
strong  management  background  and  a  his¬ 
tory  of  outstanding  performance  in  com¬ 
petitive  situations.  All  of  the  usual  benefits 
that  go  with  a  major  market  are  here  but 
most  important  the  person  chosen  will 
have  total  responsibility  for  the  Retail  De¬ 
partment  and  the  authority  to  go  with  it; 
this  is  a  performance-oriented  company. 
Box  188,  Editor  &  Publisher. 


E&P  CLASSIFIEDS 
PRODUCE  JOBS  FOR 
NEWSPAPER  PEOPLE 


ADVERTISING  MANAGER 

Experienced  advertising  executive  for 
Zone  5  medium  size  daily  in  competitive 
market.  Responsible  for  all  advertising  de¬ 
partments:  local,  classified,  national.  Ideal 
applicant  would  have  3  to  5  years  experi¬ 
ence  as  ad  manager  of  small  daily  or  No.  2 
person  on  larger  paper  with  proven  ad¬ 
ministrative  and  personal  sales  ability. 
Good  starting  salary  commensurate  with 
background.  Excellent  fringes  and  income 
growth  potential.  Send  complete  resume 
with  salary  history  and  requirements  in 
confidence  to  Box  210,  Editor  &  Publisher. 


ZONE  8  WEEKLY.  10  years.  Need  advertis¬ 
ing  manager-partner.  Unique  tremendous 
market  statewide.  Box  194,  Editor  & 
Publisher. 


EDITORIAL 


IMMEDIATE  OPENING  for  person  with 
managing  or  city  editor  experience  as 
managing  editor  of  12M  Upstate  New  York 
daily.  Direction  of  young,  talented  staff  top 
priority  plus  strength  in  developing  story 
and  editorial  ideas;  tight  editing;  flair  for 
imaginative  makeup.  Send  full  resume  in¬ 
cluding  salary  requirements  to  Clark  Mor¬ 
rison,  The  Palladium-Times,  140  W.  1st 
St.,  (Jswego,  N.Y,  13126. 


CONTRIBUTING  WRITER 
For  Citizens  Band  radio  monthly.  How  to 
stories,  servicing  problems,  accessories 
evaluation,  answers  to  readers'  questions. 
For  non-technical  users  of  CB.  Send  re¬ 
sume  and  clips  to  P.O.  Box  44519,  In¬ 
dianapolis,  Ind.  46244. 


POSITION  OPEN — Editorial  technical  wri¬ 
ter,  degree,  fire  service  experience  help¬ 
ful.  4  years  technical  writing  experience 
desirable.  We  are  a  leading  publisher  of 
fire  training  manuals  for  fire  figtiters — 
located  in  Oklahoma.  Salary  open.  An 
Equal  Opportunity  Employer.  Send 
resume  to  Box  85,  Editor  &  Publisher. 


ASSISTANT  EDITOR  for  religious  weekly  in 
Zone  3.  Layout  and  rewrite  experience 
necessary.  Some  photography.  Salary 
mid-teens.  Send  resume.  Box  89,  Editor  & 
Publisher. 


SPANISH 

PUBLICATION 

The  Miami  Herald  is  seeking  experienced 
journalists  skilled  in  editing  and  writing  in 
Spanish  for  daily  Spanish-language  publi¬ 
cation.  Applicants  should  be  bilingual. 
Send  full  particulars  (in  English)  tO:  Ro¬ 
land  Dopson,  The  Miami  Herald,  1  Herald 
Plaza,  Miami,  Fla.  33101. 


EXPERIENCED  AND  CREATIVE  feature/ 
photo  editor  needed  for  No.  2  slot  on  cen¬ 
tral  Illinois  suburban  weekly.  Must  have  at 
least  2  years  experience  in  newspaper 
field.  Layout  experience  desirable.  Must 
know  camera  and  darkroom.  Job  has  man¬ 
agement  possibilities.  Apply  in  writing  with 
resume  and  photos.  Box  91,  Editor  &  Pub¬ 
lisher. 


NEWS  DIRECTOR 
FOR  WEEKLY  CHAIN,  ZONE  2. 
BOX  160,  EDITOR  &  PUBLISHER. 


BACK  OF  THE  BOOK 

We're  looking  for  a  key  feature  editor.  If 
you're  an  experienced  editor  and  super¬ 
visor  who  agrees  that  the  "back  of  the 
book"  portions  of  today's  newspaper  need 
to  be  as  lively,  relevant  and  newsy  as  the 
traditional  hard  news  areas,  we'd  like  to 
hear  from  you.  We  want  a  man  or  woman 
with  a  strong  graphic  sense,  up-to-the- 
minute  interest  in  entertainment  and  the 
arts,  a  feel  for  current  events  and  the  abil¬ 
ity  to  direct  a  talented  and  diverse  staff. 
Please  send  your  resume  to  Box  111, 
Editor  and  Publisher. 


EASTERN  PENNSYLVANIA  AM— Excellent 
opportunity  tor  reporter  now  on  a  small- 
to-medium  daily  who  feels  stiffled  by  pre¬ 
sent  assignments.  Must  show  superior 
writing  style  and  ability  to  handle  complex 
local  problems.  Outstanding  community 
for  person  with  family  who  values  long 
range  job  security  and  opportunities.  Send 
clips,  full  resume  and  salary  expectations 
to  Box  121,  Editor  &  Publisher. 


EXPERIENCED  EDITORIAL  WRITER  for 
major  West  Coast  morning  daily.  Good  sal¬ 
ary  and  working  conditions.  Please  send 
resume  and  samples  to  Box  125,  Editor  & 
Publisher. 


NATIONAL  JOURNAL  of  socio-economic 
medicine  seeks  reporter  with  strong  com¬ 
mitment  to  free  enterprise  system.  Some¬ 
one  just  out  of  J-School  OK.  Production 
experience  a  plus,  since  supervising  qual¬ 
ity  control  at  printer  part  of  job.  50% 
travel.  Oklahoma  City  location.  Resume, 
best  clips  and  salary  required  to  Box  166, 
Editor  &  Publisher. 


ARTS  AND 

ENTERTAINMENT  WRITER 

We  are  looking  for  an  arts  and  entertain¬ 
ment  writer — emphasis  on  writer.  If  you 
are  the  best  feature-entertainment  person 
your  paper  has,  we'd  like  to  hear  from  you. 
We  need  someone  whose  brows  are  not 
painfully  high,  who  can  go  from  Shakes¬ 
peare  to  soap  opera  with  equal  en¬ 
thusiasm,  who  understands  how  to  get 
through  to  a  big  general  audience,  who  de¬ 
fines  entertainment  coverage  in  the 
broadest  possible  way.  If  you  think  you  fit. 
send  clips  and  a  resume. 

DETROIT  FREE  PRESS 

Gary  Blonston,  Sunday  Editor 
321  W.  Lafayette 
Detroit,  Mich.  48231 


CENTRAL  ARIZONA  daily-weekly  group 
looking  for  photo-oriented  editorial  per¬ 
sonnel.  Good  benefits  and  salary.  Write 
Don  Kramer,  P.O.  Box  639,  Casa  Grande, 
Ariz.  85222. 


NEED  REPORTER  for  bi-weekly.  Hard 
worker  more  important  than  experience. 
Send  resume  and  salary  requirements  to 
Box  183,  Editor  &  Publisher. 


GOOD  TIMES,  the  music  paper  of  New 
York,  is  expanding  into  new  markets.  We 
are  looking  for  youthful  managing  editors 
for  editions  in  New  Orleans,  Washington, 
D.C.,  southern  Florida,  Charleston, 
Montreal  and  Texas.  If  you  know  who 
Bruce  Springsteen  is,  please  send  us  your 
resume  and  writing  samples  (a  must).  We 
may  not  get  back  immediately,  but  we  are 
building  up  a  file  of  available  talent.  Even 
if  you're  not  looking  now,  send  resume 
anyway  to:  The  Good  Times,  80-32  164th 
St.,  Jamaica,  N.Y.  11432. 


Copy  Editor 

7-day  major  metropolitan  morning  news¬ 
paper  in  Zone  8  needs  dependable,  mature 
copy  editor  with  2-4  years  exparience. 
Must  be  strong  on  editing  and  creative 
headline  writing.  VDT  and  OCR  knowledge 
helpful.  Excellent  living  conditions  and 
benefits.  Detail  work  experience  and 
educational  background  and  send  resume 
to  Box  190,  Editor  &  Publisher. 


THE  NATION'S  LARGEST  circulation 
newspaper — THE  NATIONAL  ENQUIRER 
—is  looking  for  top  flight  reporters.  We 
want  creative  pros  who  can  think  in  a 
dozen  directions  at  once.  You'll  work  hard 
but  if  you  deliver  bright,  punchy  copy, 
raises  come  quickly.  We're  specifically 
seeking  reporters  with  an  investigative 
sense  in  government  consumer  affairs. 
We're  looking  for  a  "Washington  Watch¬ 
dog"  who's  enthusiastic,  imaginative,  and 
intuitive.  There's  some  travel,  an  excellent 
starting  salary  and  fringe  benefit  package 
for  the  right  persons.  Send  complete  re¬ 
sume  and  samples  in  confidence  to  The 
Personnel  Department,  NATIONAL  EN¬ 
QUIRER,  600  South  East  Coast  Ave.,  Lan- 
tana,  Fla.  33462.  If  you  would  like  to  free¬ 
lance  with  us,  drop  us  a  note.  An  Equal 
Opportunity  Employer,  M/F. 


SOUTHERN  CALIFORNIA 

A  section  editor  whose  own  interests  in¬ 
clude  the  spectrum  of  women's  interest 
news  and  features — from  the  feminist 
movement  and  "relavant"  articles  to 
homemaking  and  childcare,  trends,  fash¬ 
ion  and  the  decorative  arts.  Someone  who 
appreciates  the  importance  of  this  kind  of 
coverage,  brightly  and  intelligently  pre¬ 
sented,  to  a  general  circulation  daily  and 
wants  to  attract  male  as  well  as  women 
readers  to  it.  Must  have  suitable  editorial 
experience,  including  makeup;  initiative 
and  ability  to  direct  staff  essential.  Full 
details,  examples  first  letter.  Box  95, 
Editor  &  Pubhisher. 
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HELP  WANTED 
EDITORIAL 


HELP  WANTED 
FREELANCE 


HELP  WANTED 
PRESSROOM 


HELP  WANTED 
PUBUSHERS  REPS 


QUALITY  SUBURBAN  newspaper  in  the 
New  York  metropolitan  area  seeks  sports 
copy  desk  person  for  night  sports  desk. 
Also  dayside  news  copy  desk  person.  Pay 
and  working  conditions  are  excellent.  Box 
175,  Editor  &  Publisher. 

SPECIALTY  PAPER  in  East  Coast  capital 
will  train  tough-minded  J-grad  in  investiga¬ 
tive  and  hard  news  reporting.  Entry  pay, 
hard  work,  superb  experience.  Sharp  writ¬ 
ing,  please,  but  no  feature  writers.  Re¬ 
sume  and  clips  to  Box  174,  Editor  & 
Publisher. 


CONTRIBUTING  WRITER  for  Philadelphia 
business  weekly.  Send  clips  and  confiden¬ 
tial  background  information  to  Box  72, 
Editor  &  Publisher. 

MANAGING  EDITOR 

7000  circulation  6-day  AM  daily  in  Zone  7 
seeks  managing  «:.tor  with  enthusiasm 
and  imagine.‘ion. 

College  town  of  14,000  with  ideal  environ¬ 
ment  for  good  living. 

News  staff  of  6.  Should  be  strong  on  ideas 
and  not  afraid  of  hard  work. 

Owned  by  small  group  seeking  person  with 
potential  for  future  publisher  spot.  Salary 
$10-15,000.  Box  32,  Editor  &  Publisher. 


LEGISLATIVE  STRINGERS  needed  by 
energy  newsletter  to  follow  coal-related 
developments  in  state  capitols.  Top  pay. 
Contact:  Jerry  Brown,  Coal  Outlook,  1053 
31st  St.  N.VV.,  Washington,  D.C.  20007. 
(202)  337-8130. 


FREELANCER  S  NEWSLETTER  publishes 
twice-monthly  listings  of  freelance  as¬ 
signments,  markets,  news.  3  issues  $2. 
P.O.  Box  128,  Rhinebeck,  N.Y.  12572. 
(914)  876-2713. 


LIBRARIANS 


HEAD  LIBRARIAN 

Afternoon  newspaper.  Newapaper  library 
experience  and  library  degree  preferred. 
Good  salary  and  benefits.  Send  resume  to 
Otis  Wragg,  The  Miami  News.  P.O.  Box 
615.  Miami,  Fla.  33152.  An  Equal  Oppor¬ 
tunity  Employer. 


PHOTOJOURNAUSM 


PHOTOJOURNALIST  DARKROOM  techni¬ 
cian.  Caption  and  short  feature  writing 
necessary.  Many  creative  opportunities. 
Central  Illinois  suburban  weekly.  Apply  in 
writing  with  resume  and  photos.  Box  93. 
Editor  &  Publisher. 


OFFSET  PRESSMEN — Experienced  offset 
pressmen  are  being  sought  for  permanent 
jobs  with  Nevadans  largest  daily  news¬ 
paper.  Interested  parties  are  asked  to 
submit  a  resume  of  experience  to:  LAS 
VEGAS  REVIEW-JOURNAL,  P.O.  Box  70, 
Las  Vegas.  Nev.  89101  or  phone:  (702) 
385-4241. 


PRESSROOM  FOREMAN.  Progressive 
Midwest  40.000  daily,  looking  for  the  right 
person  with  good  management  and  tech¬ 
nical  skills.  Box  92.  Editor  &  Publisher. 


PUBLIC  RELATIONS 


PUBLIC  RELATIONS 

If  you  can  place  stories  of  personal  tragedy 
you  can  earn  steady  income  with  us.  Box 
59,  Editor  &  Publisher. 


PUBUSHERS  REPS 


COMMISSION  REPS.  West  Coast  and 
Midwest  for  hot  selling  new  book  about 
Indian  jewelry.  Write  GRO-PUB,  5505  E. 
Evans,  Denver,  Colo.  80222. 


COMMISSIONED 

REPRESENTATIVE 

WANTED 

Aggressive  publisher  of  fine  hard  cover 
books  setting  up  its  own  marketing  and 
sales  departments,  seeks  aggressive  sales 
representatives  for  trade  and  department 
stores.  Most  areas  open.  Send  resume  in¬ 
cluding  lines  carried  and  references.  Box 
64,  Editor  &  Publisher. 


SALES 


NEWSPRINT  SALESMAN  to  travel  in 
Northeast,  preferably  experienced  in 
newsprint  or  allied  field.  Good  salary  and 
fringe  benefits.  Apply  to  Kruger  Pulp  & 
Paper  Sales  Inc.,  489  Fifth  Ave.,  New  York, 
N.Y.  10017. 


To  answer  box  number  ads  in 

EDITOR  &  PUBLISHER: 

Address  your  reply  to  the  box  number 
in  the  ad.  c  o  Editor  &  Publisher,  850 
Third  Avenue,  New  York,  N.Y.  10022. 
Please  be  selective  in  the  number  of 
clips  submitted  in  response  to  an  ad. 
Include  only  material  which  can  be 
forwarded  in  a  large  manila  envelope. 


Positions  Wonted... 


PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


ADMINISTRATIVE 


GENERAL  MANAGER,  solid  understanding 
of  all  departments.  Union  and  competitive 
market  experience  on  dailies,  weeklies  and 
shoppers.  Profit  and  people  oriented.  Age 
36.  Box  138.  Editor  &  Publisher. 


GENERAL  MANAGEMENT  OR 
PRODUCTION  MANAGER 
24  years  experience  in  all  mechanical  de¬ 
partments,  purchasing,  circulation  and 
some  advertising,  ranging  from  weekly  to 
750.000  daily  circulation.  Assisted  in  cold 
type  conversions  for  both  offset  and  NAPP 
operations.  Recommendation  from  pre¬ 
sent  employer.  Box  144.  Editor&  Publisher. 


PUBLISHER,  EDITOR.  Advertising  Direc¬ 
tor  fully  equipped  to  do  a  building  job. 
Know  competitive  situations.  Prefer  Zones 
3,4.6.  Box  128,  Editor  &  Publisher. 


PRODUCTION,  ADVERTISINGOR  AD¬ 
MINISTRATIVE  training  post  sought  with 
award-winning  newspaper  publisher.  Need 
publisher  to  sort  out  6  years  of  versatile 
exposure  and  specialize  me  for  future  top 
management  post.  Box  207.  Editor  & 
Publisher. 


AGGRESSIVE  VETERAN  of  10  years  in 
newspaper,  reporting,  photography  (spot 
news,  sports,  features),  display  and  clas¬ 
sified  advertising  sales,  circulation  and 
general  management.  Unemployed,  look¬ 
ing  for  permanent  settlement  opportunity. 
C.  D.  Litzenburg.  1511  W.  Glendale  Ave.. 
Phoenix,  Ariz.  85021.  (602)  242-5462. 


I  CAN  HELP  YOU  make  more  profits.  I  have 
a  record  of  increased  sales  and  reduced 
costs  in  a  competitive  market.  Knowledge 
in  all  areas  of  newspaper  operations  with  a 
strong  desire  to  move  up  to  general  man¬ 
ager  position.  If  you  need  my  talents  write 
Box  226,  Editor  &  Publisher. 


CARTOONISTS 


EDITORIAL  CARTOONIST.  28.  published 
in  major  dailies  and  newsmagazines  seeks 
permanent  position  with  medium  or  large 
daily.  Box  224,  Editor  &  Publisher. 


CARTOONIST  STAFF  ARTIST— 28  years 
experience  with  Eastern  daily— editorial, 
sports,  spot  illustration,  photo  retouch- 
relocation  no  problem.  Box  196,  Editor  & 
Publisher. 


CIRCULATION 


CIRCULATION  DIRECTOR  seeks  job  as 
corporate  circulatioh  director  oh  small  or 
large  chain.  Free  to  travel.  Promotion 
minded,  young.  15  ^ars  experience.  Pro¬ 
ven  record.  Box  115,  Editor  &  Publisher. 
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CIRCULATION 


CIRCULATION  MANAGER— 25  years  man¬ 
agement  experience.  All  phases  of  circula¬ 
tion:  morning,  evening,  Sunday.  Prefer 
Zone  8  or  9.  Available  immediately.  Box 
158,  Editor  &  Publisher. 


TOP  NOTCH  circulation  director  saeks 
challenge.  35.  college  background— API. 
KNI,  ICMA  trained.  14  years  experience  on 
small  and  large  dailies.  Open  to  all  Areas. 
Box  120,  Editor  &  Publisher. 


YOUNG  CIRCULATOR.  16  years  experi- 
I  ence  on  small  and  medium  sized  dailies, 
j  every  phase  of  circulation,  from  street 
I  work  to  management.  Strong  on  collection 
I  and  service,  heavy  on  promotion.  Willing  to 
I  relocate.  Box  113,  Editor  &  Publisher. 


I  CIRCULATOR— Expjerienced  in  all  phases 
1  of  circulation;  papers  from  10,000  to 
250,(XX)  morning,  evening:  know  promo¬ 
tion,  little  merchant  plan  and  motor 
i  routes.  Looking  for  top  position  or  assis- 
I  tant  if  there  is  a  future.  Available  with  30 
days  notice.  Box  147,  Editor  &  Publisher. 


DYNAMIC,  SUCCESSFUL  seasoned  award¬ 
winning  Director-Manager  seeking  one 
more  challenge.  EVENING.  Sunday.  Dis¬ 
trict  Advisor.  Teen-age  Little  Merchant 
specialist.  In  highly  competitive  area  in¬ 
creased  circulation  to  more  than  250,000 
EVENING.  315,000  Sunday  (dominant 
state  newspaper).  Consider  non-competi- 
tive.  Box  151,  Editor  &  Publisher. 


DISPLAY  ADVERTISING 


PROVEN  20-year  advertising  director 
wants  to  make  move.  Reliable  daily  most 
anywhere.  Now  employed  Area  2.  Box  148, 
Editor  &  Publisher. 


AD  SALESMAN-MANAGER,  weekly,  seeks 
salesman's  or  sales  manager's  job  on 
larger  paper.  J-School  grad,  in  early  20s, 
can  move  anywhere.  Present  employer 
providing  best  references.  Minimum 
sought  $8500.  Please  give  full  details.  Box 
153,  Editor  &  Publisher. 


TOP  SALESMEN  with  one  of  the  nation's 
top  10  newspapers.  Ready  to  combine  our 
1(1  years  experience  in  sales  and  support¬ 
ing  departments  into  a  management  team 
that  will  give  you  the  results  you  are  seek¬ 
ing.  Prefer  Zones  9, 8. 6. 4  with  small 
growth-oriented  daily  or  weekly.  Tell  us 
about  your  organization.  Box  211,  Editor  & 
Publisher. 


ADVERTISING  MANAGER  for  small  weekly 
and  daily  publications  seeks  management 
or  responsible  sales  position  with  more 
progressive  and  growing  property.  5  years 
experience.  Degree.  Ph:  (515)  423-7589. 


DISPLAY  ADVERTISING 


VETERAN  PUBLISHING  EXPERT  with  25 
years  experience  in  magazines  and  news¬ 
papers  desires  to  relocate.  Prefer  Zones 
6.7,8.  Strong  display  ad  sales  as  well  as 
editorial.  Executive  type,  capable  of  handl¬ 
ing  managerial  post.  3314  Deluna  Dr.. 
Rancho  Palos  Verdes,  Calif.  90274. 


EDITORIAL 


HAVE  LAUGHS.  WILL  TRAVEL.  Humor 
columnist  available.  Samples  on  request. 
Box  119,  Editor  &  Publisher. 


EDITOR  of  Upstate  New  York  community 
newspaper  seeks  position  on  challenging 
daily.  At  24.  experienced  in  reporting,  edit¬ 
ing  and  layout.  Legal  training  at  NYtJ  Law 
School.  Bob  Davis,  142  Main  St.,  Oneonta, 
N.Y.  13820. 


SUBURBAN  REPORTER  covering  29,000 
population  town  for  city  daily  seeks  new 
challenge.  Year  plus  experience  on  town 
government,  breaking  news,  features.  Pre¬ 
fer  position  with  some  editorial  respon¬ 
sibilities  or  more  in-depth  assignments. 
Box  5,  Editor  &  Publisher. 


MANAGING  EDITOR  widely  known  Eastern 
daily  seeks  change  for  personal  reasons. 
Age  49.  25  years  experience  tab  and  stan¬ 
dard.  Hot.  cold  type.  Small  medium  city 
preferred,  big  city  OK.  Top  or  lesser  jkb 
depending  upon  paper.  Excellent  refer¬ 
ences.  Employer  knows  my  plans.  Zones 
1,2.  Box  170,  Editor  &  Publisher. 


EXCELLENT  WRITER.  EXPERIENCED  RE¬ 
PORTER.  At  26,  I've  run  a  statewide  inves¬ 
tigative  news  service,  covered  politics  and 
government  for  a  daily,  written  profiles, 
features,  analyses,  series'  and  editorials. 
Am  interested  in  dailies  50.000  and  up. 
Write  Box  118,  Editor  &  Publisher. 


EXECUTIVE  EDITOR 

At  38,  described  by  one  of  nation's  fop 
newspaper  managers  as  "a  distinguished 
and  able  daily  newspaper  editor  .  .  .  with 
broad  knowledge  of  the  industry."  Avail¬ 
ability  results  from  new  ownership.  Box 
116,  Editor  &  Publisher. 


EDITOR  of  top-notch  weekly  with  5  years 
daily  experience  seeks  editorial  job  on 
small-to-madium  daily.  Box  96.  Editor  & 
Publisher. 


BUSINESS— FINANCE 
Editor  journalist  with  MBA  degree  and  ex¬ 
perience  in  business  and  finance  seeks 
editorial  position  with  business  periodical 
or  business  page  of  a  daily.  All  replies 
answered  promptly.  Box  163,  Editor  & 
Publisher. 


EDITORIAL 


HARD  NEWS  ASSIGNMENTS,  sports,  fea¬ 
tures.  Good  with  a  camera.  Experienced 
freelance  now  with  top  weekly,  ready  for 
change,  prefer  daily  news  staff  position. 
Peter  Rose.  P.O.  Box  353.  Inverness,  Calif. 
94937.  Ph;  (415)  669-1337. 

KNOCK,  KNOCK!  Who's  there?  This 
award-winning  newsman-photographer  is 
seeking  the  "opportunity"  to  move  up  as 
editor  of  small  daily  or  weekly.  10  years 
experience.  Box  61.  Editor  &  Publisher. 


SPORTS  EDITOR-photographer,  42.  with 
10  years  experience.  Ideal  for  one-man 
fast  pace  operation.  Reply  Box  57,  Editor 
&  Publisher  or  call  (804)  636-5578. 


REPORTER  with  3  years  weekly  experience 
would  like  to  move  up  to  daily.  Experienced 
in  hard  news,  features,  sports,  layout  and 
photo.  BA,  25.  male.  Box  34,  Editor  & 
Publisher. 


EXPERIENCED  feature  writer  wants  job 
with  a  future  in  Oklahoma  or  Texas.  Also 
experienced  in  editing  and  layout.  Box  28. 
Editor  &  Publisher. 

REPORTER.  25.  on  small  daily  seeks  more 
challenge  on  medium  sized,  competitive 
daily.  BA  History.  Cover  city  hall,  police, 
sports.  Prefer  Zones  3. 4, 6, 8.  Box  69. 
Editor  &  Publisher. 

DESKMAN— Copy,  wire,  city.  Ability, 
imagination,  experience,  honors.  Age  39. 
Now  in  Zone  2.  can  relocate.  Box  229, 
Editor  &  Publisher. 


WORLD'S  SECOND  BEST  headline  writer 
seeks  position  with  leading  newspaper  or 
magazine.  Box  212,  Editor  &  Publisher. 


EDITOR-REPORTER.  27,  not  afraid  of 
work,  6  years  of  broad  experience,  seeks 
job  on  aggressive  medium-size  daily. 
Zones  1-7.  Box  223,  Editor  &  Publisher. 


ATTENTION  WEEKLY  PUBLISHER— I'll 
put  out  a  paper  you  will  be  proud  to  say  you 
publish  and  your  competition  will  envy. 
Looking  for  medium  to  large  size  weekly. 
Experienced  in  weekly  editing,  radio  news 
and  public  relations.  Box  225,  Editor  & 
Publisher, 


EDITOR.  42,  seeks  immediate  copy  desk 
spot.  Family  man,  employed,  22  years  ex¬ 
perience.  A-1  credentials.  Zone  2,  Eastern 
Zone  5.  North  Zone  3.  Box  228,  Editor  & 
Publisher. 


IMAGE/MAKER 

Creator  or  revamper  of  4  papers  in  Zone  1 
group  over  3  years,  Sunday/Regional  Edi¬ 
tor,  33,  seeks  new  challenges.  Box  230, 
Editor  &  Publisher. 
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Positions  Wonted... 

PERSONNEL  AVAILABLE  FOR  ALL  NEV/SPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


PRESSROOM 


EDITORIAL 


ENTERPRISING  REPORTER,  24,  I'ayears 
experience  on  American  paper  in  Europe, 
seeks  job  with  medium  to  large  daily.  State 
legislature  experience  also,  Cathy  Harris, 
1380  Third  Ave,  #6,  New  York,  N.Y. 
10021. 


REPORTER,  26,  female,  journalism  BA, 
hard  news,  feature  experience,  seeks  posi¬ 
tion  on  daily  paper.  Enthusiastic,  dedi¬ 
cated.  Zones  1,2.  Box  164,  Editor  & 
Publisher. 


SOMEWHERE  there  is  a  small  weekly  or 
daily  that  needs  an  ambitious  J-grad.  Have 
done  college  reporting,  book  reviews.  All 
offers  considered.  Box  122,  Editor  & 
Publisher. 


AGGRESSIVE  NEWSWOMAN,  24,  editor/ 
reporter'photographer.  Currently  editing  a 
weekly  offering  no  future.  J-grad  with  polit¬ 
ical  expertise.  Press  aid  to  Congressional 
candidate  10  months.  Can  do  features  but 
prefer  hard  news/news  analysis.  Would  like 
to  work  in  Michigan  or  northern  Ohio.  Clips 
available.  Box  117,  Editor  &  Publisher. 


REPORTER,  29,  seeks  general  assign¬ 
ment/editing  position  in  Zones  1,2,  Back¬ 
ground  as  bureau  chief,  courthouse  and 
political  reporter,  feature  writer,  editor  of 
weekend  supplement.  Some  photography. 
BA  Journalism,  MA  Political  Science.  Box 
146,  Editor  &  Publisher. 


AGGRESSIVE,  take  charge  reporter  seeks 
position  with  medium  to  large  daily;  10 
years  experience;  magazine,  book,  wire 
service  credits;  some  editing,  layout.  Box 
168.  Editor  &  Publisher. 


INVESTIGATIVE  REPORTER 
Highly  skilled  and  experienced  news  pro 
desires  government  reporting  position  on 
city,  county  or  statehouse  beat.  Seeks 
permanent  spot  on  medium  size  or  major 
daily.  Box  141,  Editor  &  Publisher. 


HAVE  PENCIL.  WILL  TRAVEL.  Young  (25) 
cynical  pro  wants  top  job,  top  pay.  Local, 
wire  editing,  supervision  experience.  Can 
upgrade  staff,  layout,  writing.  Box  134, 
Editor  &  Publisher. 


EDITOR.  54,  seeks  key  job  on  Midwest 
medium  or  small  daily.  Native  of  Midwest 
small  town.  Former  managing  editor  of 
Midwest  small  daily.  Now  in  industry.  AB, 
SDX,  married,  community  leader.  Top  re¬ 
ferences.  Box  132,  Editor  &  Publisher. 


AWARD-WINNING  SPORTS  WRITER,  BAJ, 
with  experience  as  sports  editor  on  major 
university  daily,  small  town  daily,  seeks 
position  on  sports  staff  of  daily,  preferably 
in  Southeastern  Pennsylvania-South  Jer¬ 
sey  area,  but  will  consider  all  offers.  Ex¬ 
tremely  dedicated  with  top  pro  references. 
Box  143,  Editor  &  Publisher. 


NO  BRAG.  JUST  A  FACT.  Have  produced 
top  sports  section  in  area,  and  am  ready  to 
move  (in  or  out  of  sports)  to  larger  paper, 
larger  pay  as  editor  or  writer.  Zone  6  pre¬ 
ferred,  will  consider  others.  Box  109, 
Editor  &  Publisher. 


A  DARE  TO  BE  GREAT 
Nine  year  award  winning  sports  pro  chal¬ 
lenges  you  to  have:  innovative  and  creative 
layout;  top-notch  coverage;  sharp,  crisp 
writing;  aggressive  leadership. 

Experience  includes  coverage  from  prep  to 
pros;  management  and  organization  of 
sports  staffs;  layout;  daily  columns;  radio; 
special  supplements. 

We  seek  sports  editorship  of  15,000-plus 
daily  or  position  on  large  metro. 

Contact:  Dare 

4440  N.W.  43  St. 

Ft.  Lauderdale.  Fla.  33319 


REPORTER— It’s  simple:  if  someone  sends 
you  better  clips,  hire  him!  I'm  27,  with  ZVz 
years  on  midsize/large  dailies,  and  looking 
for  a  quality  paper  to  match  the  samples 
I'll  forward  on  request.  Box  127,  Editor  & 
Publisher. 


WOMAN  REPORTER  in  20s,  now  on  small 
daily,  seeks  challenging  position  on  larger 
publication.  Excellent  references,  willing 
worker,  ready  to  move  up.  Box  152.  Editor 
&  Publisher. 


CHECK  OUT  a  magna  cum  laude  J-grad 
with  2  years  campus  copy  desk  and  byline. 
Box  209,  Editor  &  Publisher. 


EDITORIAL 


ALL  THE  WORLD'S  A  STAGE  for  young 
writer-editor  with  1  year  pro,  3  years  col¬ 
lege  experience.  Have  theater  and 
theater-writing  background,  seeking  arts- 
news  or  PR  position.  Zone  1  or  2.  Box  159, 
Editor  &  Publisher. 


LIBERTARIAN-ORIENTED  editorial  writer, 
heavy  on  geopolitics,  history,  hemisphere 
(Spanish,  French),  military,  seeks  return 
from  PR  to  analytical,  opinion  writing,  edit¬ 
ing.  Successful  book  on  political  science, 
hard  and  fast  worker,  adept  on  features 
(magazine,  newspaper),  radio-TV  expo¬ 
sure,  Box  114,  Editor  &  Publisher. 


ADVENTUROUS  woman,  25,  former  AP 
youth  editor,  UPl  correspondent,  seeks 
challenge  on  major  daily.  Box  131,  Editor 
&  Publisher. 


$100  REWARD  for  tip  leading  to  SIO.CXXJ 
reporter  job.  Zones  1,2.  MA,  5  years 
Pulitzer  daily.  (215)  866-4960. 


GOOD  EDITOR  FOR  BAD  WEEKLY  (that 
wants  to  be  better!).  Let  me  use  knowhow 
gained  in  10  years  as  daily  reporter/copy 
editor/photographer,  17  as  owner/editor 
prize-winning  weeklies,  to  improve  (or  re¬ 
tain)  quality  of  your  coverage  of  small  tk 
medium  community  or  suburb.  I'll  do  some 
writing  and  photography,  but  operation 
must  be  substantial  enough  to  let  me  build 
adequate  full  and  part-time  staff,  concen¬ 
trate  on  planning,  editing,  layout  and 
management.  Send  details  of  your  opera¬ 
tion,  sample  copy,  to  Box  198,  Editor  & 
Publisher, 


EMPLOYED  NEWS  EDITOR  seeks  spot  as 
managing  editor  or  assistant  on  PM  news¬ 
paper.  17-year  pro  on  metro  dailies.  Box 
199,  Editor  &  Publisher. 


GOOD  JOURNALISTS  don't  get  older— just 
better.  Seasoned  professional,  46,  with  28 
years  on  large/small  papers  at  home/ 
overseas  seeks  permanency.  Victim  of  re¬ 
cession.  Top  bureau  man,  beat  or  general 
assignment.  Enjoy  consumer,  travel,  TV/ 
radio  column  or  features,  (iood  photo¬ 
grapher.  Limited  desk— but  willing.  Mature 
family  man  seeking  last  job  potential.  Pre¬ 
fer  West  Coast  but  will  go  anywhere  for 
right  slot.  No  drifter  or  drinker.  Loyal,  hard 
worker.  All  inquiries  answered  with 
resume/reference,  etc.  Box  182,  Editor  & 
Publisher. 


MANAGING  EDITOR,  38,  who  developed 
one  of  East's  best  medium-sized  dailies, 
tripling  circulation.  Now  sections  editor  of 
major  Southwest  metro.  Outstanding 
newsman,  tough  competitor,  creative 
manager.  Seeks  opportunity  to  use  full 
complement  of  skills.  Needs  $20,000.-1 
CAN  DELIVER  THE  PRODUCT  YOU  WANT. 
Box  208,  Editor  &  Publisher. 

EDITOR  of  Missouri's  top  weekly  wants 
chance  to  prove  photo  ability.  Excellent 
writer.  J-grad.  Any  Zone.  Box  203,  Editor  & 
Publisher. 


EXPERIENCED  FARM  EDITOR,  reporter 
wife  want  work  in  West.  Either  or  both. 
Prefer  Rocky  Mountain  area.  Box  213, 
Editor  &  Publisher. 

EDITOR  WHO  HAS  DONE  IT  ALL.  Experi¬ 
enced  in  typesetting,  layout,  photography, 
editorials,  feature,  hard  news,  sports,  sell¬ 
ing,  with  weekly.  Seek  daily  or  corporate 
position.  Box  181,  Editor  &  Publisher. 


WASHINGTON,  D.C.  AREA;  Englishman, 
seasoned  journalist,  now  covering  top  D.C. 
beats,  seeks  to  avert  forced  repatriation; 
any  reasonable  offer  considered.  Box  187, 
Editor  &  Publisher. 


TRANSPLANTED  CALIFORNIAN  wants  to 
return  to  East  Coast.  At  27,  I  have  been 
covering  sports— preps,  colleges,  pros  for 
6  years.  I  want  to  keep  doing  it  tor  a  first 
rate  daily.  If  you  have  the  job.  I'm  ready  to 
go.  Box  186,  Editor  &  Publisher. 


PHILADELPHIA:  Editor  and  Public  Rela¬ 
tions  woman  wants  to  stay  here.  10  years 
experience  in  magazine  editing,  organiza¬ 
tional  planning  and  publiciW.  Seek  post  as 
assistant  to  a  super-boss.  Box  191,  Editor 
&  Publisher, 


YOUNG  YET  SEASONED  reporter  seeks 
Zone  2  medium  or  metro  slot.  2  years  ex¬ 
perience,  all  beats.  Polished  writer.  Box 
217,  Editor  &  Publisher. 


EDITORIAL 


SMALL  DAILY  EDITOR.  J-grad,  seeks  re¬ 
sponsible  position  with  Ohio  newspaper. 
I'm  strong  in  local  news  coverage,  having 
handled  such  beats  as  courthouse,  school 
boards,  council  and  police.  I'm  under  30,  a 
family  man  and  looking  for  a  job  I  can  grow 
with.  Box  219,  Editor  &  Publisher. 


MAY  J-GRAD,  21,  with  experience  on  col¬ 
lege  and  mid-sized  dailies  seeks  reporter 
spot  Zone  6.  Box  214,  Editor  &  Publisher. 


SINGLE  FEMALE  in  20s  seeks  reporter 
spot.  Weekly  experience  in  local  govern¬ 
ment  reporting.  1  year  as  public  informa¬ 
tion  officer  for  city.  Box  218,  Editor  & 
Publisher. 


SPORTS  EDITOR,  28,  four  years  experi¬ 
ence  award-winning  10,000  daily  in  major 
college  town,  seeks  desk-writing  duties 
with  larger  newspaper.  Expert  in  college 
sports.  Similar  on  desk.  Box  206,  Editor  & 
Publisher. 


REPORTER  with  BAJ,  MA  work  and  2  years 
community  daily  experience  seeks  report¬ 
ing  job  on  daily.  Worked  police,  communi¬ 
ty,  city  hall,  county  board  beats  and  copy 
edited.  Wrote  hard  news,  features.  Box 
204,  Editor  &  Publisher. 


10-YEAR  NEWSPAPER  veteran,  BA,  seeks 
editor-reporter  position  in  Zones  4-5-6-. 
Box  5092,  Little  Rock,  Ark.  72205. 


REPORTER/EDITORIAL/FEATURE/PHOTO 
—  Top  man,  long  experienced  whose  byline 
from  the  (Caribbean  is  familiar  to  you, 
presently  representing  UPl,  AP,  NEWS¬ 
WEEK,  National  Enquirer,  ABC/TV-News 
,  .  .  desires  to  return  States  with  rural 
area,  small  city  paper  anywhere.  Airmail: 
Art  Candell,  Box  2443,  Port-au-Prince, 
Haiti  or  telex:  3490001  (slug  'CANDELL'). 


FREELANCE 


SCHEDULE  PERMITS  two  additional  pa¬ 
pers  that  need  a  business,  church,  restau¬ 
rant  page  or  special  edition.  Box  129, 
Editor  &  Publisher. 


PHOTOJOURNAUSM 


EDITORS— Give  me  a  week,  at  my  ex¬ 
pense,  to  prove  that  I  can  meet  your  photo 
needs.  8  years  experience.  Can  write.  Any 
size  paper,  any  Zone.  Pete  Morris,  Box 
3554,  Sarosota,  Fla.  33578.  (813)  922- 
7061. 


LOOKING  FOR  POSITION  on  larger  staff, 
chief  photographer  of  20,000  daily,  any 
region.  Resume,  portfolio,  clips  on  re¬ 
quest.  Box  167,  Editor  &  Publisher. 


PICTURE  EDITOR 

Dynamic  award-winning  photographer 
seeks  position  as  picture  editor/director  of 
photography.  Responsible  family  man,  34, 
16  years  experience.  Overflowing  with 
energy  and  innovative  ideas  to  spark  your 
publication.  Box  184,  Editor  &  Publisher. 


OFFSET  JOURNEYMAN  pressman,  cam¬ 
era  and  platemaking.  Urbanite  and  Com¬ 
munity  experience.  Box  108,  Editor  & 
Publisher. 


PRODUCTION 


YOUNG  AGGRESSIVE  pressroom  foreman 
for  large  metropolitan  dally  seeks  challeng¬ 
ing  position  as  pressroom  superintendent 
or  assistant  production  manager.  9  years 
experience  as  foreman,  strong  in  produc¬ 
tion  and  quality.  Ready  to  take  charge.  Box 
90,  Editor  &  Publisher. 


COMPOSING  ROOM  FOREMAN  seeks  as¬ 
sistant  production  manager's  post  with 
newspaper.  6  years  experience.  Box  165, 
Editor  &  Publisher. 


NIGHT  SUPERVISOR,  experienced  in  all 
areas  of  printing  trade  with  emphasis  in 
composition,  newspaper  and  commercial, 
degree.  Seeks  position  as  composition 
supervisor,  assistant  production  manager, 
or  production  manager.  Resume  write  Box 
192,  Editor  &  Publisher. 


PRODUCTION  MANAGER,  Assistant  or 
Composing  Room  Foreman.  Workable 
knowledge  of  all  newspaper  departments 
with  12  years  composing  supervisory  ex¬ 
perience  with  large  metro  daily.  Conver¬ 
sion  with  latest  electronic  equipment.  Re¬ 
sume  upon  request.  Excellent  references. 
Box  189,  Editor  &  Publisher. 


I  AM  LOOKING  for  a  challenging  position 
as  pressroom  foreman  or  superintendant 
in  a  medium  daily.  Highly  qualified  in 
Offset-Letterpress  combination  and  Let¬ 
terpress  to  Offset  conversions.  Worked 
and  maintained  from  Goss-Metro  and 
Wood  down  to  Goss  Community  as  well  as 
all  types  of  letterpresses.  Complete  knowl¬ 
edge  in  cold  layout,  camera  and  platemak¬ 
ing.  Specially  trained  for  conversions  from 
Stereo  to  Grace.  Nyloprint  and  Aluminum 
wraparound  plates.  Strong  background  in 
color  work  and  press  management  with  a 
proven  track  recor, .  16  years  experience,  4 
years  training  in  Germany.  I  am  a  hard 
working,  quality  conscious  individual,  look¬ 
ing  for  a  newspaper  with  high  standards 
and  a  good  future.  Box  221,  Editor  & 
Publisher. 


COMPOSING  ROOM  SUPERINTENDENT  or 
General  Foreman.  25  years  experience.  Hot 
metal  or  cold  type.  Medium  size  daily.  Avail¬ 
able  now.  Box  227,  Editor  &  Publisher. 


PUBUC  RELATIONS 


NEWSPAPER  EDITOR  looking  for  PR  posi¬ 
tion  in  Ohio:  Let  me  use  my  writing  and 
layout  skills  to  your  advantage.  Box  216, 
Editor  &  Publisher. 


AN  AD  THIS  SIZE  could  put  you  to  work. 
Only  $20.20  for  4  weeks  with  Box  number 
in  E&P  Classified. 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location  without  specific  identification 
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Shop  Talk  at  Thirty  By  Robert  U.  Brown 
An  opinion  about  those  leaks 


Among  the  guests  at  dinner  were  two 
foreign  diplomats,  a  former  State  De¬ 
partment  official,  two  conservative 
newspaper  publishers,  two  newspaper 
writers  who  work  for  a  liberal  news¬ 
paper,  and  a  television  newsman. 

With  a  gathering  like  that  the  after- 
dinner  conversation  usually  gets  around 
to  the  press,  what  it  is  doing,  what  it  has 
done,  what  it  shouldn't  have  done,  etc. 
This  evening  was  no  exception. 

We've  been  through  it  all  many  times, 
but  this  week  the  conversation  came  on 
top  of  published  leaks  about  the  banks, 
CIA,  the  state  department,  and  the  de¬ 
nunciations  of  those  who  leak  confiden¬ 
tial  information  as  well  as  those  who  pub¬ 
lish  it  was  more  vehement  than  usual. 

It  was  the  opinion  of  the  former  State 
Department  official  that  there  is  a  con¬ 
spiracy  afoot  to  destroy  this  country  and 
its  democratic  institutions  and  the  press 
is  abetting  the  procedure.  The  publishers 
agreed  with  him  and  felt  as  he  did  that 
the  media  should  exercise  more  restraint 
in  publishing  leaked  information.  The 
diplomats  went  along  with  that.  The 
writers  and  the  broadcaster  didn't. 

When  we  suggested  that  the  blame,  if 
any,  rested  with  the  persons  in  authority 
in  government  and  in  Congress  who  were 
leaking  information  for  personal  and 
political  reasons,  and  not  with  the  press, 
we  were  told  the  press  should  not  use  it. 

When  we  said  the  American  people 
have  a  right  to  know  what  other  people 
around  the  world  will  surely  be  told 
when  such  information  is  revealed,  we 
were  told  “not  necessarily.” 

The  argument  went  all  the  way  back  to 
Ellsberg  and  whether  he  had  a  right  to 
“steal”  the  Pentagon  Papers  and 
whether  the  press  should  have  published 
them.  The  fact  that  the  Supreme  Court 
decided  the  press  had  the  right  to  print 
was  of  no  importance  to  those  who 
seemed  to  believe  that  our  newspapers 
and  broadcasters  should  protect  national 
secrets  and  not  tell  anyone  about  them 
even  if  they  don't  involve  national  sec¬ 
urity. 

The  discussion  ended  in  a  friendly 
manner.  We  have  been  present  at  similar 
arguments  when  the  press  has  been 
damned  vigorously,  tempers  have  flared, 
and  guests  have  departed  not  speaking  to 
each  other. 

We  report  this  one  only  because  we 
believe  it  might  be  typical  of  others 
elsewhere  in  the  country  at  this  time. 
The  only  thing  new  about  it  was  the  insis¬ 
tence  by  one  man  and  the  agreement  of 
some  others  that  there  is  a  deliberate  and 
programmed  effort  to  destroy  the  U.S. 
and  its  democratic  institutions  through 
this  process. 

If  one  hears  this  in  New  York  City, 


supposedly  the  center  of  the  Eastern  lib¬ 
eral  establishment,  we  wonder  what  is 
being  said  in  more  conservative  areas  of 
the  country. 

The  press  has  been  on  the  hot  seat  for 
a  long  time.  As  the  bearer  of  bad  tidings 
it  hasn't  been  particularly  popular.  We 
all  know  that. 

But  this  is  a  new  one.  How  do  those 
who  work  for  media  defend  themselves 
against  charges  of  being  unpatriotic? 


Retailers  blast 

(Continued  from  page  14) 

On  150  random  press  runs  of  coupons 
bearing  UPCS  over  93  percent  of  the 
symbols  were  machine  readable,  he  ad¬ 
ded.  This  rate  is  better  than  those 
achieved  by  product  manufacturers  in 
many  instances. 

In  a  test  for  Nestle's  Quick.  Yeager 
found  a  50  percent  increase  in  sales  fol¬ 
lowing  a  two  week  coupon  drive.  “This 
bodes  well  for  newspapers,”  he  said. 

Although  Yeager  withheld  any  final 
conclusions  on  his  UPC  test,  he  ex¬ 
plained,  “There  has  been  a  major  shift 
from  manufacturer  promotion  directed  to 
the  trade  to  promotion  directed  at  the 
consumer.” 

Following  this  trend.  Nestle's  invest¬ 
ment  in  newspapers  has  tripled,  he  said. 
But  like  Osell.  Yeager  criticized  the 
problem  of  coupon  misredemption  which 
could  run  as  high  as  30  percent. 

In  an  update  over  the  format  problem, 
Thurman  R.  Pierce  Jr.,  vicepresident  and 
manager  of  print  media  for  J.  Walter 
Thompson,  said.  “Gentleman,  this  prob¬ 
lem  is  not  solved.  We  still  go  to  work  and 
find  newspapers  are  harder  to  buy  than  a 
year  or  so  ago.” 

Pegging  the  variance  of  formats  at  255, 
he  said  the  only  changes  that  have  occur¬ 
red  is  that  agency  people  are  no  longer 
“in  a  mood  of  panic.” 


Still,  he  said,  the  agencies  are  confi¬ 
dent  that  some  solution  towards  standar¬ 
dization  will  be  reached;  and  when  it  is 
reached,  a  whole  new  attitude  could  be 
ushered  in,  bringing  national  and  co-op 
advertisers  into  the  newspaper  fold. 

Earlier  Robert  P.  Clark,  executive 
editor  of  the  Louisville  Courier-Journal 
and  Times,  attacked  circulation  problems. 

Calling  for  more  cooperation  between 
ad  and  editorial  staffs,  Clark  said,  “We 
put  things  in  the  paper  because  readers 
want  them  there  or  because  we  think 
they're  news.  And  because  we're  trying 
to  create  a  product  that  is  attractive,  in¬ 
teresting,  needed  and  wanted.” 

This,  he  said,  is  what  the  advertiser 
wants  too  or  “else  he's  been  making  a 
huge  mistake  for  a  long,  long  time  in 
putting  his  advertising  in  our  papers.” 

Outlining  the  drastic  problems,  he 
said.  “If  we're  in  circulation  trouble,  I 
have  a  hunch  that  it  relates  most  to  the 
fact  that  we  no  longer  touch  people  suffi¬ 
ciently  where  they  live.  Politics  is  remote 
to  most  people,  and  distrusted  by  many. 

“Also,  we're  not  reaching  the  young. 
And  the  young  are  a  great  multitude. 
Many  of  them  care  nothing  at  all  for 
news  in  the  usual  sense.  But  they  are 
reading,  many  of  them — reading  fanati¬ 
cally  about  what  interests  them  .  .  .” 

Starting  February  15,  the  Times  will 
add  a  daily  section  focusing  on  different 
subjects:  People,  consumerism,  enter¬ 
tainment,  home,  leisure  and  others. 
Called  “accent,”  the  section  will  be  ex¬ 
panded  on  Sunday. 

Since  the  Times  makeover,  Clark  said 
circulation  has  soared.  Subscriptions 
during  a  13-week  promotion  campaign, 
increased  149  percent.  As  a  side  effect, 
the  Sunday  paper  went  up  122  percent, 
the  daily  Courier-Journal  up  35  percent. 

Summarized  the  editor;  “We  really 
need  to  market  our  product.  This  is  a 
strange  term  coming  from  an  editor,  I 
know.  But  newspapers  just  won't  sell 
themselves  any  longer.  Now  we  have  to 
be  out  there  along  with  Proctor  and 
Gamble.  Ivory  Soap  has  its  competitors, 
and  so  do  we — not  only  in  the  news  field, 
but  for  people's  time.” 
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news  web  offset  ink 

This  new  ink  exhibits  those  characteristics  in  appearance  and 
runability  which  define  a  truly  great  offset  ink.  It  lays  down  : 
smoothly  on  the  web  for  an  extremely  dense  black  which  limits 
strikethrough.  Fullness  of  body  with  lower  water  requirement 
permits  this  new  ink  to  run  cleaner,  forming  a  superior  dot 
^  structure  which  conveys  great  depth  and  clarity  to  halftones. 

Mileage  substantially  exceeds  that  achieved  by  other  black 
web  offset  inks.  There  is  no  question  that  this  new  ink  is  an 
^  exceptional  value.  We  would  be  pleased  to  cooperate  fully  if 
you  wish  to  make  a  test  run  with  our  new  Impact  Black  Ink.^ 
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February  15  is  the  postmark  deadline  for  entries 
in  the  Meeman  Conservation  Awards  sponsored 
by  The  Scripps-Howard  Foundation.  Prizes 
totaling  $10,000  for  the  best  newspaper  writing 
published  in  1975  dealing  with  the  entire  field  of 
conservation  and  the  forces  that  affect  it  will 
again  be  presented. 

There  will  be  one  grand  prize  of  $2,500.  The 
remaining  $7,500  will  be  divided  into  two 
categories,  and  awarded  to  reporters  on  papers 
with  more  than  100,000  circulation,  and  to 
reporters  on  papers  with  less  than  100,000 
circulation.  There  will  be  four  prizes  in  each 
category.  These  prizes  will  be  $1,500,  $1,000,  $750, 
and  $500.  Overall,  nine  prizes  will  be  awarded. 

Conservation,  for  the  purposes  of  the  Meeman 


Awards,  may  embrace  such  subjects  as  pollution, 
vegetation,  wildlife,  forests,  scenery,  soil,  and 
open  space.  It  can  also  include  technological 
developments,  as  well  as  recycling  and  over¬ 
population.  News  and  feature  stories,  campaigns, 
editorials,  columns,  cartoons,  andphotographic 
reports  or  essays  are  eligible. 

Nominations  of  candidates  for  an  award,  with 
examples  of  work,  should  be  sent  to  Meeman 
Awards,  The  Scripps-Howard  Foundation,  200 
Park  Avenue,  New  York  NY  10017.  Work  should 
be  mounted,  and  accompanied  by  a  sponsoring 
letter  in  which  the  category— more  than  100,000 
circulation  or  less  than  100,000  circulation— is 
specified.  No  entry  blank  is  required,  and  entries 
become  property  of  The  Scripps-Howard 
Foundation. 
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